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June  1,  195^ 

MYTINGER  AND  CASSELBERRY,  INC.,  DISTRIBUTORS  OF  NUTRILITE, 

SIGN  FOR  DENNIS  DAY  SERIES  ON  NBC  RADIO  NETWORK 

Sunday  Program  Will  Feature  Guest  Stars  and  New  Talent 

Mytinger  and  Casselberry,  Inc.,  international  distributors 
of  Nutrilite,  have  signed  contracts  in  behalf  of  the  many  thousands  of 
Nutrilite  distributors  throughout  the  United  States  and  Hawaii,  to 
sponsor  a  new  NBC  Radio  half-hour  Sunday  afternoon  series  emceed  by 
Dennis  Day,  it  was  announced  by  Fred  Horton,  director  of  sales  for 
the  NBC  Radio  Network. 

Purchase  of  the  program  was  arranged  by  the  Dan  E.  Miner 
Company  of  Los  Angeles, 

The  new  series,  starting  in  September,  is  Mytinger  and 
Casselberry's  first  use  of  the  radio  medium  to  sell  their  internation¬ 
ally-known  food  supplement.  The  program  will  be  closely  coordinaced 
with  a  merchandising  campaign  now  being  planned  by  Mrs.  Peggy  Seals, 

advertising  manager  of  the  firm. 

The  program  will  be  built  around  Dennis  Day  in  the  emcee  role 

and  will  feature  guest  stars  from  both  the  musical  and  dramatic  fields , 
It  will  present  young  artists  opposite  prominent  guest  stars  in  a 
coast-to-coast  "showcase."  Robert  Armbruster  and  the  NBC  Radio  City 

(more) 
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2  -  Nutrilite  Sponsors  Showcase1 


Orchestra  will  furnish  the  music  and  Jimmy  Wellington  will  announce. 
Fred  R.  Levings  will  be  executive  producer  and  director  of  "The 
Nutrilite  Show,” 

In  Hollywood,  where  original  negotiations  and  conferences 
with  the  client  and  agency  were  held,  John  K.  West,  Vice  President  of 
the  NBC  Pacific  Division*  said:  "NBC  is  happy  to  welcome  a  new  advertiser 
to  broadcasting.  It  is  especially  gratifying  to  know  that  Mytinger 
and  Casselberry,  Inc,,  realize  the  importance  of  the  radio  medium  in 
advertising  their  product  Nutrilite.  Dennis  Day  was  chosen  to  emcee 
'The Nutrilite  Show1  because  of  his  universal  appeal  to  listeners  of  all 
ages  and  we  feel  the  show  is  designed  to  bring  wholesome  entertainment 
to  the  entire  family." 

The  program  will  originate  in  Hollywood, 
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Iir^J  m - TRADE  NEWS 

June  1,  1954 

’TODAY, 1  NBC -TV  EARLY  MORNING  NEWS  AND  SPECIAL  EVENTS  SHOW, 

WILL  BECOME  COAST -TO -COAST  SERIES  STARTING  IN  SEPTEMBER 

Addition  of  Three  California  Stations  Will  Bring  One  Hour 
Of  Garroway -Emceed  Series  to  Pacific  Time  Zone 

NBC -TV ’ s  TODAY  program  will  become  a  coast-to-coast  network 

program  beginning  Monday,  Sept,  27# 

The  early  morning  news  and  special  feature  series  which  start¬ 
ed  on  Jan,  14,  1952  is  currently  seen  by  more  than  3,600,000  people  in 
the  East  and  Midwest,  With  the  commencement  of  the  program  in  the  Pa¬ 
cific  Time  zone,  it  will  become  available  to  an  estimated  3*412,000 
homes  in  California,  representing  83  per  cent  of  all  West  Coast  TV 
homes. 

The  "Today"  program,  with  the  casual  Dave  Garroway  at  the 
helm  Mondays  through  Fridays,  is  seen  for  two  hours,  (7-9  a.m,,  EDT 
and  CDT),  In  California,  it  will  be  presented  8-9  a.m,,  PST. 

C "Today"  will  be  brought  to  the  West  Coast  via  Stations  KNBH, 
Los  Angeles j  KRON-TV,  San  Francisco,  and  KFSD-T^  San  Diego, 

The  nucleus  of  the  "Today"  West  Coast  team  to  be  set  up  at 
NBC  Hollywood  will  be  Joe  Thompson,  currently  associate  producer  of  the 
program  in  New  York,  and  Roy  Neal,  who  heads  the  NBC -TV  Hollywood  news 
operations.  Both  men  have  been  associated  with  the  program  since  it 
was  first  aired,  almost  two  and  one -half  years  ago, 

(more ) 
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*  2  -  1 Today1 


The  program  to  be  seen  on  the  West  Coast  will  be  a  recorded 
repeat  of  the  8-9  a.m,,  Eastern  Time,  segment  of  the  program.  When 
necessary,  national  news  will  be  "updated"  and  Pacific  local  and  re¬ 
gional  features  will  be  inserted  for  greater  service  to  West  Coast 
viewers. 

The  addition  of  the  West  Coast  stations  to  the  network  already 
taking  "Today"  will  raise  the  national  coverage  factor  of  the  program 
from  82.7  per  cent  to  93  per  cent.  However,  although  the  addition  of 
these  West  Coast  stations  represents  a  13*1  per  cent  increase  in  the 
program’s  national  coverage,  the  increase  in  advertiser  cost  is  only 
12,7  per  cent. 
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COLOR  TELEVISION  NEWS 


NBC'S  COLOR  CARAVAN  WILL  VISIT  EAST  AND  MIDWEST 
TO  PRESENT  PANORAMA  OF  U.S.  IN  COLOR 

10  Major  Cities  on  Tour  Schedule 


A  panorama  of  America  will  be  brought  to  the  television 
audience  in  color  for  the  first  time  when  the  National  Broadcasting 
Company's  Color  Caravan  rolls  around  the  East  and  Midwest  this  Summer, 
visiting  10  cities. 

Beginning  June  9  in  St .  Louis,  NBC's  Color  Mobile  Unit  -- 
only  one  of  its  kind  in  existence  --  will  visit  6n  successive  weeks 
St.  Louis,  Milwaukee,  Chicago,  Columbus  (Ohio),  Cleveland,  Washington, 

Baltimore,  Philadelphia,  Boston  and  New  York. 

In  each  city  the  Color  Caravan  will  focus  on  an  interesting 
facet  of  local  life.  The  color  feature  will  be  presented  as  8-to-15 
minute  inserts  for  the  HOME  (11-12  a.m.  noon,  EDT)  and  TODAY  (7- 
9  a.m.,  EDT)  shows.  The  colorcasts,  of  course,  will  be  seen  in  high 
quality  black-and-white  on  the  nation's  existing  monochrome  sets. 

On  June  9  and  10  the  Color  Caravan  will  visit  St.  Louis 
and  the  fabulous  Busch  estate,  which  was  once  General  Grant's  farm. 
There's  also  a  storybook  mansion,  a  lake,  a  deer  park  and  a  stable 
modeled  after  those  in  Germany.  Wild  game  roam  freely  in  the  park. 

In  terms  of  visual  interest  alone,  Milwaukee's  Whitnall 
Park  will  provide  a  riot  of  color  for  NBC  cameras.  The  park  has  a 

(more) 
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2  -  Color  Caravan 


lagoon,  an  herb  garden,  a  rose  arbor,  a  lily  pond  --  and  all  of  these 
will  be  in  bloom  when  the  Color  Caravan  is  there  on  June  16  and  17 . 

In  the  Chicago  area  on  June  23,  the  Color  Caravan  will  visit 
a  family  whose  farm  is  the  best  and  most  progressive  in  northern 
Illinois.  Along  with  the  color  and  activity  of  farm  life,  NBC's 
cameras  will  explore  all  of  the  phases  which  go  together  to  make  this 
farm  a  superb  one  --  such  things  as  water  lifters,  corn  planters,  and 
a  tractor  so  small  and  simple  the  family's  little  boy  can  and  will 
operate  it. 

Another  historic  first  in  television  will  be  logged  when 
NBC's  cameras  move  inside  the  Ohio  State  Penitentiary  at  Columbus, 

June  29.  This  prison,  second  largest  in  the  United  States,  was  built 
in  1934.  On  June  30  the  Color  Caravan  will  visit  the  governor's 
mansion  at  Columbus . 

Cleveland  will  be  the  subject  for  the  searching  cameras  on 
July  8  and  9.  The  show  will  be  fed  to  HOME  only  on  those  days. 

Survey  crews  are  busy  this  moment  choosing  a  number  of  sites 
for  colorcasts  from  Washington  on  July  15  and  16 , 

Port  McHenry  in  Baltimore,  the  site  which  inspired  Francis 
Scott  Key's  "The  Star  Spangled  Banner,"  will  be  visited  by  the 
color  cameras  on  July  22.  (There,  on  Sept.  13 >  l8l4,  1,000  Americans 
withstood  a  25-hour  attack  from  16  British  warships).  Viewers  also 
will  see  the  evolution  of  the  railroad  passenger  car  when  the  cameras 
focus  on  the  Baltimore  &  Ohio's  famed  roundhouse  July  23.  Horse- 
drawn  engines  are  included  in  the  B&O  collection, 

(more ) 
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3  -  Color  Caravan 


On  July  28  in  Philadelphia  the  Color  Caravan  will  watch 
rookie  firemen  during  a  training  period.  An  actual  fire  is  part  of 
the  demonstration.  The  cameras  will  visit  also  the  Philadelphia  Art 
Museum  on  July  29. 

Pinal  shows  will  come  from  Boston  on  Aug.  5  and  6,  and  New 
York  on  Aug.  12  and  13.  In  every  city  where  HOME  and  TODAY  are  seen, 
local  NBC  stations  and  RCA  dealers  and  one  or  more  leading  department 
stores  will  have  color  TV  sets  on  which  the  public  may  see  the  Color 
Caravan . 

The  colorcasts  will  be  first  originations  for  WTMJ-TV, 
Milwaukee;  KSD-TV,  St.  Louis;  WNBK,  Cleveland;  WBZ-TV,  Boston;  WLW-C, 
Columbus;  WNBQ,  Chicago;  WBAL-TV,  Baltimore,  and  WPTZ,  Philadelphia. 

The  color  mobile  unit  consists  of  two  trucks  of  20-ton 
capacity  each.  The  unit  was  designed  by  NBC  engineers  under  the 
supervision  of  O.B.  Hanson,  Vice  President  and  Chief  Engineer,  and 
is  fitted  with  RCA  equipment . 
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June  1,  1954 


AMERICAN  LEGION  LEADERS  COMMEND  ’INHERITANCE*  ON  NBC  RADIO 
FOR  'GREAT  CONTRIBUTION  TO  PATRIOTIC  THINKING  OF  AMERICANS’ 


An  NBC  Radio  program  series  has  been  hailed  by  the 
American  Legion’s  National  Public  Relations  Commission  as  "a  great 
contribution  to  the  patriotic  thinking  of  Americans  and  to  the 
Americanism  program  of  the  Legion." 

The  program  is  INHERITANCE,  a  weekly  dramatic  series 
designed  to  build  deeper  public  understanding  of  the  heritage  and 
character  that  underlie  the  nation's  freedom.  It  is  based  largely 
on  great  decisions  along  the  road  to  freedom.  It  is  produced  in 
cooperation  with  the  American  Legion. 

The  American  Legion's  National  Public  Relations  Division 
director,  Edward  F.  McGinnis,  has  reported,  in  a  letter  to  Sylvester 
L.  Weaver,  Jr.,  NBC  President,  that  a  recording  of  "Inheritance"  was 
played  for  more  than  40  Legion  leaders  assembled  in  Indianapolis 
at  a  recent  meeting  of  the  National  Public  Relations  Commission. 

"This  presentation,"  he  wrote,  "was  most  enthusiastically  received 
and  approved  by  this  Commission,  and  I  was  instructed  by  the  chair¬ 
man  of  the  Commission,  Mr.  Thomas  E.  Paradine,  to  write  to  the 
National  Broadcasting  Company  and  express  our  deep  gratitude  for  what 


(more ) 
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we  believe  a  great  contribution  to  the  patriotic  thinking  of 
Americans  and  to  the  Americanism  program  of  the  Legion.  Please 
be  assured  that  we  are  greatly  honored  to  be  associated  with  NBu 
in  this  patriotic,  historical  series  and  we  are  most  appreciative 
of  your  generosity  in  inviting  us  to  join  with  you  in  this 
great  endeavor." 
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KATE  SMITH  HOUR 

CONTEST  ON  'KATE  SMITH  HOUR'  RESULTS  IN  THREE 
SUMMER  WORKING  SCHOLARSHIPS  ON  NEWSWEEK  STAFF 

Three  college  students  --  Ellis  Auburn,  Texas  Christian  Uni¬ 
versity;  William  Jones,  Montana  State  University;  and  Geraldine  Kirshen- 
baum,  Barnard  College,  New  York  --  have  been  awarded  working  scholar¬ 
ships  on  Newsweek  Magazine  this  summer  in  a  contest  just  concluded  by 
NBC -TV's  KATE  SMITH  HOUR  (Mondays through  Fridays,  3-4  p.m.,  EDT)  and 
the  news  magazine. 

The  announcement  of  the  winners  was  made  on  the  Monday,  May  31 
telecast  by  Theodore  F.  Mueller,  publisher  of  Newsweek,  and  Ted  Collins, 
producer  of  the  program  and  chairman  of  the  awards  committee. 

The  competition  was  run  on  the  basis  of  the  best  news  story 
or  feature  article  written  by  a  student  for  his  college  paper.  All 
three  winners  are  editors  of  their  campus  newspapers , 

The  scholarships  will  provide  jobs  with  pay  at  Newsweek 
Magazine  this  Summer  for  the  three  winners,  who  will  gain  practical 
experience  and  knowledge  from  working  in  various  departments  of  the 
publication.  Their  transportation,  to  and  from  New  York,  also  will  be 
paid  by  the  magazine . 

Judges  of  the  competition  in  addition  to  Collins  and  Mueller, 
included:  Dr.  Henry  T.  Heald,  chancellor  of  New  York  University; 

(more ) 
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2  -  The  Kate  Smith  Hour 


Miss  Sara  Blanding,  president  of  Vassar  College;  and  Fred  M.  Hechinger, 
education  editor,  New  York  Herald  Tribune. 

The  judges  also  honored  10  other  students  with  $25  Savings 
Bonds  for  their  stories.  They  are:  Will  White,  University  of  Texas; 
Josephine  Bremmer,  Mount  St.  Cholastica  College;  Suzanne  Donaldson, 
Mount  Holyoke  College;  Dick  Fellman,  Nebraska  University;  William 
Fitzgerald,  Catholic  University  of  America;  Milton  S.  Kraemer,  Dart¬ 
mouth  College;  Joanna  Lawyer,  Ohio  State  University;  Ann  Mauser, 

Goucher  College;  Ogden  Nutting,  Williams  College,  and  Daniel  E. 
O'Connel,  Upsala  College. 
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m - TRADE  NEWS 

June  2,  195^ 

OLDSMOBILE  SIGNS  AS  FIRST  SPONSOR  OF  NBC  ‘SPECTACULARS’; 

BUYS  13  SATURDAY  NIGHT  lJ-HOUR  COLOR  PRESENTATIONS 

Firm  to  Sponsor  Max  Liebman  Productions  One  ^out  of  Four 
Weeks  Beginning  Sept.  25;  Top  Stars  Will  Appear 

The  Oldsmobile  Division  of  General  Motors  Corporation, 
Lansing,  Mich.,  (tadsty  became  the  first  sponsor  to  sign  for  one  of 
NBC-TV’s  series  of  color  "spectaculars." 

■  ,  f — .  1  "f  ■ 

COIdsmobile  will  sponsor  a  complete  series  of  13  "spectac¬ 
ulars"  to  be  seen  over  NBC-TV  every  fourth  Saturday  from  9  to 
10:30  p.m..  Eastern  Time,  beginning  Sept,  25 ,  it  was  announced 
today  by  J.F.  Wolfram,  Vice  President  of  the  General  Motors  Corpor¬ 
ation  and  General  Manager  of  the  Oldsmobile  Division,  and  George  H, 
Frey,  NBC  Vice  President  in  charge  of  Television  Network  Sales. 

" Oldsmobile ,  which  prides  itself  in  setting  the  pace  in 
automotive  styling,  is  delighted  to  be  first  to  become  associated  j 

with  the  ‘spectaculars,’  which  we  feel  sure  will  set  the  pace  for 

\  V  V 

future  television  programming,"  Wolfram  said. 

The  90“minu'ke  programs  will  be  produced  by  Max  Liebman, 

who  for  five  years  made  NBC-TV’s  "Your  Show  of  Shows  one  of  the 

great  viewer  attractions  in  television,  and  will  present  top  stage, 

screen  and  television  stars  in  a  series  of  exciting  musical  comedies 

and  original  book  shows, 

(more) 
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2  -  Spectacular 


"We  are  particularly  pleased  that  the  Oldsmobile  Division 
of  General  Motors ,  with  its  outstanding  record  of  pioneering  in 
the  automotive  industry,  should  be  the  first  to  sign  for  the  color 
•spectaculars,'"  Frey  said.  "For  in  sponsoring  this  series  of 
'spectaculars,'  Oldsmobile  will  be  pioneering  again  --  by  helping 
to  bring  to  the  American  public  a  thrilling  new  concept  of  star- 
studded  entertainment." 

NBC -TV' s  color  "spectaculars,"  plans  for  which  were 
announced  last  March  by  Sylvester  L,  Weaver,  Jr«,  NBC  President,  will 
embrace  the  most  celebrated  stars  in  great  entertainment  events 
that  will  range  across  the  vast  panorama  of  show  business.  They 
will  be  presented  in  RCA  compatible  color  television  and,  of  course, 
will  be  fully  viewable  on  the  nation's  black  and  white  sets. 

The  Oldsmobile  order  was  placed  through  D.P.  Brother  & 
Company.  Robert  H.  White  is  the  NBC  account  executive, 

- o - 


NBC -New  York,  6/2/54 


Q 


no  f  cXvXci  GlXcforncri  i'.O  aril  J r rid  f.  on.  -.-  f.q  xr'^Z^-  '  "-i"  o-.i;  oW" 

r.l  rjat'iQQCioiq  So  Mor-si  At;  tlaao'AAfrjo  adX  ;fA..  a  ,  motfeM  IbaougO  So 
noZoo  oriel  n'j'l  ngJte  od  cfa'iXS  Grief  go'  fc/uori*  t vjo  .c/bnX  dvicro;nOv-  ...  ecU~> 
lo  cox'iGa  slriJ  gnlioenoga  ni  'ioHM  .Lt£a  "*  -ga » 

‘  . 

~rs*J a  So  cftjsonoo  v/sn  griXIIinid  a  oXIcfwq  fiAoXnainA  m':.  oX  gained  od 

’’ .  Soolffo  bob.n;  3 

g-t^w  rfdXriw  *ioS  saalq  "< vvsIi/QxJoeqs"  rsol 00  riK 

Iliw  .'Mon  -■  : •■;  » , *ieVB»W  ,  J  ‘‘tsXaovI^S  v*  ririri'  etasX  booni/OflMS 

eefrt9V9  Ins/nnXBlo-GXne  nX  a'lsds  beijs'ideloo  usorn  Grief  soendmG 

YoriT  .aeGraai/cf  v/erfs  lo  amB^onscj  73,0V  offer  soe  era  v  -.  illw  cfari,' 
®ewoo  io  t&cra  noJ  -l  *10X00  slcfXftaqmoo  A  OH  nX  beehtaad'xq  ecf  XXXW 
.scfs-i  ecfiriw  bn.?.  'AosZcI  o'noXdan  orix  no  olcfxoolv  ~:ZZ>fi  Gcf 
*  *29rijo*ia  .l.a  fl-iuo'iflef  bsoaXg  saw  'iGboo  oUdomabiO  g;T 

.cvXXjjosxq  cfrwocoa  O&W  orief  aX  sdXffo  j;  ctaocfofl  *vo;agmoC> 


o 


iM\Q\g  -  >•"'  oY  woM  -  -Sri 


PREMIERE 

CINCINNATI'S  POPULAR  'MIDWESTERN  HAYRIDE*  RETURNS 

TO  NBC -TV  WITH  COUNTRY  TUNES  AND  NOVELTY  FEATURES 

MIDWESTERN  HAYRIDE,  popular  country-style  variety  show  which 
scored  a  hit  as  an  NBC -TV  Summer  series  in  1951  and  1952,  will  return 
to  the  network  starting  Tuesday,  June  15  (8  p.m.,  EDT) • 

The  weekly  "Hayrides"  will  fill  the  first  half-hour  time 
period  of  the  vacationing  "Buick-Berle  Show,"  which  returns  to  the  net¬ 
work  Sept.  21  (8-9  p.m.,  EDT). 

Jovial  Willie  Thall  again  will  be  emcee  of  the  fast-paced 
"Midwestern  Hayride"  that  features  lively  folk  music,  gay  square  danc¬ 
ing,  solo  and  group  vocals,  fast  and  furious  fiddle  and  accordion  play¬ 
ing  and  comedy  routines.  There  will  be  Western  ballads,  novelty  and 
popular  songs  plus  the  phenomenal  toe-tapping  of  the  Midwesterners. 

Thall  will  be  accompanied  by  such  "Hayride"  stars  as  Bonnie 
Lou,  Paul  Arnold,  Mary  Jane  Johnson,  the  Kentucky  Boys,  Lee  Jones,  the 
Pine  Mountain  Boys,  Zeke  and  Red  Turner,  the  Kentucky  Briarhoppers  and 
others . 

"Midwestern  Hayride,"  which  will  originate  from  WLW-T,  NBC 
affiliate  in  Cincinnati,  has  been  a  local  favorite  since  it  started  in 
1948.  It  is  WLW-T' s  oldest  commercial  program  and  was  a  popular  radio 
show  before  its  TV  debut. 
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COLOR  TELEVISION  NEWS 


NBC  COLOR  TELECASTS  FOR  WEEK 
(June  6  -  12) 

MONDAY,  JUNE  7i  TUESDAY,  JUNE  0;  WEDNESDAY, 

JUNE  9  --  12  noon,  EDT  (network  including  WNBT) : 

BRIDE  AND  GROOM  --  The  TV  show  on  which 
couples  are  married;  John  Nelson  is  emcee, 

****** 

WEDNESDAY,  JUNE  9  AND  THURSDAY,  JUNE  10  (net¬ 
work  including  WNBT)  -- 

Mobile  Unit  pick-up  in  St,  Louis,  to  be 

included  in  "Today"  and  "Home"  programs, 

****** 

ON  WNBT  ONLY,  MONDAY,  JUNE  7  THROUGH  FRIDAY, 

JUNE  11  --  1:30-2  p.m,,  EDT  -- 

HERE'S  LOOKING  AT  YOU  --  with  Richard  Willis, 
who  describes  the  use  of  color  in  makeup,  fashion 
and  home  decorating, 

- o - 
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Joseph  C.  Amaturo  has  joined  NBC  Spot  Sales  in  New  York 
as  a  radio  account  executive ,[/  Announcement  of  the  appointment  was 
made  today  by  Ed  Jameson,  Eastern  radio  manager  of  NBC  Spot  Sales. 

Prior  to  joining  NBC,  Amaturo  was  associated  with  Headley- 
Reed,  station  representatives  in  New  York,  for  two  years  as  a  senior 
salesman.  He  was  assistant  to  the  vice  president  of  the  Music  Corpo¬ 
ration  of  America  in  New  York  from  1951  to  1952.  He  was  director  01 
promotion  and  research  for  Free  &  Peters,  station  representatives  in 

New  York,  from  January,  1950,  to  October,  1951. 

Amaturo  served  as  a  lieutenant  (j.g.)  with  the  U.S,  Navy 
during  World  War  II.  He  received  his  B.S.  in  economics  from  Fordham 
University  in  1947,  and  is  a  graduate  of  Harvard  Business  School 
(1949).  He  was  born  in  New  York  City  June  30,  1923» 

Amaturo  resides  in  Riverdale,  Bronx,  New  York.  He  is  a 
member  of  the  Harvard  Business  School  Club  in  New  York,  the  Quogue, 
L.I.,  Pool  and  Tennis  Club  and  the  New  York  Athletic  Club. 
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E.H.  MACAULAY  JOINS  NBC  SPOT  SALES  IN  SAN  FRANCISCO 

Edward  H,  Macaulay  has  joined  NBC  Spot  Sales  in  San 
Francisco  as  a  radio  account  executive*  Announcement  oi  one 
appointment  was  made  today  by  George  Dietrich,  national  radio 
manager  of  NBC  Spot  Sales. 

Macaulay  formerly  was  on  the  sales  staff  of  KNBC,  NBC's 
owned  station  in  San  Francisco,  He  joined  KNBC.in  June,  1953* 
Previously  he  was  with  Moore  Business  Forms,  Inc,,  and  Roos  Brothers, 

a  retail  clothing  chain, 

Macaulay  is  a  native  of  California,  He  attended  San 
Mateo  Junior  College  and  majored  in  economics  at  San  Francisco 
Business  and  Law  School  when  his  studies  were  interrupted  by  the 
war.  He  served  in  the  U.S,  Army  as  a  first  lieutenant  with  two 
years'  service  in  the  European  Theatre  of  Operations,  He  is 
married  and  has  two  sons. 
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TOP  STARS  TO  APPEAR  ON  ’BUICK-BERLE  SHOW’  IN  PLACE 
OF  MILTON  BERLE  FOR  SEASON’S  FINALE 

Bob  Hope,  Tony  Martin  and  Ray  Bolger  are  among 
the  headliners  on  the  all-star  roster  to  replace 
Milton  Berle  on  the  season’s  final  NBC-TV  BUICK- 
BERLE  SHOW  Tuesday,  June  8  (8  p.m.,  EDT) . 

Berle  canceled  his  scheduled  appearance  on 
the  third  Hollywood-originated  telecast  of  his 
series  because  of  his  mother’s  death  in  New  York 
May  31. 

The  "Buick-Berle  Show"  is  produced  by  Irving 
Gray,  directed  by  Greg  Garrison  and  written  by 
Goodman  Ace  with  Aaron  Ruben,  Selma  Diamond  and 
Jay  Burton.  The  series  will  return  to  NBC-TV 
Tuesday,  Sept.  21,  after  a  Summer  hiatus. 
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ROBERT  E.  SHELBY  ELECTED  NBC  VICE  PRESIDENT  AND  CHIEF  ENGINEER 

Robert  E.  Shelby  has  been  ejected  Vice  President  and  Chief 
Engineer  of  the  National  Broadcasting  Company,  Sylvester  L.  Weaver, 
Jr.,  President  of  NBC,  announced  today  following  a  meeting  of  the  NBC 
Board  of  Directors. 


Mr.  Shelby,  who  has  been  associated  with  the  National  Broad¬ 


casting  Company  since  1929 »  has  in  recent  years  served  as  Director  of 
Color  Television  Systems  Development  for  NBC.  Mr.  Shelby  succeeds 
O.B,  Hanson,  who  has  been  promoted  to  the  staff  of  the  Radio  Corpora¬ 
tion  of  America  as  Vice  President,  Operations  Engineering. 
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TRADE  NEWS 


■fea.  «5&*» 

June  7 »  195^ 


NBC  RADIO  ANNOUNCES  EVENING  RATE  REDUCTION  TO  MEET 
•PRICE  CUTTING'  BY  ANOTHER  NETWORK 


1 


4 


Affiliates  Receive  Network  Pledge  for  Continuing  Effort 
To  Advance  NBC  Radio  Program  and  Sales  Position 


New  York,  June  7  --  The  National  Broadcasting  Company,  in 
order  to  maintain  its  competitive  position  in  the  face  of  another  round 
of  "price  cutting"  by  another  network,  announced  today  that  it  has 
found  it  necessary  to  reduce  prices  to  the  advertiser  and  compensation 
to  its  affiliated  stations  for  evening  radio  network  time. 

In  a  message  to  radio  affiliates,  NBC  pledged  that  its  action, 
made  unavoidable  by  a  major  competitor's  "act  of  desperation,"  would 
not  deter  its  continuing  effort  to  advance  the  NBC  radio  network's  pro- 

gram  and  sales  position. 

The  NBC  message  pointed  out  that  the  action  of  its  competi¬ 
tion  in  initiating  a  third  price  cut  in  four  years  was  "depreciating 
the  value  of  America's  basic  communications  medium"  and  was  "contrary 

to  the  best  interests  of  radio  stations  and  networks. 

In  order  to  maintain  its  sales  momentum  in  the  face  of  such 
practices,  NBC  advised  its  affiliates  that  it  will  re-price  its  even¬ 
ing  time,  as  may  be  necessary  to  meet  the  competition,  thiough  a  revi 
sion  of  discounts.  In  order  to  accomplish  this,  the  network  proposed 
that  the  affiliates  agree  to  a  20  percent  reduction  in  compensation  for 
evening  network  business.  (more) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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2  -  Radio  Rates 


"NBC  network  radio  is  on  the  way  up  as  a  result  of  our 
policies,"  said  Sylvester  L.  Weaver,  Jr.,  NBC  President.  "We  have  been 
taking  affirmative  and  constructive  steps  in  support  of  network  radio 
by  developing  new  values  for  the  medium,  its  clients,  and  its  audience 
through  network  participation  opportunities  and  programming  geared  to 
present  interests.  The  results  speak  for  themselves.  Since  last 
December  1,  we  have  registered  new  radio  sales  in  excess  of  $9,000,000, 
an  increase  of  357  percent  over  the  comparable  six-months  period  a 
year  ago.  Renewals  for  the  same  period  were  another  $16,000,000.  The 
placement  of  over  $25,000,000  in  new  and  renewed  radio  orders  shows 
what  can  be  done  to  revitalize  this  dynamic  medium  and  widen  its 

usefulness  to  the  advertiser  and  the  public. 

"On  the  NBC  Radio  Network  we  have  patterns  and  plans  to  fit 
the  needs  of  any  and  all  national  advertisers.  This  is  demonstrated 
by  the  fact  that  of  our  $9,000,000  in  new  business,  almost  $7,000,000 
was  placed  in  orders  for  time  for  programs  following  the  traditional 
half-hour,  quarter-hour  and  strip  patterns,  while  over  ^2,000,000  was 
spent  on  participations  in  our  new  and  flexible  advertising  plans. 

"When  our  competition  deplores  our  application  of  new  flex¬ 
ibility  patterns  to  network  radio,  it  is  an  admission  that  price  cut 
ting  is  the  only  solution  the  competition  can  offer.  The  sales  pat¬ 
terns  we  are  developing  are  bringing  into  network  radio  clients  it 
should  have  had  years  ego,  but  was  never  able  to  reach  because  it  was 
frozen  to  conventional  patterns  established  at  its  beginning.  At  the 
same  time,  we  are  mailing  the  conventional  use  of  network  radio  a  still 
more  attractive  buy  for  those  who  prefer  this  pattern. 


(more ) 
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3  -  Radio  Rates 


"On  the  programming  side,  we  are  applying  concepts  that 
will  make  the  most  of  the  changing  radio  listening  habits.  By  taking 
advantage  of  the  growing  trend  toward  a  more  personalized  type  of 
listening,  we  are  meeting  the  real  needs  of  the  public  as  well  as  those 
of  the  advertisers. 

"A  denial  of  the  validity  of  these  new  sales  and  programming 
patterns  is  a  denial  of  radio’s  great  future  potential  and  a  failure  to 
understand  advertising  and  circulation  needs.  NBC  is  devoting  its 
skills  and  energies  to  creating  new  values  for  network  radio  because 
we  believe  in  the  future  of  the  medium  and  our  future  in  it." 

The  telegram  to  the  NBC  Radio  affiliates  further  pointed  out 
that  for  the  past  three  years  NBC  has  been  allowing  70  second  station 
breaks  preceding  8  evening  network  programs  and  intends  to  continue 
that  procedure,  in  addition  to  the  local  one  minute  commercial  avail¬ 
abilities  in  the  body  of  network  participation  programs,  and  three 
minute  local  cut-ins  in  such  network  programs  as  "Roadshow."  Thus  the 
expanded  station  break  allowance  proposed  by  the  competing  network  in 
connection  with  its  price  reduction  plan  "belatedly  meets  a  practice 
instituted  by  NBC  Radio  years  ago,"  the  telegram  pointed  out. 


o 


NBC -New  York,  6/7/5^ 
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TRADE  NEWS 

June  7,  1954 

’TELEVISION’S  DAYTIME  PROFILE’ 

Daytime  TV  Viewers  Are  Best  Customers,  NBC  Survey  Discloses; 

Highlights  Listed  in  Study  of  Audience  Buying  Habits 

From  soups  to  soaps,  cereals  to  cars,  home  permanents  to 
home  repairs,  facial  tissues  to  floor  waxes  --  viewers  of  daytime 
television  are  consistently  the  best  customers. 

They  spend  more  money  --  and  buy  more  products  --  because 
they  are  younger,  their  families  are  bigger,  their  incomes  higher, 
their  homes  in  larger  and  better  markets. 

These  are  the  highlights  of  a  survey  of  the  basic  qualities 
of  the  daytime  television  viewer  that  were  vividly  demonstrated  Monday 
afternoon,  June  7j  by  the  Research  Department  of  the  National  Broad¬ 
casting  Company  at  a  press  conference  in  the  Johnny  Victor  Theatre, 

RCA  Exhibition  Hall,  New  York, 

The  study,  called  "Television’s  Daytime  Profile:  Buying 
Habits  and  Characteristics  of  the  Audience,"  dramatically  proved: 

That  the  daytime  viewer  is  a  modern,  active  woman  -- 
strongly  interested  in  her  family,  her  home  and  her  self,  in 
that  order.  In  short,  she’s  a  better  customer,  the  kind  of 
a  woman  most  advertisers  are  most  interested  in. 

That  the  daytime  TV  audience  is  an  audience  with  the 

size  of  a  mass  medium  but  the  quality  of  a  class  medium, 

(more ) 

PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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’Television Ts  Daytime  Profile* 


The  survey  is  based  upon  a  pre- listed  nationwide  probability 
sample,  which  provides  maximum  reliability  and  safety.  The  study, 
conducted  by  W.R.  Simmons  &  Associates,  was  made  in  January,  1954, 
employing  450  "clusters"  or  interviewing  districts  in  185  counties 
covering  all  regions  of  the  country  and  all  types  of  cities,  towns  and 
country  areas.  In  all,  3*243  women,  living  in  2,871  households  across 
the  country,  were  interviewed. 

As  presented  by  Dr.  Thomas  Coffin,  manager  of  research  for 
NBC,  here  are  the  highlights  of  the  survey,  using  as  definition  of  a 
"daytime  home"  that  TV  home  in  which  the  housewife  personally  watched 
daytime  TV  during  the  week  before  the  study: 

1  --  Two  out  of  every  three  TV  homes  are  daytime  homes  -- 
that  is,  there  are  16,700,000  TV  homes  in  which  the  housewife  person¬ 
ally  watched  daytime  television  in  the  past  week. 

2  --  Daytime  viewers  are  younger. 

The  biggest  single  group  of  daytime  TV  viewers  is  the  group 
from  age  25-34  inclusive  --  that  age  bracket  called  the  "age  of 
acquisition, "  when  women  are  getting  married,  having  children,  setting 
up  homes,  generally  spending  money.  Twenty-nine  per  cent  of  the  day¬ 
time  TV  viewers  are  in  this  group,  compared  to  only  22  per  cent  of 
the  non-viewers  of  daytime  TV. 

3  --  Daytime  families  are  larger. 

Researchers  found  that  in  every  100  daytime  homes,  there  are 
371  people;- in  every  100  non-daytime  homes,  there  are  only  332  people. 
This  means  that  62,000,000  people  live  in  daytime  TV  homes, 

4  --  More  daytime  families  have  children. 

The  study  shows  that  64  per  cent  of  daytime  homes  --  or 
10,700,000  daytime  homes  --  have  a  total  of  24,200,000  children.  Com¬ 
pared  to  this,  only  49  per  cent  of  non-daytime  homes  have  children. 

(more ) 
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3  -  television’s  Daytime  Profile* 


5  —  Daytime  families  have  higher  incomes. 

The  average  family  income  in  daytime  homes  is  $4710,  com¬ 
pared  with  $4020  in  non-daytime  homes.  Thirty-six  per  cent  of  the 
daytime  homes  earn  $5000  or  over,  while  only  26  per  cent  of  non-day- 
time  homes  are  in  this  bracket, 

6  --  Daytime  families  live  in  larger  and  better  markets. 

Almost  three  out  of  four  daytime  families  live  in  markets 

of  50,000  or  more  population,  while  only  one-half  of  non-daytime 
families  live  in  such  markets.  These  are  the  better  markets,  too. 

More  than  half  the  daytime  families  are  found  in  what  were  classified 
as  the  above-average  markets,  on  the  basis  of  Sales  Management’s 
"Quality  of  Market  Index. "  A  third  of  the  daytime  families  are  in 
average  markets,  and  only  14  per  cent  of  them  are  in  below-average 
markets . 

7  —  Daytime  families  are  better  and  bigger  customers  for 
food  products. 

Two-thirds  of  the  daytime  homes  spend  more  than  $20  a  week 
for  food  and  grocery  products,  while  less  than  half  the  non-daytime 
group  falls  in  this  category. 

For  every  one  of  10  different  food  items  studied  --  evapo¬ 
rated  milk,  mayonnaise  and  salad  dressing,  cold  cereal,  oleomargarine, 
canned  soup,  baby  food,  packaged  desserts,  cake  mix,  shortening  and 
instant  coffee  --  the  story  is  the  same:  more  daytime  TV  families 
buy  the  product  per  week  than  do  non-daytime  families. 

Not  only  that,  they  buy  more  of  the  product.  As  an  example, 
in  the  case  of  packaged  desserts,  for  each  100  daytime  homes  the  house¬ 
wife  buys  131  packages  per  week.  In  the  same  number  of  non-daytime 

(more ) 
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homes ,  the  figure  is  only  89  packages.  Totaling  up  all  the  10  food 
products  studied,  the  researchers  found  that  daytime  families  bought 
1004  units  per  100  homes  during  the  week;  non-daytime  homes  bought 
only  727  units.  This  amounts  to  38  per  cent  more  units  purchased 
each  week  per  100  daytime  homes. 

8  --  Daytime  families  are  better  and  bigger  customers  for 
household  items. 

Again,  for  all  seven  items  studied  --  bleaches,  floor  wax, 
scouring  pads,  paper  napkins,  wax  paper  and  foil,  toilet  soaps, 
laundry  soaps  and  detergents  --  more  daytime  families  buy  per  week 
than  do  non-daytime  families. 

And,  again,  they  buy  more.  For  each  100  homes,  daytime 
families  bought  a  total  of  455  units  of  the  seven  items  per  week. 

For  the  same  number  of  homes,  non-daytime  families  bought  3^8  units. 

9  -■  Daytime  viewers  are  better  customers  for  drugs  and 
toiletries . 

Of  the  eight  items  studied,  daytime  viewers  are  better 
customers  for  six  (home  permanents,  vitamins,  shampoos,  deodorants, 
facial  tissues  and  headache  remedies);  are  tied  in  one  item  (lipstick), 
and  are  slightly  below  non-daytime  viewers  in  the  last  item  (hand 
lotion).  Volume  of  purchases  was  not  investigated  on  these  items. 

10  --  Daytime  viewers  are  better  customers  for  cigarets. 

About  two  out  of  five  women  who  watch  daytime  TV  are  smokers. 
Only  one  out  of  four  of  the  non-daytime  viewers  smokes, 

11  --  Daytime  families  are  better  customers  for  home 
improvements . 

More  than  half  the  daytime  families  made  major  improvements 

in  the  past  year;  only  two  out  of  five  non-daytime  families  made  such 

(more ) 
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improvements.  More  than  40  per  cent  of  daytime  families  did  some  of 
the  work  themselves.  Only  31  per  cent  of  the  non-daytime  families 
did  any  of  the  work  themselves.  And  almost  one  of  three  daytime 
families  spent  more  than  $100  in  the  past  year  for  rugs  and  furniture, 
while  only  one  out  of  five  of  the  non-daytime  homes  made  such  expend¬ 
itures  . 


12  --  Daytime  families  own  more  home  appliances. 

Of  the  nine  items  investigated,  daytime  families  owned  more 
of  eight  --  clothes  dryers,  air  conditioners,  electric  broilers, 
automatic  washing  machines,  record  players,  food  mixers,  vacuum 
cleaners  and  refrigerators.  The  exception  is  home  freezers,  in  which 
a  tie  resulted. 

13  —  Daytime  families  are  better  customers  for  cars.  More 
of  them  own  cars,  they  own  more  cars  and  more  of  them  have  bought  new 
cars  recently. 

An  impressive  80  per  cent  of  the  daytime  families  own 
automobiles.  Only  67  per  cent  of  the  non-daytime  families  own  them. 
In  addition,  14  per  cent  of  the  daytime  families  bought  a  new  car  in 
the  past  year,  compared  to  only  9  per  cent  of  the  non-daytime  group. 

14  --  Daytime  television,  specifically  the  right  daytime  TV 
program,  is  the  final  step  for  the  advertiser  to  his  best  customer 

prospects. 

Here  are  figures  in  a  typical  case  to  back  up  this  conclu¬ 
sion: 


Using  mayonnaise  and  salad  dressing  as  an  example,  research 
ers  found  that  non-TV  homes  are  14  per  cent  below  average  in  the  pur¬ 
chase  of  this  item;  "all  television  homes"  are  10  per  cent  above 

(more ) 
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average;  daytime  TV  homes  are  20  per  cent  above  average;  and  viewers 
of  one  specific  daytime  program  are  35  per  cent  above  average.  Thus  -- 
among  every  100  viewers  of  the  specific  daytime  program,  there  are 
35  per  cent  more  users  of  the  salad  dressing  product  than  among  any 
average  100  homes  throughout  the  country. 

"The  story  is  the  same  in  practically  all  other  products 
tested,"  Dr.  Coffin  pointed  out.  "The  steps  are  very  clearly  marked. 
And  with  the  final  step  --  the  right  daytime  TV  program  —  the  adver¬ 
tiser  reaches  the  group  which  contains  the  highest  percentage  of 
buyers,  whether  it  be  a  food  product,  a  household  item  or  a  toiletry," 
Hugh  M.  Beville  Jr.,  director  of  research  and  planning  for 
NBC,  introduced  Dr.  Coffin.  Beville  was  introduced  by  Syd  Eiges,  NBC 
Vice  President  in  charge  of  Press  and  Publicity, 

Robert  McFadyen,  NBC  director  of  sales  development,  pointed 
out  how  the  research  relates  to  specific  NBC  daytime  programs  and 
sponsorship  availabilities.  He  noted  that  NBC-TV  selects  the  best 
customers  for  the  advertiser  because  of  its  wide  variety  of  daytime 
programming  and  its  flexible  sales  patterns. 

Following  is  a  schedule  of  future  showings  of  the  presenta¬ 


tion: 

June  9  --  Two  presentations,  one  for  advertising  agency 
executives,  plus  a  special  showing  for  agency  research  heads  --  New 
York. 

June  10  --  Advertiser  and  client  executives  --  New  York, 
June  15  --  Chicago. 

June  l6  --  Cleveland. 

June  17  --  Minneapolis. 

June  22  --  Los  Angeles. 

June  24  --  San  Francisco. 


o 


NBC -New  York,  6/7/54 
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June  7,  1954 


FOUR  NEW  DAYTIME  SERIALS  TO  START 
ON  NBC  TELEVISION  WEEK  OF  JULY  5 

•Golden  Windows,'  'First  Love'  and  'Concerning  Miss  Marlowe1 
Will  Be  in  Full -Hour  Afternoon  Block;  Fourth  Program, 

On  Morning  Schedule,  Is  ’A  Time  to  Live' 


A  major  move  in  augmenting  NBC-TV's  daytime  schedule  will 
add  four  Monday -through -Friday  serial  dramas  to  the  network's  group 
of  three  such  programs  beginning  Monday,  July  5. 

George  McGarrett,  NBC  executive  producer  of  daytime  tele- 

/  /  \  ( 

/  f  \  M  a 

vision,  in  announcing  the  new  programs  stated  that  audience 

/  /  \  t  a 

research  has  shown  Serial  dramas  to  be  of  consistent  appeal  to  the 

4  j  j 

averagd  daytime  listener.  i 

/  Three  of  the  new  programs  will  be  slotted  into  the  3:15  to 
4  p.m.,  time  period  (with "One  Man's  Family" moving  to  the  3-3:15  time' 
spot),  thus  resulting  in  a  solid  one-hour  (3-^  p.nu)  block  of  15- 
minute  plays.  GOLDEN  WINDOWS  will  follow  "One  Man's  Family"  at 
3:15.  "First  Love" will  be  seen  at  3:30,  and  CONCERNING  MISS  MARLOWE 
will  follow  at  3:^5.  (All  times  are  EDT) . 

The  fourth  new  program,  A  TIME  TO  LIVE,  will  go  into  the 
10:30  a.m,,  EDT,  spot,  vacated  by  "One  Man's  Family," 


(more) 
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2  -  New  Daytime  Serials 


"A  Time  to  Live"  will  originate  in  Chicago  and  will  be 
written  by  Bill  Barrett  and  produced  by  Alan  Beaumont.  The  story  con¬ 
cerns  the  adventures  of  Julie  Byron,  a  28-year-old  girl  whose  great 
ambition  is  to  be  a  newspaper  reporter  on  the  Eastern  big  city  daily 
where  she  works  as  a  proofreader.  As  the  story  opens,  she  is  given  her 
first  real  chance  to  earn  reporter^  status.  Her  efforts  to 
track  down  the  meaning  behind  an  innocuous  "personal"  result  in 
intrigue,  blackmail  and  near  mayhem  before  she  gets  the  story  and 
a  permanent  job  as  a  feature  writer. 

"Golden  Windows,"  produced  by  Mary  Harris  and  directed  by 
Dan  Levin,  will  be  written  by  John  Young  and  sponsored  by  Procter  and 
Gamble  for  "Cheer"  on  the  alternate  basis  of  Monday,  Wednesday  and 
Friday  one  week,  and  Tuesdays  and  Thursdays  during  the  following  week. 
"Golden  Windows"  delineates  the  story  of  Juliet  Goodwin,  a  22 -year- 
old  singer,  who  has  led  a  sheltered  existence  with  her  foster  father 
on  an  island  off  the  coast  of  Maine.  Conflict  arises  when  she  wishes 
to  follow  her  career  in  New  York,  while  her  father  and  the  man  she 
loves  want  her  to  stay  with  them  in  the  relative  security  of  the 
island . 

"First  Love,"  following  "Golden  Windows"  at  3:30  p.m.,  EDT, 
is  the  story  of  a  newly -married  couple  and  their  problems  in  adjusting 
to  their  new  life  together.  Written  by  Manya  Starr  (based  on  an 
Adrian  Samish  idea),  "First  Love"  will  originate  in  Philadelphia  and 
will  be  produced  by  A1  Morrison,  The  heroine,  Laurie  James,  has  led 
a  sheltered  and  happy  childhood  in  a  warm  family  atmosphere.  Her 
husband,  Zach,  on  the  other  hand,  has  had  a  bitterly  unrewarding  home 
life,  with  the  result  that  he  invests  all  of  his  time  and  energies 
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3  -  New  Daytime  Serials 


in  his  work,  a  situation  which  often  causes  Laurie  pain  during  the 
early  months  of  their  marriage.  "First  Love"  is  the  story  of  two 
imperfect  persons  who  want  their  marriage  to  succeed  and  learn  to 
solve  their  problems . 

"Concerning  Miss  Marlowe"  at  3:45  p.m.,  is  the  story  of 
Meg  Marlowe,  a  40-year  old  actress,  whose  early  marriage  ended  with 
the  death  of  her  husband  and  loss  of  her  baby.  She  is  ready  to 
abandon  her  career  and  remarry,  when  she  learns  chat  her  prospective 
bridegroom  has  died.  Again  she  begins  her  work  in  the  theatre, 
only  to  find  herself  in  love  with  a  married  man  and  involved  in  a 
play  which  is  doomed  to  be  unsuccessful ,  Procter  and  Gamble  will 
sponsor  "Concerning  Miss  Marlowe"  for  Tide.  Producer  is  Tom  McDermott 
and  the  director  is  Larry  White.  The  sponsorship  will  be  on  the 
alternate  basis  of  Monday,  Wednesday  and  Friday  one  week,  and  Tuesday 
and  Thursday  the  next . 

- o - 
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TELEVISION 


NEWS 


NBC  COLOR  TELECASTS  FOR  WEEK 
(June  13  -  19) 

Monday,  June  14;  Tuesday,  June  15;  and  Wednes¬ 

day,  June  16  —  (12  noon-12? 15  p.m.,  EDT) : 

BRIDE  AND  GROOM  -  The  TV  show  on  which 
couples  are  married;  John  Nelson  is  emcee. 

****** 

Wednesday,  June  16  and  Thursday,  June  17  -- 

(ll  a.m.-12  noon,  EDT): 

Mobile  Unit  pick-up  of  Whitnall  Park  in 
Milwaukee,  Wis.,  on  the  HOME  program. 
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THREE  ‘MIKE  AND  SCREEN1  PRESS  HONORS 
GO  TO  NATIONAL  BROADCASTING  COMPANY 
The  National  Broadcasting  Company  was  honored  for 
"outstanding  contributions"  in  three  branches  of  radio  and 
television  journalism  at  the  annual  Mike  and  Screen  Press 
awards  dinner  of  the  Radio-Newsreel-Television  Working 
Press  Association  of  New  York,  held  Friday  night,  June  4, 
at  the  Waldorf-Astoria  Hotel, 

The  awards  included: 

BEST  SPOT  NEWS  ON  RADIO:  "Oppenheimer, "  fea¬ 
tured  on  HEART  OF  THE  NEWS  (NBC  Radio,  Monday 
through  Friday,  10:15-10:30  p.m.,  EDT)  on  April  13 j 
1954.  The  award  was  received  by  Davidson  Taylor, 
director  of  the  NBC  Department  of  Public  Affairs, 

BEST  FEATURE  STORY  ON  TELEVISION:  "Guate¬ 
mala,'’  featured  Feb,  10,  1954  in  a  series  enti¬ 
tled  TROUBLE  SPOTS,  with  Joseph  C.  Harsch  and 
Marshall  L,  Bannell  as  narrators.  The  award  was 
received  by  William  R.  Me Andrew,  Manager  of  NBC 

News  and  Special  Events. 

BEST  SPOT  NEWS  ON  TELEVISION:  "Marine 
Killer,"  story  of  a  young  man’s  trail  of  crime  and 
his  capture,  presented  on  CAMEL  NEWS  CARAVAN  (NBC- 
TV,  Monday  through  Friday,  7^45  p.m,,  EDT)  April  1, 
1953*  The  award  was  received  by  Frank  McCall,  pro¬ 
ducer  of  the  program. 
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NBC  CONCERT  ORCHESTRA  TO  PRESENT  SUMMER  SERIES 
WITH  GUEST  CONDUCTORS  IN  SUNDAY  TIME  SPOT 

l 

The  NBC  Concert  Orchestra  will  be  heard  on 
NBC  Radio  in  a  Summer  series  with  guest  conduc¬ 
tors  starting  Sunday,  June  20  (6:30-7:30  p.m., 

EDT),  in  the  time  period  formerly  occupied  by 
the  NBC  Spring  Symphony  Orchestra. 

The  NBC  Concert  Orchestra  in  the  past  has 
been  heard  in  notable  presentations  on  NBC  Radio. 
Among  its  members  are  many  first -desk  men  and 
other  instrumentalists  of  the  former  NBC  Symphony 
Orchestra. 

The  programs  will  include  music  from  the 
lighter  symphonic  repertoire:  overtures,  suites, 
waltzes  and  other  selections  from  the  "pops"  lists. 

The  first  conductor  will  be  Joseph  Littau, 
who  will  direct  for  two  weeks,  on  June  20  and  27 . 
Don  Gillis  will  be  the  conductor  July  4  and  11, 
and  David  Broekman  July  18  and  23.  The  series 
will  be  broadcast  from  NBC's  Radio  City  studios. 
George  Voutsas  is  producer. 
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TRADE  NEWS 


June  8,  1954 


PROCTER  &  GAMBLE  RENEWS  ITS  AFTERNOON  TIME  BLOCK 
TOTALING  6J  HOURS  PER  WEEK  ON  NBC  RADIO  NETWORK 

The  Procter  &  Gamble  Company  has  renewed  its 
afternoon  time  block  on  the  NBC  Radio  Network,  it 
was  announced  today  by  Fred  L.  Horton,  director  of 
sales  for  the  network*  The  renewal  of  the  six-and- 
one -quarter  hours  of  program  time  per  week  is 
effective  June  28  with  contracts  running  through 
the  1954-55  season. 

Lineup  of  the  Procter  &  Gamble  Company  Monday- 
through-Friday  afternoon  programs  will  be  as 
follows  (all  times  EDT) ; 

3:00-3:30  p.m.  -  WELCOME  TRAVELERS (which 

moves  to  this  period  from  its 
former  10-10; 30  a.m.,  EDT  spot). 

3:30-3:45  p.m.  -  PEPPER  YOUNG’S  FAMILY 

3:45-4:00  p.m.  -  RIGHT  TO  HAPPINESS 

4:00-4:15  p.m.  -  BACKSTAGE  WIPE 

Advertising  agencies  for  the  client  are  Comp¬ 
ton  Advertising,  Inc.,  Benton  &  Bowles,  Inc., 
Dancer-Fitzgerald-Sample,  Inc,,  and  Young  and 
Rubicam,  Inc. 
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ONE  NEW  SPONSOR  FOR  NBC -TV'S  'HOME'  SERIES 
AMD  THREE  FOR  'TODAY'  ANNOUNCED  BY  NETWORK 

One  more  new  sponsor  for  HOME,  NBC-TV's  highly  successful 
daytime  service  program  for  women,  and  three  more  for  TODAY,  pioneer¬ 
ing  early  morning  news  and  special  event  program,  were  announced  today 

(June  8)  by  the  network. 

The  United  States  Shoe  Corp.  of  Cincinnati,  manufacturer  of 
Red  Cross  Shoes,  has  ordered  nine  participations  on  "Home,  beginning 
Sept.  20.  The  order  was  placed  through  Stockton,  West,  Burkhart,  Inc,., 

of  Cincinnati. 

The  Reardon  Company  of  St.  Louis,  maker  of  Dramex,  ordered 
14  participations  on  "Today,"  beginning  Sept.  8,  through  Krupnick  & 
Associates  of  St.  Louis. 

The  John  Oster  Manufacturing  Company  of  Racine,  Wis . ,  maker 
of  small  appliances,  ordered  15  participations  on  "Today,"  beginning 
Sept.  28,  through  Henri,  Hurst  &  McDonald,  Inc.,  of  Chicago. 

And  Curtis  Publishing  Company  of  Philadelphia,  publisher  oi 
the  Ladies  Home  Journal,  ordered  one  participation  on  Today,  to  oe 
seen  June  30.  The  order  was  placed  through  Batten,  Barton,  Durst me 

&  Osborn,  Inc.  of  New  York. 

John  Dodge  is  the  NBC  executive  for  the  United  States  Shoe 
account;  Edward  Stockmar  for  the  Reardon  account;  Cy  Wagner  for  the 
John  Oster  account,  and  H.V.  Anderson  for  the  Curtis  Publishing 

account.  .  u4  ,  . _ 

"Home"  features  Arlene  Francis  as  editor-in-chief  and  1 

seen  Monday  through  Friday  from  11  a.m.-12  noon,  EOT.  "Today"  stars 
Dave  Garroway  and  is  seen  Monday  through  Friday  from  7  9  a.m,,  EDT 
and  CDT , 
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NBC  TRADE  NEVIS 


NEW  SPONSOR  AND  TOO  RENEWALS  ANNOUNCED  FOR  1  HOWDY  DOODYT 

A  new  order  and  two  renewals  are  announced  today  for  NBC- 

TV’s  top-rated  daytime  program  HOWDY  DOODY. 

International  Shoe  Company  of  St.  Louis,  Mo.,  nas  bought 
seven  15-minute  segments,  to  be  seen  on  alternate  Fridays  (5:45-6  p.m., 
EDT)  beginning  Aug.  6.  The  order  was  placed  through  Henri,  Hurst  & 
MacDonald,  Inc,,  of  Chicago. 

The  Kellogg  Company  of  Battle  Creek,  Mich.,  has  renewed  for 
104  programs  over  a  period  of  52  weeks.  The  Kellogg  segments  are  seen 
on  Tuesdays  and  Thursdays  from  5:30-5:45  p.m,,  EDT.  The  contract, 
placed  through  Leo  Burnett  Company,  Inc.,  of  Chicago,  became  efiective 

June  1. 

Continental  Baking  Company  Inc .  of  New  York  renewed  for  52 
programs,  effective  June  9.  The  Continental  segments  will  be  seen  on 
Wednesdays  from  5:30-6  p.m.,  EDT,  The  order  was  placed  through  Ted 
Bates  &  Company  of  New  York, 

Charles  Standard  is  the  NBC  executive  on  the  International 
Shoe  account,  Angus  Robinson  is  the  executive  on  the  Kellogg  account, 
and  Harry  T,  Floyd  is  the  executive  on  the  Continental  Baking  account. 

The  popular  "Howdy  Doody"  program  is  seen  over  NBC-TV  Mon¬ 
day  through  Friday  from  5:30-6  p.m.,  EDT. 
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NBC -TV  NEWS 


CREDITS  FOR  THE  NEW 

*  ARTHUR  MURRAY  PARTY1  ON  NBC -TV 

PROGRAM: 

"The  Arthur  Murray  Party" 

TIME: 

NBC -TV,  Tuesdays, 

8:30-9  P.m.,  EDT 

STARTING  DATE: 

June  15,  1954 

STAR: 

Kathryn  Murray 

FORMAT : 

Variety  program  in  a  party 
atmosphere  with  Kathryn 

Murray  as  hostess.  Each 
week*s  guest  list  features 
top  entertainers.  Mrs. 

Murray  presents  the  "mys¬ 
tery  dance"  and  is  spot¬ 
lighted  in  a  specialty 
dance  with  her  hus¬ 
band,  Arthur,  or  others. 

Guest  stars  June  15:  Bert 
Lahr,  Burgess  Meredith, 
Lauritz  Melchior,  the  Four 
Girls  (Jane  Russell,  Rhonda 
Fleming,  Connie  Haines  and 
Beryl  Davis)  and  others. 

PRODUCER: 

Arthur  Murray 

ASSISTANT  PRODUCER: 

Les  Zimmerman 

MUSIC  CONDUCTOR: 

Ray  Carter 

CHOREOGRAPHER: 

June  Taylor 

SPONSOR: 

Associated  Products,  Inc., 
for  Five  Day  Deodorant 

Pads 

AGENCY: 

Grey  Advertising  Agency, 

Inc , 

ORIGINATION: 

NBC-TV  Century  Theatre,  New 
York. 

NBC-New  York,  6/8/54 
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TRADE  NEWS 


June  9j  195^ 

-i\  *>» 

NBC  TO  TELECAST  ALL-STAR  BASEBALL  GAME  FOR  FIFTH  YEAR 

Mel  Allen  and  Gene  Kelly  to  Be  Commentators  For 
Coast-to-Coast  Coverage  of  195^  Classic 

- X  & 

For  the  fifth  consecutive  year,  NBC -TV  will  telecast  the 
annual  All-Star  baseball  game,  which  this  year  will  be  played  in  Cleve¬ 
land  on  Tuesday,  July  13  (is  15  P.m.,  EDT), 

The  Gillette  Safety  Razor  Company,  which  has  sponsored  the 

NBC-TV  telecast  of  the  classic  since  1950,  announced  today  that  Mel 
Allen,  the  "Voice  of  the  Yankees,"  and  Gene  Kelly,  Philadelphia  broad¬ 
caster,  will  be  the  commentators.  The  telecast  will  be  seen  coast -to- 
coast  and  also  will  be  picked  up  by  the  Canadian  Broadcasting  Corpora¬ 
tion. 

Players  who  participate  in  the  All-Star  game  are  selected  by 
popular  vote  of  the  fans.  The  American  League  leads  in  the  series, 

12  games  to  eight,  although  the  National  League  has  won  the  last  four. 
The  Nationals  won  last  year’s  contest,  5-1 .»  Cincinnati. 


(more ) 
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2  -  All-Star  Baseball  Game 


This  year's  All-Star  game  will  be  unique  in  that  Brooklyn 
manager  Walter  Alston,  who  wasn't  in  either  major  league  last  year, 
will  pilot  the  National  League  entry.  It  is  customary  for  the  mana¬ 
gers  of  the  respective  pennant  winners  to  handle  the  All-Star  teams 
the  following  season.  Alston  succeeded  Charley  Dressen  last  Winter 
as  Brooklyn  skipper. 

The  new  Dodger  manager  will  oppose  Casey  Stengel,  leader  of 
the  world  champion  New  York  Yankees.  Stengel  will  be  looking  for  his 
first  victory  as  an  All-Star  manager. 

Maxon,  Inc.,  represents  the  sponsor. 
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NBC  TRADE  NEWS 


NBC'S  ROBERT  W.  SARNOPF  PLIES  TO  LONDON 
FOR  SERIES  OP  BUSINESS  CONFERENCES 

Robert  W.  Sarnoff,  Executive  Vice  President  of  the  Na¬ 
tional  Broadcasting  Company ,  will  leave  New  York  Thursday,  June 
10,  by  Pan  American  Airways  for  a  series  of  business  confer¬ 
ences  in  London. 

While  there,  Mr.  Sarnoff  will  confer  with  Sir  Ian  Jacob, 
director-general  of  the  British  Broadcasting  Corporation,  and 
visit  the  NBC  offices.  Following  this,  he  and  Mrs.  Sarnoff 
will  take  a  motor  trip  through  the  Swiss  Alps  and  Italy. 
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'BEST  OF  ALL* 

New  Monday  Night  Radio  Series  to  Feature 
Music  of  Nation's  Most  Popular  Composers 

i_ _ _  _ 

PREMIERE 

A  program  featuring  the  best  music  of  America's  most  popular 
composers  will  be  offered  on  Monday  nights  on  the  NBC  Radio  network 
starting  June  14,  (8:30  p.m.,  EDT) .  The  series,  titled  BEST  OF  ALL, 
will  be  heard  for  a  half  hour  June  14  and  21,  and  on  June  28  will  be¬ 
come  a  full-hour  program  (8  to  9  p.m.,  EDT), 

Skitch  Henderson,  popular  orchestra  leader,  composer  and 
pianist,  will  be  music  director  of  the  program,  which  will  have  two 
guest  vocalists  each  week.  For  the  opening  show  Henderson  has  chosen 
an  all-Vincent  Youmans  program.  The  singers  will  be  soprano  Elizabeth 
Doubleday,  just  returned  from  a  nationwide  tour  in  a  George  Gershwin 
concert  group,  and  Jack  Haskell,  baritone,  who  has  been  heard  regular¬ 
ly  on  Dave  Garroway ' s  radio  and  TV  shows . 

Composers  of  operetta  and  musical  comedy  will  be  chosen  each 
week  for  a  program  consisting  entirely  of  their  work.  Among  those 
listed  for  salutes  are  Gershwin,  Berlin,  Rodgers,  Gould,  Bernstein  and 
Kern. 

When  the  program  becomes  a  full-hour  show,  a  chorus  will  be 
added  to  augment  the  musical  cast.  George  Voutsas  will  produce  the 
series . 
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ARTURO  TOSCANINI  LEAVES  FOR  ITALY; 

EXPECTS  TO  RETURN  TO  U.S.  IN  FALL 

Arturo  Toscanini  left  last  night  (June  8)  for  his  native 
Italy  accompanied  by  his  daughter,  Countess  Wally  Castelbarco.  The  87- 
year-old  conductor,  who  retired  on  April  4  as  conductor  of  the  NBC  Sym¬ 
phony  Orchestra, will  spend  the  Summer  and  early  Fall  in  Milan,  Italy, 
and  is  expected  to  return  to  the  U.S.  in  October  or  November. 

Walter  Toscanini,  the  maestro’s  son,  said  that  his  father 
will  record  for  RCA  Victor  on  his  return  to  this  country.  His  retire¬ 
ment  in  April  came  after  almost  68  years  of  conducting.  The  last  17 
years  of  his  career  were  spent  as  conductor  of  the  NBC  Symphony  Orches¬ 
tra,  formed  especially  for  him. 

At  the  maestro's  own  request,  only  his  immediate  family  saw 
him  off  to  Milan  at  the  International  Airport  in  Idlewild.  The  group 
included  his  son  Walter,  his  other  daughter,  Mrs.  Wanda  Horowitz,  and 
two  of  his  grandchildren  , Waif redo  Toscanini  and  Sonia  Horowitz. 
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PROMISED  ' GROWERY 1  SOIL  FROM  TEXAS  SLOW  IN  ARRIVING, 

SO  NBC -TV  AFFILIATE  IN  HOUSTON  SENDS  SOME  TO  ’HOME' 

Ednah  Forester,  publicity  director  for  Station  KPRC-TV  in 
Houston,  Tex.,  personally  delivered  during  her  trip  to  New  York  this 
week  a  box  of  Texas  soil  for  use  in  the  "growery"  of  NBC 'TV’s  HOME 
show  (Monday-Friday,  11  a.m,-12  noon,  EDT). 

Presenting  the  soil  to  Arlene  Francis  on  the  set  of  the  pro¬ 
gram,  Miss  Forester  explained  that  members  of  the  Houston  station  were 
concerned  over  the  fact  that  the  garden  plot  on  "Home;1  which  was  to 
include  soil  from  every  state  in  the  Union,  contained  none  from  the 
state  of  Texas.  Although  representatives  of  the  state  government  had 
promised  to  send  soil  from  each  county,  it  failed  to  arrive.  Hence 
Miss  Forester  and  Jack  McGrew,  assistant  manager  of  KPRC-TV,  took  it 
Upon  themselves  to  dig  up  a  generous  sample  from  the  station's  patio 
garden. 

- o - - 

NBC'S  WILLIAM  R.  Me ANDREW  TO  REPRESENT 
4  U.S.  NETWORKS  AT  NATO  PARIS  BRIEFING 

William  R.  Me Andrew,  manager  of  news  and  special  events 
for  the  National  Broadcasting  Company,  has  been  selected  to  represent 
four  American  networks  at  the  North  Atlantic  Treaty  Organization  brief 
ing  in  Paris  beginning  Tuesday,  June  15.  The  other  networks  --  Colum¬ 
bia  Broadcasting  System,  the  American  Broadcasting  System  and  Mutual 
Broadcasting  System  --  have  concurred  in  the  selection  of  Me Andrew. 

The  purpose  of  the  conference,  which  is  being  held  under  the 
NATO  Committee  on  Information  and  Cultural  Relations,  Is  to  encourage 
American  broadcasting  organizations  to  "seek  for  themselves  ways  of 

informing  public  opinion  about  NATO." 

The  informal  four-day  conference  will  include  two  days  of 
briefing  at  NATO  headquarters  and  at  Supreme  Headquarters,  Allied  Pow¬ 
ers  in  Europe  (SHAPE)  and  two  days  of  informal  discussions  about  NATO 

programs . 

McAndrews  will  return  to  New  York  on  June  21* 
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June  9,  1954 


•AMERICAN  INVENTORY'  TO  BE  PRODUCED  BY  ROBERT  WALD, 

NAMED  EXECUTIVE  PRODUCER  OP  TELEPROGRAMS,  INC. 

Robert  Wald  has  been  appointed  to  the  positions  of  executive 
director  of  Teleprograms,  Inc.,  and  producer  of  ’’American  Inventory" 
to  replace  William  Hodapp, who  resigned  from  these  positions  on  May  31. 
Wald  will  assume  his  duties  during  the  Summer  in  preparation  for  the 
program's  return  to  the  air  in  the  Pall. 

Wald  has  been  associate  producer  of  "American  Inventory"  on 
NBC -TV  for  the  past  two  years.  He  formerly  was  a  writer  for  many  net¬ 
work  television  programs  as  well  as  for  radio.  He  also  has  been  a 
writer-director  and  producer  of  revues  and  musical  shows  for  little 
theatre  groups.  He  started  his  career  as  a  juvenile  actor  on  Broadway 
and  then  turned  to  music.  He  was  an  orchestra  leader  and  composer, 
having  more  than  30  published  songs  to  his  credit. 

During  the  war  years  Wald  was  in  the  Army  Signal  Corps  as  a 
writer  and  radar  technician.  He  has  taught  in  a  number  of  universi¬ 
ties  including  Columbia  and  NYU. 

William  Hodapp 's  future  plans  include  not  only  the  develop¬ 
ment  of  some  other  types  of  programs  in  the  public  service  field,  but 
the  preparation  of  a  commercial  television  package.  He  also  will  teach 
the  television  programming  and  production  course  at  the  Barnard-NBC 
Summer  Institute  this  year. 

"American  Inventory"  is  presented  by  the  National  Broadcast¬ 
ing  Company  under  a  grant  from  the  Sloan  Foundation. 
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JACOB  A.  EVANS  IS  AUTHOR  OP  FIRST  BOOK  PUBLISHED 

ON  RADIO  AND  TV  SALES  AND  PROMOTIONAL  TECHNIQUES 

Jacob  A.  Evans,  director  of  national  advertising  and  promo¬ 
tion  for  the  National  Broadcasting  Company,  has  written  the  first  book 
ever  published  on  radio  and  television  sales  and  promotional  techni¬ 
ques. 

The  book,  titled  "Selling  and  Promoting  Radio  and  Television," 
will  be  published  on  June  28  by  Printers*  Ink  Books  of  New  York. 

In  clear  language,  Evans  outlines  the  approaches  and  tech¬ 
niques  of  selling  the  two  electronic  media.  Included  in  the  book’s 
384  pages  are  chapters  detailing  how  to  operate  a  successful  promo¬ 
tion  department,  how  to  build  station  audiences,  preparation  for  the 
sales  call,  servicing  the  account,  radio-TV  sales  management,  selling 
radio  in  a  television  market  and  the  tools  of  television  selling.  In 
addition,  there  is  a  special  chapter  on  color  television. 

Niles  Trammell,  former  President  and  Chairman  of  the  Board 
of  NBC,  wrote  the  foreword  for  "Selling  and  Promoting  Radio  and  Tele¬ 
vision.  " 
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TELEVISION  WILL  BECOME  GREATEST  TOOL  OP  TEACHING 
PROFESSION,  EDWARD  STANLEY  PREDICTS 

The  "inevitable  close  kinship"  between  television  and  the 
teaching  profession  was  pointed  up  recently  in  a  talk  by  Edward 
Stanley,  NBC  manager  of  public  service  programs. 

Stanley  spoke  June  4  before  the  High  School  Alumni  Associa 
tion  at  Aurora,  Neb.,  his  homo  town.  "I  think  it  very  likely,  he 
said,  "that  commercial  television  will  become  the  greatest  tool  of 
the  teaching  profession,  and  that  it  may  not  only  make  teaching  more 
interesting  to  those  who  are  taught  but  easier  for  those  who  teach. 

"And  I  should  not  be  at  all  surprised  if  one  day  there 
will  be  classes  in  how  to  read  pictures  that  is,  how  to  absorb 
quickly  and  retain  the  information  given  on  a  television  screen,  as 
is  now  done  \tfith  the  printed  line,  the  printed  page." 

Stanley  noted  that  while  those  in  television  do  not  con¬ 
sider  themselves  as  teachers,  in  the  generic  sense,  we  take  our 
cultural  responsibilities  very  seriously,  and  if  we  did  not  add 
enlightenment  to  our  programming  content  we  should  think  we  had 

failed." 
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NBC  RADIO  NEWS 


CREDITS  FOR  NBC  CONCERT  ORCHESTRA 

Following  are  the  credits  for  the  new 
Summer  series  of  broadcasts  by  the  NBC  Concert 
Orchestra  (NBC  Radio,  Sundays,  6:30-7:30  p.m.. 


EDT) ,  starting  June  20: 
PROGRAM: 


FORMAT: 


PRODUCER: 

WRITER: 


THE  NBC  CONCERT  ORCHESTRA, 
with  guest  conductors  and 
occasional  instrumental 
.  soloists  from  the  orches¬ 
tra. 

"Pops"  concert  program  of 
light  favorites  includ¬ 
ing  waltzes,  marches, 
suites,  ballet  and  light 
symphonic  excerpts, 

George  Voutsas 

Art  Small 


ANNOUNCER: 
STARTING  DATE: 

ORIGINATION: 


Ben  Grauer 

Sunday,  June  20,  1954 
Radio  City,  New  York 
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TRADE  NEWS 


June  11,  195^ 

•PEOPLE  ARE  FUNNY1  WILL  COME  TO  NBC  RADIO  AND  TV  IN  FALL 
UNDER  SPONSORSHIP  OF  TONI  CO.  DIVISION  OF  GILLETTE 

Firm  Also  Will  Sponsor  'College  of  Musical  Knowledge' 

And  'Dollar  a  Second'  During  Summer  Weeks 

PEOPLE  ARE  FUNNY,  for  years  one  of  the  outstanding  audience 
participation  programs  in  broadcasting,  moves  to  the  National  Broad¬ 
casting  Company  radio  and  television  networks  next  Fall,. 

The  show  will  be  sponsored  on  television  and  on  alternate 
weeks  on  radio  by  the  Toni  Company,  a  division  of  the  Gillette 
Company . 

Announcement  of  this  latest  purchase  of  time  on  NBC  by  the 
Toni  Company  climaxes  a  significant  and  impressive  shift  of  Toni 
and  Gillette  business  to  the  network.  In  all,  the  parent  company  and 
its  subsidiary  have  signed  for  six  different  radio  programs  and  four 
television  shows  on  NBC. 

"People  Are  Funny,"  which  stars  Art  Linkletter  as  master  of 
ceremonies,  will  be  seen  on  NBC -TV  on  Sunday  from  7-7^30  p.m.,  EDT, 
starting  Sept.  19.  The  NBC  Radio  Network  will  carry  the  program  on 
Tuesdays  from  8-8:30  p.m.,  EST,  beginning  Oct.  5«  Announcement  of  the 
alternate  week  radio  sponsor  will  be  made  shortly. 

(more) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 
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2  -  Toni  Business 


The  Toni  Company  also  is  bringing  two  other  television 
programs  to  NBC -TV  this  Summer.  Starting  July  4,  the  COLLEGE  OF 
MUSICAL  KNOWLEDGE,  starring  Tennessee  Ernie,  will  be  seen  on  Sundays 
in  the  7-7:30  p.m.,  EDT,  time-spot,  remaining  in  this  period  until 
"People  Are  Funny"  starts  in  the  Fall . 

Also  on  July  4,  the  company  will  begin  sponsorship  of  DOLLAR 


A  SECOND,  comedy  quiz  featuring  Jan  Murray,  in  the  Sunday,  10- 
10:30  p.m.,  EDT,  time  spot  continuing  for  eight  weeks. 

Other  NBC-TV  programs  currently  sponsored  by  the  Toni 
Company  or  the  Gillette  Company  are  THE  TONY  MARTIN  SHOW  (Mondays, 
7:30-7:45  p.m.,  EDT)  and  the  CAVALCADE  OF  SPORTS  (Fridays,  10- 
10:45  p.m. ,  EDT) . 

In  addition  to  "People  Are  Funny,"  the  following  radio 
shows  on  NBC  are  currently  sponsored  or  have  been  ordered  by  the  Toni 
or  Gillette  companies: 

STELLA  DALLAS  (Tuesdays  and  Thursdays,  4:15-4:30  p.m., 

EDT),  beginning  in  August. 

YOUNG  WIDDER  BROWN  (Tuesday  and  Thursday,  4:30- 
4:45  p.m.,  EDT) 

ONE  MAN’S  FAMILY,  (Monday  and  Thursday,  7:45-0  p.m., 

EDT ) 

’GILLETTE  FIGHTS  (Fridays,  10-10:45  p.m.,  EDT) 
beginning  in  September. 

Another  radio  program,  title  of  which  has  not  been 
announced,  which  will  be  heard  Wednesdays  and  Fridays 
from  8:15-8:30  p.m.,  EDT,  starting  the  first  week  in 
September. 

Agencies  for  Toni  and  Gillette  are  Leo  Burnette  Co.,  Inc., 
Weiss  &  Geller  Inc.,  Price  Robinson  &  Frank  Inc.,  Tatham  Laird  Inc., 

Spitzer  &  Mills  Ltd.,  and  Maxon  Inc. 

- o - 
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NBC  NEWSMEN  IN  WESTERN  EUROPE  CONFER  WITH 


NEWS-SPECIAL  EVENTS  MANAGER  W.R.  Me AN DREW 

June  14  Paris  Meeting  to  Explore  World  Topics 
And  Lay  Plans  to  Cover  Future  Happenings 

All  NBC  correspondents,  reporters  and  commentators  in  West¬ 
ern  Europe  will  meet  Monday,  June  14  in  Paris  with  William  R.  Me Andrew, 
manager  of  news  and  special  events  for  NBC,  to  explore  the  present 
world  military  and  diplomatic  situation  and  lay  plans  for  coverage  to 
meet  future  eventualities . 

Me Andrew  arrives  in  Paris  Sunday  by  Pan  American  Airways 
as  representative  for  four  American  networks  at  the  North  Atlantic 
Treaty  Organization  briefing  in  Paris  getting  underway  Tuesday, 

June  15. 

McAndrew  said  the  combined  NBC  staff  of  correspondents, 
reporters  and  commentators  would  join  in  a  general  exchange  of 
information  on  the  world  situation  as  they  see  it  from  their  individual 
vantage  points  and  that  plans  would  be  made  for  coverage  of  future 
news  developments  arising  from  a  number  of  potentially  explosive 
situations . 

Meeting  with  McAndrew  will  be  Romney  Wheeler  and  Ed 

Newman  (London),  Frank  Bourgholtzer  and  Paul  Archinard  (Paris),  Robert 

McCormick  (Berlin),  Jack  Begon  (Rome),  Daniel  McAuliffe  (Geneva),  Sven 

Norberg  (Stockholm),  Richard  Mowrer  (Madrid),  Simon  Bourjin  (Vienna), 

Mike  Dyer,  Walt  Richter  and  Ken  Haslam  (Amsterdam),  Paul  Hurmuses 

(Athens),  Paul  Sjoeblom  (Helsinki).  ^ w  cjl 
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MARGARET  TRUMAN  SIGNS  NBC  CONTRACT  FOR  FOURTH  SEASON 
OF  GUEST  APPEARANCES  ON  RADIO  AND  TV 


•sc- - -sc-  -sc- - 

Margaret  Truman  has  signed  a  contract  with  the  National 
Broadcasting  Company  for  her  fourth  season  of  guest  appearances  on 
radio  and  television  programs,  it  was  announced  fJtod&Y  by  Thomas  A. 
McAvity,  Vice  President  in  charge  of  television  network  programs, 

Miss  Truman  will  make  an  unspecified  number  of  appearances 
as  guest  artist  on  network  programs.  In  previous  seasons  she  has  per¬ 
formed  in  roles  ranging  from  straight  dramatic  to  comedienne  to  singer< 
Miss  Truman  has  worked  with  other  NBC  stars  including  Sid  Caesar, 
Imogene  Coca,  Arlene  Francis,  Martha  Raye,  Kate  Smith,  Milton  Berle 
and  Spike  Jones, 

Miss  Truman's  new  contract  is  for  one  year,  with  options, 
Kenneth  Allen  Associates  represented  her.  Financial  details  were  not 
disclosed.  She  signed  her  first  contract  with  the  network  on 
March  27 ,  1951. 
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NBC -TV  NEWS 


CREDITS  FOR  ‘SATURDAY  NIGHT  REVUE ‘  ON  NBC -TV 


PROGRAM: 

TIME: 

STARTING  DATE: 
STARS: 

CAST: 


FORMAT: 

PRODUCER-DIRECTOR : 
MUSIC : 

WRITERS : 

CHOREOGRAPHER: 

SCENIC  DESIGNER: 
COSTUME  DESIGNER: 

TV  DIRECTOR: 

SPONSORS  AND  AGENCIES: 


ORIGINATION: 


"Saturday  Night  Revue" 

NBC -TV,  Saturdays,  9  to 
10:30  p.m. ,  EDT. 

June  12,  1954 

Eddie  Albert,  host;  comedians 
Ben  Blue  and  Alan  Young  (on 
alternate  weeks). 

Ed  Sauter  and  Bill  Finegan, 
comedienne  Pat  Carroll, 
singers  Anita  Darian  and 
Andy  Roberts;  and  guests. 

A  music  and  comedy  revue. 

Ernie  Glucksman 

Sauter -Finegan  orchestra 

Milton  Geiger,  Jack  Elinson, 

Phil  Shukin,  Snag  Werris, 
and  Jerry  Seelin. 

Hal  Belfer 

Jay  Krause 

Grady  Hunt 

Jim  Jordan,  Jr.  (first  show) 
will  alternate  with  Dick 
McDonough. 

Dow  Chemical  Co.  (MacManus, 

John  &  Adams,  Inc.);  Ar¬ 
mour  &  Co.  (Foote,  Cone  & 
Belding);  American  Chicle 
Co.  (Dancer-Fitzgerald- 
Sample ,  Inc . ) ;  Lemon  Pro¬ 
ducts  Advisory  Board  (Mc- 
Cann-Erickson,  Inc.);  Griffin 
Manufacturing  Co.  (Berming- 
ham,  Castleman  &  Pierce,  Inc.); 
General  Electric  Major  Appli¬ 
ance  Division  (Young  &  Rubi- 
can,  Inc.)  and  The  Cudahy 
Packing  Co.  (Young  &  Rubican, 
Inc. ) 

^Hollywood  ubq -New  York,  6/11/54 
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NBC  TRADE  NEWS 


CARMEN  DRAGON,  OP  NBC  RADIO'S  'RAILROAD'  AND  'STANDARD'  HOURS, 
TO  RECEIVE  HONORARY  M.A.  PROM  SAN  JOSE  STATE  COLLEGE 

Carmen  Dragon,  music  director  of  NBC  Radio's  "Rail¬ 
road  Hour,"  and  orchestra  conductor  of  "The  Standard  Hour" 
(heard  on  NBC's  Western  Radio  Network),  will  be  honored  by  his 
alma  mater,  San  Jose  (Calif.)  State  College,  on  Friday,  June  18 
with  an  M.A.  degree  in  music. 

Dragon  will  return  to  the  scene  of  his  undergradu¬ 
ate  days  for  the  honorary  degree  almost  18  years  to  the  day 
when  he  left  for  his  first  professional  arranging  assignment 
in  radio  in  San  Francisco,  He  has  since  established  himself 
as  one  of  Hollywood's  outstanding  music  directors,  composers 
and  conductors.  He  shared  an  "Oscar"  in  194-5  for  his  work  in 
"Cover  Girl."  He  has  scored  more  than  20  pictures. 


o 


NBC -New  York,  6/11/54 


.  ..  . 

..  >Q  V..  ''  OX}  .  !0X  ■:  .  ,M  . . :  )WOI  '  '  ' 


[,f  al<  os  ■  %no£&'i(l  noffpiBO > 

I  .  • 

■■  \  ...  ;  •  .  •  :  ■ 

z-im  K  *xp  r!^.£v; 

•  .  .  ..  .  ‘  •  •  .  d  c  ,XJ  i 

i  ■  I  £  .  ■  '  ' 

-  -  • 

'  .  .  '  •  .  ■  I  '  H  •  ■  ■  ■  ■ 

'  -  pJ  8  ■  .  lO  ( 

rcJ  how  e  rio'.  .  .  ■ 

,&£  ,  ! 


, 


TRADE  NEWS 


June  14,  1954 

SHELDON  B.  HICKOX  JR.  IS  APPOINTED  TO  NEWLY  CREATED  POSITION 
OF  DIRECTOR  OF  STATION  RELATIONS  FOR  NBC  PACIFIC  DIVISION 


In  a  move  pointing  up  the  constantly  increasing  importance  of 
the  West  Coast  in  both  radio  and  television,  the  National  Broadcasting 
Company  announced  the  appointment  of  Sheldon  B.  Hickox  Jr,  to 

the  newly  created  position  of  director  of  Station  Relations  for  the 
Pacific  Division. 

The  announcement  was  made  by  Harry  Bannister,  NBC  Vice  Presi¬ 
dent  in  charge  of  Station  Relations,  in  a  letter  to  NBC  affiliates. 

He  said  that  Hickox,  with  headquarters  in  Hollywood,  will  be  directly 
responsible  for  all  station  relation  matters  affecting  affiliates  in 
the  Pacific  and  Mountain  time  zones.  The  appointment  is  effective 
July  1. 

Hickox  is  a  veteran  of  25  years  service  with  NBC,  the  last 
five  of  which  he  has  been  director  of  Station  Relations,  During  his 
long  career  with  the  company,  he  played  a  prominent  part  in  the  devel¬ 
opment  of  the  Red  and  Blue  radio  networks  and  in  later  years  in  the 

formation  and  expansion  of  the  NBC-TV  network. 

Born  in  Boston,  Hickox  attended  Amnerst  College  and  came  to 
NBC  in  1929  as  assistant  to  the  manager  of  sales  traffic.  In  1933*  he 
was  named  supervisor  of  commercial  traffic  and  two  years  later  he  was 
appointed  assistant  manager  of  Station  Relations.  He  was  named  manager 
of  Station  Relations  in  1939*  a  position  he  held  until  he  became 

director  of  the  department  in  1949* 

Hickox  is  46,  married,  and  has  one  son,  Sheldon  B.  Hickox  III, 

The  family  lives  in  Manhasset,  Long  Island,  N.Y. 

- o - 
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June  14,  1954 


NEW  ’HOME*  FEATURE  FOR  CHILDREN  WILL  REPORT  ON  NEW  ACTIVITIES 
FOR  YOUNGSTERS  AND  TELL  HOW  TO  PARTICIPATE  IN  THEM 

A  new  service  feature,  "Children  at  Home,"  will  be  introduced 
Tuesday,  June  22  on  the  NBC -TV  HOME  show  (Mondays  through  Fridays, 

11  a.m.  -  12  noon,  EDT).  "Children  at  Home"  will  be  seen  twice 
weekly  on  Tuesdays  and  Thursdays  thereafter  and  will  bring  to  view¬ 
ers  --  both  children  and  adults  alike  --  many  things  new  in  the 
world  of  children i  hobbies,  crafts,  games,  books,  records  and 
interesting  activities  in  science,  art,  nature,  theatre,  dance, 
music,  sports  and  education. 

"Children  at  Home"  will  not  only  report  on  new  ideas  for  child¬ 
ren  and  parents,  but  will  show  them  exactly  how  to  do  the  various 
projects . 

The  initial  showing  of  this  new  feature  will  present  film 
taken  at  the  Stamford  Weather  Museum  in  Stamford,  Conn,  and  will 
have  as  guests  Ernest  T.  Lhude,  director  of  the  museum, and  Nicholas 

Rosa,  member  of  the  museum  staff, 

"Children  at  Home"  will  be  written  by  Robert  B.  Ruthman 
of  the  "Home"  show  staff.  Peter  Cardozo,  magazine  and  advertising 
writer  who  has  had  considerable  experience  in  children's  activities, 
will  serve  as  consultant. 
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NBC  COLOR  TELECASTS  FOR  WEEK 
(June  20-26) 

Wednesday,  June  23 ,  7-9  a  ,m . ,  EDT  and  CDT 
Network  including  WNBT,  on  TODAY,  and  11  a.m.- 
12  noon,  EDT  (Network  including  WNBT),  on  HOME: 
Mobile  Unit  pick-up  in  Chicago  of 
the  Landmeier  farm,  the  best  and  most 
progressive  in  Northern  Illinois.  Along 
with  the  color  and  activity  of  farm 
life,  various  phases  of  the  farm  will  be 
explored  --  water  lifters,  corn  planters, 
and  a  tractor  so  small  and  simple  the 

family's  little  boy  can  operate  it. 

*  *  * 

(WNBT  Only) -Monday,  June  21  through  Friday, 
June  25,  1:30-2:00  p.m.,  EDT: 

HERE'S  LOOKING  AT  YOU  -  with 
Richard  Willis,  who  describes  the  use 
of  color  in  makeup,  fashion  and  home 
decorating , 

- o - 
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EGYPTIAN  STUDENT  WINS  INTERNATIONAL  FORUM  ESSAY  CONTEST 


A  27-year-old  Egyptian  student,  Abdel-Kader  Osman  Oyoub,  who 
is  ttfcing  a  post-graduate  course  in  electrical  engineering  at  the  Uni¬ 
versity  of  Texas,  was  announced  as  the  winner  of  the  International 
Forum  Essay  Contest  during  NBC-TV’s  KATE  SMITH  HOUR  Friday,  June  11. 

The  award,  which  includes  a  10-day  all-expense  trip  to  Wash¬ 
ington,  D.C . ,  and  a  24-volume  set  of  Encyclopaedia  Britannica,  was 
announced  by  Ted  Collins,  producer  of  the  program,  and  Robert  C. 

Preble,  president  of  the  Encyclopaedia  Britannica,  sponsor  of  the 
award.  The  competition,  on  "How  to  Strengthen  Democracy  in  the  Free 
World,"  was  open  to  any  foreign  student  studying  in  this  country. 

Oyoub  was  flown  to  New  York  to  appear  on  the  program.  He  has  been 
studying  at  the  University  of  Texas  since  1951  on  a  scholarship  from 
his  country. 

The  competition  was  judged  by  a  distinguished  group  of  men 
under  the  co-chairmanship  of  Collins  and  Preble.  They  were:  Robert 
M,  Hutchins,  former  chancellor  of  the  University  of  Chicago  and  now 
associate  director  of  the  Ford  Foundation;  George  Stoddard,  special 
advisor  to  New  York  University  and  former  president  of  University  of 
Illinois;  Paul  Hoffman,  chairman  of  the  board,  Studebaker  Corporation, 
and  former  ECA  adminstrator;  Beardsley  Ruml,  economist,  author  of  the 
pay-as-you-go  tax  bill  and  former  chairman  of  the  board  of  R.H*  Macy 
Co.;  Albert  W.  Sherer,  vice  president  of  McCann-Erickson,  Inc.,  ad¬ 
vertising  agency;  Dr.  J.T.  Rettaliata,  president  of  Illinois  Institute 
of  Technology;  Hans  Kohn,  political  science  expert,  City  College  of 
New  York;  and  Allan  Nevins,  twice  Pulitzer  Prize  winner  for  biographies. 
Columbia  University. 

- o - 

‘LITTLE  THINGS’  IN  TOP  SPOT  ON  'YOUR  HIT  PARADE’ 

"Little  Things  Mean  a  Lot"  was  the  No.  One  song  in  che  natior 
on  YOUR  HIT  PARADE  as  of  Saturday,  June  12  (NBC-TV,  10:30  p.m.,  EDT) . 
No,  Two  was  "Three  Coins  in  the  Fountain”;  No.  Three,  "Wanted";  No. 
Four,  "Happy  Wanderer";  No.  Five,  "I  Get  So  Lonely";  No.  Six,  Hernan¬ 
do’s  Hideaway"  and  No.  Seven,  "Young  at  Heart,"  This  marked  the  sea¬ 
son’s  finale  for  "Your  Hit  Parade."  A  Summer  series,  "Private  Secre¬ 
tary"  starring  Ann  Sothern,  will  start  in  this  time  spot  June  19* 

NBC-New  York,  5/14/54 
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TRADE  NEWS 

June  15#  195^ 

’DROODLES, '  WITH  CREATOR  ROGER  PRICE  EMCEEING, 

WILL  BE  NEW  PANEL  SHOW  MONDAYS  ON  NBC -TV 

Marc  Connelly,  Carl  Reiner,  Denise  Lor,  Plus  a  Guest  Will  Vie 
At  Captioning  Funny  Sketches;  Audience  Can  Take  Part,  Too 

PREMIERE 

Artist -comedian  Roger  Price,  originator  of  the  "Droodles" 
newspaper  cartoon  series,  will  be  starred  in  DROODLES,  a  comedy  quiz 
show  starting  Monday,  June  21  (NBC -TV,  network  except  WNBT,  8  p.m., 

EDT) .  The  Summer  series  is  scheduled  to  run  through  Sept.  20. 

A  panel  of  well-known  guests  will  attempt  to  identify  the 
humorous  drawings  of  Price  and  those  submitted  by  viewers.  The  three 
"regulars"  will  be  playwright  Marc  Connelly,  actor  Carl  Reiner  and 
singer  Denise  Lor.  There  will  be  a  different  guest  panelist  each 
week 

Viewers  will  submit  "Droodles ;  with  titles  which  will  be 
shown  to  home  viewers  and  the  studio  audiences.  But  the  panel  will 
see  the "Droodle"  only ,  minus  title,  and  will  be  given  an  allotted  time 
by  Price  in  which  to  guess  the  correct  title.  There  will  be  cash 
prizes  for  "Droodled'  used  and  more  if  they  stump  the  panel . 

Price  will  draw  a  new  "Droodle?'  each  week  for  captioning  by 
home  viewers  whose  suggested  titles  must  be  sent  in  before  the 
following  week's  show.  The  winner  will  receive  $100. 

(more) 

PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 
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2  -  Droodles 


■Sy  Fischer  is  executive  producer  and  Alan  Dinehart  is 
producer  for  Frank  Cooper  Associates.  Craig  Allen  will  direct. 

Price,  whose  "Droodles"  are  syndicated  in  60  newspapers 
throughout  the  country,  also  has  them  in  book  form,  on  napkins  and^ 
cocktail  glasses  and  other  articles  . 

- o - 

- - 

FIDDLE -PLAYING  ELEVATOR  MAN  HAS  HIS  UPS  AND  DOWNS 
AS  'PRIVATE  SECRETARY'  ANN  SOTHERN  AIDS  HIS  QUEST 

Ann  Sot hern,  as  Susan  McNamara,  is  up  to  her 
old  tricks  of  trying  to  run  her  employer's  busi¬ 
ness  as  PRIVATE  SECRETARY  starts  Saturday,  June  19 
( NBC -TV,  10:30  p.m.,  EDT)  in  the  time -spot  of 
"Your  Hit  Parade . " 

Susie  tries  to  trap  her  talent-agent  boss 
Peter  Sands. (played  by  Don  Porter)  into  manag¬ 
ing  the  elevator  operator  in  their  building  who 
wants  to  be  a  professional  violinist.  She  ar¬ 
ranges  an  impromptu  audition  in  the  elevator  but 
Sands  walks  out.  However,  another  passenger  is  a 
night  club  owner  who  hires  the  aspiring  musician. 

As  usual  with  Susie's  plans,  everything  works  out 
all  right  for  her  boss  eventually. 

- o - 
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NBC -TV  NEWS 


CREDITS  FOR 

'DROODLES'  ON  NBC -TV 

TITLE: 

DROODLES 

TELECAST : 

NBC -TV  Network  except  WNBT 
Mondays,  8  to  8:30  p.m., 

EDT,  June  21  through 

Sept.  20. 

STAR: 

Artist -Comedian  Roger 

Price . 

CAST: 

Regular  panel  of  playwright 

Marc  Connelly,  actor  Carl 
Reiner  and  singer  Denise 

Lor,  with  a  different 
guest  each  week. 

FORMAT: 

Comedy  quiz  with  panelists 
attempting  to  caption 
correctly  "Droodles , " 

(humorous  drawings)  sub¬ 
mitted  by  viewers.  Cash 
prizes  for  "Droodles"  used  and 
more  awards  if  they  stump  the 
panel.  Price  presides  as 
moderator . 

EXECUTIVE  PRODUCER: 

Sy  Fischer 

PRODUCER: 

Alan  Dinehart 

DIRECTOR: 

Craig  Allen 

PACKAGER: 

Frank  Cooper  Associates 

ORIGINATION: 

New  York 

NBC -New  York,  6/15/5^ 
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NBC  TRADE  NEWS 


RARE  ’CONTROLLED  CROSS-TRANSFUSION’  OPERATION 
TO  BE  SHOWN  ON  ’MARCH  OF  MEDICINE ’  ON  NBC-TV 

A  documentary  presentation  of  a  rare  type  of  operation  — 
a  "controlled  cross-transfusion"  will  be  shown  on  MARCH  OF  MEDICINE 
on  NBC-TV  Thursday,  June  24  (10-10:30  p.m.,  EDT). 

The  operation,  performed  on  a  young  girl  and  her  father, 
will  be  seen  in  a  special  film  segment  on  the  telecast  which  also  will 
present  highlights  of  the  exhibits  at  the  current  103rd  convention  of 
the  American  Medical  Association  in  San  Francisco.  Reports  which  have 
been  made  to  the  12,000  physicians  at  the  convention  also  will  be 

summarized  for  television  audience. 

The  "March  of  Medicine"  is  produced  and  sponsored  by  Smith, 

Kline  and  French  Laboratories,  a  Philadelphia  pharmaceutical  firm,  in 
co-operation  with  the  American  Medical  Association. 

The  "controlled  cross-transfusion"  operation  was  developed  in 
Minneapolis  by  scientists  of  the  University  of  Minnesota.  The  telecast 
will  show  the  technique  in  which  the  father’s  circulatory  system  is 
linked  to  the  child  so  that  the  youngster’s  heart  can  be  opened  and  its 
defect  corrected  by  surgery.  Thus,  medical  science  is  going  beyond 
the  use  of  mechanical  heart-lung  machines  and  today  can  use  a  human 
donor  in  some  cases. 

The  operation  will  be  described  by  Dr,  Clarence  W,  Lilleiiei, 
Dr.  Richard  L.  Varco,  senior  surgeon,  and  their  associates  at  the 
University  of  Minnesota,  who  have  already  performed  the  "cross-trans¬ 
fusion"  technique  on  several  patients  with  good  results. 

- -o - 
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HOWARD  UNIVERSITY  CHOIR  AND  PIANIST  NATALIE  HINDERAS 
TO  BE  FEATURED  IN  SIX  MUSICAL  PROGRAMS 

A  series  of  six  broadcasts  from  Washington,  D.C., 
will  be  presented  on  NBC  Radio  under  the  title  "Howard 
University  Musical"  on  Sundays,  starting  July  4  (12- 
12:30  p.m.,  EDT,  network  except  WNBC).  The  programs 
will  be  offered  in  behalf  of  two  organizations  working 
in  the  fields  of  education  and  economic  opportunity  — 
the  United  Negro  College  Fund  and  the  National  Urban 
League . 

The  distinguished  Howard  University  Choir  will 
broadcast  from  the  Howard  University  campus .  In 
addition,  each  week  the  brilliant  young  concert  pianist, 
Natalie  Hinderas,  will  be  heard  in  solo  selections. 

Each  organization's  work  will  be  explained  briefly  by 
a  representative.  The  series  will  be  offered  by  NBC  in 
cooperation  with  the  university  and  the  organizations . 

- o - 
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TRADE  NEWS 


June  16,  195^ 


NBC  INTRODUCES  TV'S  FIRST  RATE  STRUCTURE  FOR  BOTH  COLOR 
AND  BLACK-AND-WHITE  PRODUCTION  AND  SERVICE  FACILITIES 

New  Manual  Offers  Basic  Improvement  in  Method  of  Charging 
For  Studios  and  Technical  Personnel  Via  Hourly  Rates 

l  — 

The  National  Broadcasting  Company  today  introduced  the  in- 
dustry's  first  rate  structure  to  cover  both  black-and-white  and  color 
television  production  and  service  facilities. 

In  addition,  the  pioneering  new  rate  manual  offers  a  basic 
improvement  in  method  of  charging  by  establishing  hourly  rates  for 
studios  and  technical  personnel.  This  will  permit  clients  and  agencies 
to  pre-plan  their  requirements,  tailor  their  usage  precisely  to  these 
requirements  and  pay  only  for  what  they  need  and  use*  j 

The  simplified  new  rate  structure  was  announced  at  a  special 
press  conference  at  NBC's  Colonial  Theatre,  the  world's  largest  color 
television  studio. 

Here  are  the  highlights  of  the  new  manual,  as  outlined  by 

Sylvester  L.  Weaver  Jr*,  President  of  NBC: 

1.  By  placing  a  premium  on  efficiency  in  usage, 
important  opportunities  are  offered  the  advertiser  to  con¬ 
trol  and  reduce  his  television  production  costs  . 

(more) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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2  -  Rate  Structure 


2.  The  rate  structure  is  simplified  by  eliminating 
former  separate  charges  for  camera  rehearsal  and  dry  re¬ 
hearsal.  Hourly  charges  apply  to  total  time  in  the  studio, 
beginning  with  dry  rehearsal  or  camera  set-up  and  continuing 
through  to  the  end  of  broadcast. 

3.  Unit  charges  for  personnel  are  the  same  for 
color  television  as  for  black-and-white,  so  that  manpower 
costs  will  be  determined  by  the  number  of  men  used  and  the 
duration  of  their  use  in  both  types  of  program.  The  only 
facilities  and  service  rate  differentials  for  color  are 
for  studios,  mobile  units  and  extra  equipment. 

'  4.  A  small  charge  for  film  originations  has  been 

established,  so  that  the  cost  of  NBC  facilities  will  be 
distributed  more  equitably  among  all  users. 

"As  we  have  been  developing  the  new  industry  of  television, 
Mr.  Weaver  said,  "we  have  been  learning  how  to  make  it  more  effective 
in  all  its  areas,  including  the  business  area.  With  this  new  rate 
manual,  we  are  modernizing  our  system  of  charges  for  production 
facilities  and  services  so  that  they  can  be  used  more  efficiently  by 
our  clients.  In  doing  so,  we  are  breaking  away  from  the  earlier 
approach  of  a  blanket  price  for  studios  and  manpower,  and  making  it 
possible  for  the  NBC  television  client  to  buy  the  facilities  and 
services  his  show  requires  and  in  the  amount  necessary  to  meet  his 
requirements.  The  new  structure  provides  for  complete  separation  in 
charges  for  studios,  manpower,  and  extra  equipment,  and  rates  are 
established  for  the  smallest  practicable  unit  of  use  for  each  of  thes 
elements  . 


(more) 
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3  -  Rate  Structure 


"This  will  permit  our  clients  to  match  their  usage  to  their 
needs  and  through  pre-planning  their  production,  they  can  realize  the 
benefits  of  efficiency  through  reduced  costs.  We  believe  that  a 
system  of  charges  which  places  such  a  premium  on  efficiency  will  be 
welcomed  by  clients  and  their  agencies  as  a  real  contribution  to  the 
business . " 

Commenting  on  the  application  of  the  new  rates  to  color, 

Mr.  Weaver  said: 

"Costs  for  production  facilities  and  services  are,  of  course 
only  one  element  of  the  advertiser's  total  budget,  which  also  includes 
costs  for  time  and  talent,  and  the  production  cost  is  generally  the 
smallest  of  these  three. 

"In  the  production  area,  there  will  be  some  differential 
in  costs  for  color,  to  the  extent  that  the  hourly  studio  rates  are 
somewhat  higher  for  color  studios  and  more  technical  personnel  may 
be  required  in  the  production  of  a  color  show.  However,  the 
differential  in  total  costs  --  time,  talent  and  production  --  will  be 
moderate  indeed  considering  the  value  received  and  of  course  will  vary 
from  program  to  program,  depending  on  the  client's  requirements  for 
the  particular  program." 

Noting  the  new  charge  for  origination  of  filmed  programs,  Mr 
Weaver  pointed  out  that  in  the  course  of  years  of  "extensive  and  earn¬ 
est  study  to  determine  intelligent,  equitable  pricing  systems  for  the 
use  of  our  facilities,  NBC  has  found  that  in  order  properly  to 
distribute  the  cost  of  our  facilities  among  the  clients  using  them, 
there  should  be  a  charge  for  film  origination  since  it  makes  use  of 
NBC  facilities  but  heretofore  has  not  borne  its  share  of  the  cost." 


(more) 
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4  -  Rate  Structure 


"We  are  correcting  this  by  establishing  a  modest  charge  for 
the  origination  of  filmed  shows,"  he  said. 

The  new  production  facilities  and  services  rate  manual 
was  reviewed  in  detail  at  the  press  conference  by  William  V.  Sargent, 
manager  of  NBC-TV  business  affairs,  and  Edward  J.  Stegeman,  manager 
of  the  NBC-TV  program  business  office.  The  new  rates  become 
effective  July  1 . 


NBC -New  York,  6/16/54 
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TRADE  NEWS 


June  16,  1954 

’SUMMER  STOCK'  SERIES  OP  'MONTGOMERY  PRESENTS'  DRAMAS 
STARTS  ON  NBC -TV  JUNE  28  WITH  STELLAR  LIST  OP  PLAYERS 

'In  His  Hands,'  With  John  Newland  and  Jan  Miner  in  Leads, 

Is  First  of  12  Dramas  on  Monday  Schedule 

Robert  Montgomery  will  offer,  for  the  third  consecutive  year, 
a  complete  season  of  Summer  stock  on  television  in  12  full-hour 

productions  starting  with  "In  His  Hands"  on  ROBERT  MONTGOMERY  PRESENTS 

* 

THE  AMERICAN  TOBACCO  SUMMER  THEATRE  Monday,  June  28  (NBC -TV, 

9:30  p.m«,  EDT),  On  alternate  weeks  the  show  will  be  called  ROBERT 
MONTGOMERY  PRESENTS  THE  JOHNSON’S  WAX  SUMMER  PROGRAM. 

Included  in  the  stock  company  of  top  players  appearing  each 
week  will  be  John  Newland,  Elizabeth  Montgomery,  Jan  Miner,  Vaughn 
Taylor,  Anne  Seymour  and  Cliff  Robertson. 

The  Summer  curtain-raiser,  'In  His  Hands,’  on  June  28  is 
based  on  the  Edwin  Balmer  novel  of  that  title.  The  TV  adaptation 
is  by  Agnes  Eckhardt.  It  is  the  story  of  a  young  doctor  (John 
Newland)  who  learns  that  the  girl  he  loves  (Jan  Miner)  is  dying  of 
an  incurable  ailment. 

(more) 
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2  -  Montgomery  Presents1 


The  players,  in  true  stock  company  manner,  will  be  seen 
each  week  in  roles  of  varying  importance,  Montgomery  will  be  host 
of  the  series, 

Joseph  W,  Bailey  will  continue  as  production  supervisor 
for  the  Summer  series,  with  Hank  Colman  as  his  assistant.  Scenery 
will  be  designed  by  Syrjala. 

Batten,  Barton,  Durstine  and  Osborn  is  the  agency  for 
American  Tobacco,  and  Needham,  Louis  and  Brorby  represents 
Johnson’s  Wax, 
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TRADE  NEWS 


June  16,  1954 

’COLLEGE  OF  MUSICAL  KNOWLEDGE’  STARTS  ON  NBC-TV  JULY  4 
WITH  TENNESSEE  ERNIE  PRESIDING  OVER  FUN  CURRICULUM 

COLLEGE  OF  MUSICAL  KNOWLEDGE,  the  institution  made  mem¬ 
orable  by  Kay  Kyser,  will  be  revived  on  NBC-TV  Sunday,  July  4  (7  to 
7 *30  p.m.j  EDT)  with  Tennessee  Ernie  presiding. 

A  musical  quiz  will  be  a  highlight  of  the  half-hour  program 
with  Frank  De  Vol  and  his  orchestra  providing  the  music.  This  will 
be  only  part  of  "College ’ s 11  variety  offering  of  song,  dance,  music 
and  comedy.  Kay  Kyser,  the  old  master,  will  be  back  "from  time  to 
time"  to  add  his  extensive  musical  knowledge  to  the  variety  format 
of  "College. " 

The  Cheerleaders,  popular  vocal  quintet,  will  lend  their 
voices  to  the  rousing  proceedings,  A  guest  girl  soloist  will  be  an 
added  starter  each  of  the  11  weeks  the  program  will  be  on  the  air. 

The  program  will  also  bring  together  again  several  former 

members  of  the  Kay  Kyser  band  who  are  now  playing  under  the  baton  of 
De  Vol.  The  program  will  originate  in  Hollywood. 

The  Toni  Company,  a  division  of  the  Gillette  Company,  is 
sponsor  of  "College  of  Musical  Knowledge."  The  agency  is  Leo  Burnett, 

Inc. 

"People  Are  Funny"  will  move  into  the  Sunday  time  spot. 

Sept,  19,  also  under  sponsorship  of  the  Toni  Company. 
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NBC -TV  NEWS 


CREDITS  FOR 

TIME: 
TELECAST : 

FORMAT: 

PRODUCER: 

SPONSOR: 

AGENCY: 

ORIGINATION: 

STARTED: 


- X 

'COLGATE  SUMMER  COMEDY  HOUR'  ON  NBC -TV 

COLGATE  SUMMER  COMEDY  HOUR 

NBC -TV,  Sundays,  8-9  p.m., 

EDT 

A  revue  show,  featuring  head¬ 
liners  and  fresh  young 
talent  as  well*  There  will 
be  no  set  stars  from  week  to 
week.  Each  show  will  be  a 
completely  new  revue,  vary¬ 
ing  the  approach  to  best  suit 
the  talent  appearing , 

Nat  Karson  (New  York) 

Jack  Donohue  and  William  Asher 
(Hollywood) 

Colgate-Palmolive  Company 

Ted  Bates  &  Company 

New  York  and  Hollywood 
(alternate  weeks) 

June  6,  1954 
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NBC  TRADE  NEWS 


JAMES  J.  CORBETT  JOINS  NBC  SPORTS  DEPARTMENT 

James  J.  Corbett,  formerly  sports  publicity  director  at 
Louisiana  State  University,  has  joined  the  sports  department  of  the 
National  Broadcasting  Company,  it  was  announced  today  by  NBC  sports 

V! 

director  Thomas  S.  Gallery. 

Corbett  will  begin  his  duties  at  NBC  on  July  1*  Last  year 
he  received  a  six-months  leave  of  absence  from  L.S.U.  to  serve  as  a 
liaison  between  NBC  and  the  television  committee  of  the  National 

Collegiate  Athletic  Association. 

Formerly  with  the  Associated  Press,  Corbett  assumed  the 
L.S.U.  post  in  1945  and  subsequently  was  director  of  the  university’s 
public  relations  bureau  until  he  resigned  to  enter  private  business. 

He  returned  to  the  university  in  1950. 

A  former  president  of  the  Southeastern  Conference  Publicity 

Directors’  Association,  Corbett  is  a  member  of  Sigma  Delta  Chi, 
national  professional  journalism  society;  the  Football  Writers 
Association,  and  is  now  serving  as  a  member  of  the  NCAA  public  rela¬ 
tions  committee. 

- o - 
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NBC  TRADE  NEWS 


REVERE  COPPER  AND  BRASS  RENEWS  FOR  ’MEET  THE  PRESS' 

Revere  Copper  &  Brass  Inc,,  of  New  York  has  renewed 
its  alternate-week  sponsorship  of  NBC-TV’s  award  winning  press 
conference  of  the  air,  MEET  THE  PRESS  (Sundays,  6-6:30  p.m.,  EDT), 
The  contract  renewal  is  effective  July  11  and  calls 
for  Revere  to  sponsor  13  programs  over  a  25-week  period  ending 
Dec.  26,  St.  George  Sc  Keyes  Inc.  of  New  York  is  the  agency  for 
Revere  Copper  &  Brass,  and  John  L.  Carson  is  the  NBC  sales 
executive  on  the  account. 

- o - 


DOUBLE  HONOR  FOR  BOB  HOPE  AS  'FAVORITE  FATHER' 

Bob  Hope,  NBC  radio  and  'television  star, 
has  been  named  "favorite  American  father"  both 
in  radio  and  movies  by  the  Boys  Clubs  of  America, 
whose  360,000  members  were  polled  in  connection 
with  Father’s  Day  (June  20). 

Hope  is  the  first  man  in  the  history  of 
this  annual  poll  to  be  named  in  two  categories. 
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TRADE  NEWS 

June  17,  1954 

GREEN  GIANT  CO.  AND  PILLSBURY  MILK  TO  SPONSOR 
NEW  ’MICKEY  ROONEY  SHOW’  ON  NBC-TV 

The  Green  Giant  Company  of  LeSueur,  Minn.,  and  Pillsbury 
Mills  Inc.  of  Minneapolis,  Minn.,  have  signed  as  alternate-week  spon¬ 
sors  of  THE  MICKEY  ROONEY  SHOW,  new  situation  comedy  which  will  start 
on  NBC-TV  Saturday,  Aug.  28  (8-8:30  p.m.,  EDT) , 

In  addition,  the  two  firms  will  be  alternate-week  sponsors 
of  BANK  ON  THE  STARS  in  the  same  Saturday  night  time- spot  from  July  17 
until  "The  Mickey  Rooney  Show"  goes  on  the  air.  Currently  seen  sus¬ 
taining  on  NBC-TV,  "Bank  on  the  Stars"  is  a  comedy-quiz  show  featuring 
Bill  Cullen  as  host, 

"The  Mickey  Rooney  Show"  will  mark  the  first  regular  tele¬ 
vision  series  for  the  young  veteran  of  scores  of  Hollywood  films.  In 
the  series,  Rooney  will  play  the  role  of  a  broadcasting  network  page 
whose  aspirations  are  noble  and  high,  but  whose  deeds  invariably  fall 
short  of  the  mark, 

Leo  Burnett  Company  Inc.,  of  Chicago,  is  the  agency  for  both 
the  Green  Giant  Company  and  Pillsbury  Mills.  Cy  Wagner  is  the  NBC 
account  executive. 
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31  NBC  STATIONS  NOW  EQUIPPED  FOR  COLORCASTS; 
TOTAL  EXPECTED  TO  BE  64  BY  YEAR’S  END 


Thirty-one  stations  in  the  National  Broadcasting  Company’s 
network  are  equipped  to  broadcast  in  compatible  color,  and  the  number 
will  be  more  than  doubled  by  the  end  of  195^ >  the  network  announced, 

to$ayr 

These  stations  can  receive  network-originated  colorcasts 
over  converted  portions  of  the  network  lines  and  have  the  necessary 
auxiliary  equipment  to  broadcast  the  incoming  color  signals  in  their 
full  value. 

Total  by  year’s  end  is  expected  to  be  64,  as  the  Bell  System 
continues  the  color-conversion  of  network  lines.  This  64-station  line¬ 
up  will  make  colorcasts  available  to  78  percent  of  all  television 
homes,  or  a  total  of  25,800,000  sets. 

Cities  and  stations  now  equipped  to  carry  color  are:  New 
York,  WNBT;  Washington,  WNBW;  Chicago,  WNBQ;  Cleveland,  WNBK;  Holly¬ 
wood,  KNBH;  Philadelphia,  WPTZ;  Baltimore,  WBAL-TV;  Milwaukee,  WTMJ-TV; 
St.  Paul,  KSTP-TV;  St.  Louis,  KSD-TV;  Omaha,  WOW-TV;  Denver,  KOA-TV; 
Salt  Lake  City>  KDYL-TV;  San  Francisco,  KRON-TV;  Wilkes-Barre,  WBRE-TV; 
New  Haven,  WNHC-TV;  Johnstown,  (Pa.)  WJAC-TV;  Boston,  WBZ-TV;  Provi¬ 
dence,  W JAR-TV;  Kansas  City,  WDAF-TV;  Oklahoma  City,  WKY-TV;  Fort 
Worth,  WBAP;  Dallas,  WFAA-TV;  Youngstown,  WFMJ-TV;  Houston,  KPRC-TV; 
Lancaster,  WGAL-TV;  Wilmington,  WDEL-TV;  Cincinnati,  WLW-T;  Toledo, 
WSPD-TV;  Detroit,  WWJ-TV;  and  Grand  Rapids,  WOOD-TV, 


(more ) 
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2  -  Colorcasts 


These  cities  and  stations  will  be  equipped  for  colorcasts 
before  the  end  of  195^ '  Birmingham,  WABT;  Fresno,  KMJ-TVj  Dayton, 
WLW-D;  Columbus,  WLW-C;  Huntington,  WSAZ-TV;  Schenectady,  WRGB; 

Utica,  WKTV ;  Syracuse,  WSYR-TV;  San  Antonio,  WOAI-TV;  Winston-Salem, 
WSJS-TV;  Memphis,  WMC-TV;  New  Orleans,  WDSU-TV;  Atlanta,  WSB-TV; 
Davenport,  WOC-TV;  Bloomington,  WTTV;  Louisville,  WAVE-TV;  Wheeling, 
WTRF-TV;  Buffalo,  WGR-TV;  Roanoke,  WSLS-TV;  San  Diego,  KFSD;  Portland, 
Ore.,  KPTV;  Seattle,  KOMO-TV;  Jackson  (Miss.),  WLBT;  Peoria,  WEEK; 
Harrisburg,  WTPA;  Hampton,  WVEC-TV;  Richmond,  WTVR;  Des  Moines,  WHO-TV: 
Bethlehem,  WLEV-TV;  Erie,  WICU;  Springfield  (Mass.),  WWLP-TV;  Columbia 
S.C.),  WIS-TV;  and  Fort  Wayne,  WKJG-TV. 
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June  17,  1954 


SPECIAL  JUNE  25  NBC  RADIO  SHOW,  ’THROUGH  THE  YEARS  WITH  RCA,’ 

WILL  SALUTE  COMMUNICATIONS  INDUSTRY;  PERRY  COMO  TO  BE  HOST 

^  *  s 

Perry  Como  w^-W.—tee’^nost -narrator  of  a  special  NBC  Radio 
Network  program  in  salute  to  the  communications  industry  and  to  the 
nation’s  RCA  dealers  on  Friday,  June  25  (9-9 ‘30  p.m.,  EDT). 

Entitled  THROUGH  THE  YEARS  WITH  RCA,  the  program  will  re¬ 
trace  the  steps  of  history  via  some  of  the  recordings  RCA  has  made  of 
outstanding  events. 

Perry  Como  will  discuss  his  own  years  as  a  recording  artist 
for  RCA  Victor  and  illustrate  his  reminiscences  with  a  recorded  on- 
the-scene  report  of  the  Hindenburg  Zeppelin  explosion,  excerpts  from 
Enrico  Caruso  u  scs,  portions  of  Edward  VIII' s  abdication  speech,  the 
famous  ’’hall  closet  crash"  from  the  "Fibber  McGee  and  Molly'  program 
and  present-day  recorded  hits  by  favorites  Eddie  Fisher  and  Dinah 
Shore . 

The  program  will  be  produced  by  A1  Tennyson  and  written 
and  directed  by  Ward  Byron. 
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NBC  CORRESPONDENT  JOHN  RICH  WINS  FELLOWSHIP 
AWARD  OF  COUNCIL  ON  FOREIGN  RELATIONS 


* - K 


John  Rich,  staff  correspondent  of  the  National 
Broadcasting  Company  in  the  Far  East,  and  himself  a  decorated 
veteran  of  World  VJar  II,  has  been  named  winner  of  the  sixth  annual 
fellowship  award  granted  by  the  Council  on  Foreign  Relations,  Rich 
is  the  third  staff  member  of  NBC  to  win  the  fellowship. 

The  award  provides  for  study  and  research  from  Sept,  15 , 
1954,  to  June  15,  1955,  at  council  headquarters  in  New  York  and 
nearby  universities,  one  of  which  will  be  selected  by  the  award 
recipient  for  a  year's  concentrated  study  in  the  field  of  foreign 
affairs , 


The  award  carries  the  cash  equivalent  of  salary  relin¬ 


quished  during  the  fellowship  period,  with  academic  charges  for 
registration  and  tuition  covered  separately.  Rich  has  been  granted 
leave  of  absence  by  Davidson  Taylor,  NBC  director  of  Public  Af xairs, 
and  William  R,  McAndrew,  NBC  manager  of  News  and  Special  Events 
to  accept  the  fellowship. 

The  fellowship  made  possible  by  che  Carnegie  Foundation 
of  New  York,  is  to  help  correspondents  increase  their  competence  to 
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2  -  John  Rich 


report  and  interpret  events  abroad.  Upon  appointment,  a  corres¬ 
pondent  may  concentrate  on  the  specific  area  he  intends  to  cover. 
The  intention  is  "to  give  a  man  who  has  been  preoccupied  with 
meeting  deadlines  an  opportunity  to  undertake  an  intensive  pro¬ 
gram  of  readir:  ,  study  and  informal  discussion." 

Previous  winners  included  Henry  R,  Lieberman,  New  York 
Times;  Robert  Clurman,  UP;  Fitzhugh  Turner,  New  York  Herald 
Tribune;  William  J.  Boyle,  UP;  Hal  Lehman,  free  lance;  George 
Palmer,  AP;  Amos  Landman,  former  China  correspondent  for  NBC; 
Alpheus  W,  Jessup,  McGraw-Hill  World  News;  Irving  R.  Levine,  NBC 
commentator,  and  David  Richardson,  Time  Magazine. 


o 


NBC -New  York,  6/17/5^ 


rloX.H  nriot  *  '• 


-zstios  jEj  ncc  rJ  .  f  -etc/,  i  r  v»  i  wo'js* 

tnJt  r  ,;:o  <nor'  ctadbrtoq 

-oiq  oviani  &&  95tetf*is&flU  Dqqo  ftfi  eorUIbast'  3a 

n+rtQJE  LflX  bf£J3  #  U$8  t  U  0/39*2  rIC 

yl'ioY  wsW  jefo  •  ,H  v.tnoH  Lotus,  ai:  arisan.'w  ELoivs'il 

bXs*ieH  yftoY  weH  x*i©muT  rf^wrisdlSS  ;<JU  *flBflm/X0tf*i3cfoH  {esraXT 
23*1090  ieoi.r-1  ssii  lWJfi9j  fj  ;5U  t9l\rcT  .0  mBXXXXW  onudl^V 
3  ■'  no  ..  .  ....  {SLA 

' .  nj  /  .1  , H  ynXvU  :  nvrob  bIrioV/  XXXH-WJST.'i^l  ( .-.juraot  «W  :;t/9f{qCA 

.  s/iX gM  e/n.tT  xiti,Q!  v#C  .’  a."  *«xc  ••:  •. 

...  -  -o- - 


•'•AvA;  ,  >ccY  vwV-'-m 


CREDITS  FOR  ’COLLEGE  OF  MUSICAL  KNOWLEDGE’  ON  NBC-TV 


TITLE : 

COLLEGE  OF  MUSICAL  KNOWL¬ 
EDGE 

TELECAST: 

NBC-TV,  Sundays,  7  to 

7:30  p.m.,  EDT,  July  4 
through  Sept.  12 

STAR: 

Tennessee  Ernie 

CAST: 

The  Cheerleaders,  vocal 
quintet;  a  weekly  guest 
vocalist;,  Frank  De  Vol 
and  his  orchestra. 

FORMAT: 

Variety,  with  musical  quiz 
highlight. 

PRODUCER :  ' 

Paul  Phillips 

DIRECTOR: 

Jim  Hobson 

WRITERS : 

Paul  Phillips  and  Milt 

Hoffman 

ANNOUNCER: 

Jack  Narz 

SPONSOR: 

The  Toni  Company 

AGENCY: 

Leo  Burnett,  Inc. 

ORIGINATION: 

Live  from  NBC  studios  in 
Hollywood . 

L.  _ 

_  A. 

NBC -New  York,  6/17/54 
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TRADE  NEWS 


June  18,  1954 

NBC  AND  BBC  POOL  RESOURCES  TO  BRING  MORE  COMPLETE 
TV  NEWS  COVERAGE  TO  THE  ENGLISH-SPEAKING  WORLD 

Sign  for  Exclusive  Exchange  of  Newsreels  and  Cooperation  on  Stories 
Orginating  at  Points  Where  Either  Has  Cameramen 
FOR  RELEASE  MONDAY  A,M,,  JUNE  21 

Two  great  broadcasting  organizations  are  pooling  their  re¬ 
sources  to  bring  more  complete  television  coverage  of  news  events  to 
the  English-speaking  world. 

The  National  Broadcasting  Company  and  the  British  Broadcast¬ 
ing  Corporation  have  signed  a  contract  for  exclusive  exchange  of  news 
film  and  cooperation  on  the  coverage  of  stories  in  distant  parts  of 
the  world  where  one  or  the  other  may  have  cameramen. 

The  contract  restores  a  relationship  that  existed  between 
the  two  until  1953,  At  that  time  the  BBC  suspended  the  news  film  ex¬ 
change  agreement  and  experimented  in  selling  news  film  to  all  tele¬ 
vision  users  in  the  United  States  and  buying  from  any  United  States 
supplier  for  television  use  in  the  United  Kingdom, 

Negotiations  for  the  new  contract  were  begun  last  April 
between  Sylvester  L,  Weaver  Jr,,  President  of  NBC,  and  General  Sir 
Ian  Jacob,  Director-General  of  BBC.  The  contract  was  signed  last 
week  by  Robert  W,  Sarnoff,  Executive  Vice  President  of  NBC,  in  London. 

(more ) 
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2  -  NBC  and  BBC  Pool 


Mr*  Sarnoff  hailed  the  agreement  as  "the  foundation  for  an 
even  stronger  and  mutually  satisfactory  position,"  In  a  letter  to 
Sir  Ian,  he  wrote: 

"To  any  observer,  of  course,  it  must  be  significant  that  the 
two  greatest  broadcasting  news  organizations  are  thus  joined  in  a 
common  enterprise  which  is  nothing  less  than  an  attempt  to  give  the 
two  most  important  blocks  of  English-speaking  people  a  coverage  of 
the  significant  and  important  events  of  the  world,  insofar  as  it  is 
possible  to  do  so  through  so  vital  a  medium  as  television." 

The  British  viewed  the  agreement  as  an  opportunity  for  the 
two  networks  to  "beat  the  world"  in  news  coverage.  In  reply  to  Mr. 
Sarnoff1 s  letter.  Sir  Ian  said:  "I  know  that  we  shall  be  greatly 
aided  in  exploiting  these  possibilities  by  the  partnership  that  this 
agreement  enshrines,  I  shall  be  very  surprised  if  we  cannot  between 
us  beat  the  world." 

Davidson  Taylor,  NBC  director  of  Public  Affairs,  said  the 
NBC-BBC  television  association  "is  certain  to  expand  resources  of  NBC 
news,  and  to  result  in  even  greater  world-wide  coverage." 

The  agreement  as  regards  exclusivity  takes  effect  on  Dec.  1, 
1954,  and  continues  indefinitely.  Mr.  Sarnof f 1 s  letter  proposed 
that  all  other  aspects  of  the  agreement  take  effect  at  once.  The 
two  networks  would  immediately  be  able  to  draw  on  each  other's  news 
film  supply  without  any  problem  over  currency  restrictions, 

NBC  has  23  full-time  cameramen  and  more  than  150  part- 
time  cameramen  stationed  in  more  than  50  countries.  It  has  an 
exchange  agreement  for  television  news  film  with  the  RAI,  the 
Italian  broadcasting  organisation;  and  procurement  arrangements 
with  Pathe  Cinema  in  France,  Polygoon  in  Holland}  Belgavox  in 

(more) 
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q  -  NBC  and  BBC  Pool 

Belgium,  and  news  film  organizations  in  other  nations,  including 
Switzerland  and  Japan. 

The  BBC  has  10  full-time  and  200  part-time  cameramen  on 
duty  throughout  the  world  and  is  planning  further  expansion  of 
its  world  news  coverage. 

The  average  British  television  news  film  covers  10 
minutes  and  is  edited  from  about  5,000  feet  of  "raw"  film  daily. 

Groundwork  for  expansion  of  the  BBC’s  radio  and  tele¬ 
vision  news  operation  was  laid  early  this  year  when  Tahu  Hole,  head 
of  BBC’s  radio  news,  conducted  a  thorough  study  of  the  combined 
radio  and  television  news  methods  at  NBC.  Mr.  Hole  returned  to 
England  to  be  named  head  of  the  BBC’s  combined  radio  and  tele¬ 
vision  news  operation. 
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TRADE  NEWS 


June  18,  1954 

BARRY  NELSON  STARS  AS  'THE  HUNTER'  IN  NEW  NBC -TV  ACTION  SERIES 
OF  AMERICAN  ADVENTURER'S  ACTIVITIES  BEHIND  IRON  CURTAIN 

Champion  of  Freedom  and  Human  Rights  Thrusts  at  Reds  With 
Speed  and  Suddeness  and  Relieves  the  Oppressed 

PREMIERE 

THE  HUNTER,  action-packed  adventure  series  starring  Barry 
Nelson  as  Bartholomew  (Bart)  Adams,  will  become  a  feature  on  the  NBC- 
TV  network  starting  Sunday,  July  11  (Network  except  WNBT ,  10:30  p.m., 
EDT ;  WNBT  only,  Saturday,  July  10,  and  Saturdays  thereafter,  7  p.m., 
EDT), 

The  program,  sponsored  by  the  R.J,  Reynolds  Tobacco  Co,, 
will  replace  the  current  “Man  Against  Crime"  series  starring  Ralph 
Bellamy. 

The  half-hour  stories  of  "The  Hunter"  concern  the  escapades 
of  Adams,  wealthy  young  American  who  has  an  affinity  for  adventure 
in  Europe.  Beneath  his  gay,  debonair  surface  is  a  champion  of 
freedom  and  human  rights,  who  slips  through  the  Iron  Curtain  at  will 
to  plague  the  Communists  and  aid  their  victims, 

(more ) 
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2  ♦The  Hunter* 


He  works  with  the  underground  in  occupied  countries  and 
zones  and  identifies  himself  to  friends  by  whistling  "Frere  Jacques," 
ending  it  with  a  wolf  whistle.  To  the  Communists  he  is  known  only  as 
"The  Hunter"  or  the  "man  of  many  disguises." 

Each  episode  employs  different  actresses  to  play  opposite 
Nelson  as  Bart  Adams.  Mrs.  Nelson  (Teresa  Celli)  is  the  feminine  lead 
in  the  initial  episode,  subtitled  "The  Bucharest  Express." 

"The  Hunter"  is  a  film  series  produced  by  Ed  Montagne  and 

directed  by  Oscar  Rudolph. 

The  William  Esty  Co.  is  the  agency  representing  R.J. 

Reynolds  Tobacco  Co.  for  The  Hunter  series, 

- o - 
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TRADE  NEWS 


June  l8,  1954 

# - * - 

JAN  MURRAY  IS  COMEDIAN -QUIZMASTER  OF  'DOLLAR  A  SECOND'; 

NEW  NBC -TV  SERIES  WITH  NOVELTY  STUNTS  STARTS  JULY  4 

PREMIERE 

Comedian-quizmaster  Jan  Murray  will  head  the  new  NBC-TV 
entry  in  the  comedy-quiz  field,  DOLLAR  A  SECOND,  viien  it  comes  to  the 
network  on  Sunday,  July  4  at  10  p.m.,  EDT.  The  show,  an  adaptation  of 
the  popular  French  television  same,  "Cent  Francs  La  Second"  ("Hundred 
Francs  a  Second")  has,  in  addition  to  its  question-and-answer  format 
with  penalties  for  incorrect  answers,  a  special  "outside  event"  fea¬ 
ture  which  can  affect  the  contestant's  winnings  adversely.  The  Toni 

Company  will  sponsor  "Dollar  A  Second," 

Murray  will  pose  a  series  of  questions  to  the  contestant. 
Failure  to  answer  correctly  moves  the  contestant  into  the 
second  stage  of  competition  when  he  must  perform  a  parlor  trick  given 
him  by  Murray,  For  every  se-cond  during  which  he  is  questioned  or 
during  which  he  fulfills  his  penalty,  he  is  paid  a  collar.  In  the 
meantime,  outside  the  television  set,  the  element  of  chance  works 
against  the  contestant  collecting  the  full  prize  ior  his  seconds  of 
participation, 

(more ) 
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'Dollar  a  Second' 


The  "outside  event"  may  be  the  landing  of  a  plane  at  La 
Guardia,  the  birth  of  a  baby  at  a  particularly  designated  New  York 
hospital,  or  the  passage  of  an  Illinois  car  through  the  Lincoln 
tunnel.  If  the  "outside  event"  occurs  while  the  contestant  is 
competing,  he  loses  all  his  winnings . 

The  program  is  produced  by  Jess  Kimmel  and  directed  by 
Frank  Bunetta . 

It  will  be  sponsored  by  the  Toni  Company,  a  division  of 
the  Gillette  Company,  for  permanent  waving  and  hair  products, 
shampoo,  shaving  products,  lipstick  and  cleansing  creams.  Weiss 
and  Geller  is  the  agency  for  the  Toni  Company. 

- o - 


NBC -New  York,  6/18/5 4 


'  . 


*••1  1'-  on.fi X-  r.  lo  gnJtJbrii-,!  sri^  v-j  "tfn  vo  -iU!  f;/o”  ;IT 

l 

‘  c.  rooni.J  r.-;n  /i.  /joiricf  iso  ai..  ni  IT-  ns:  v  ■■  -e8c  j  ?  »  .Isaiqocf 

•  '  •  .  •  :•  :  '  .  ’  : 
.  ly^nlnn  l  -■  zlc\  ;  i  a  r  osol  9  1  <. .  : :  qrr  .•< 

'  0  T  i)  ,  :  x,  \.J  jj:VJ  >y.  :  i  •  ;  .  JOiq  9  -IT 

i  >  noidlvlo  ;v  *  .xjgirioO  rr  '/  jiitf  .  <  f;  vji.  <;0  3d  I/.Jtw  si 

Bcfosoo':  J.~ri  •£>«->  gaJtv*:vj  tfn*  <*.«•£<■  noO  oo'jeXJ'U'-  ..ii; 

•  §  . '  •  '  cas  •  1  ql  iq  vi  too( 

.-^nsqinoO  !;■  .'i  £.:v  -toIIoD  ben 


- :j 


, 


June  18,  195^ 

'CONVERSATION*  ON  RADIO 

Clifton  Fadiman  to  Be  Host  in  Weekly  Discussions 
With  Guests  on  Varied  Subjects 

PREMIERE 

A  new  series  of  programs,  titled  CONVERSATION,  will  be  broad¬ 
cast  Sunday  evenings  starting  June  27  on  NBC  Radio  (7^30  p.m.,  EDT), 
Clifton  Fadiman,  noted  writer,  critic,  raconteur  and  radio 
personality,  will  be  host  of  the  half-hour  programs.  Each  week  he  wil. 
welcome  three  guests  for  conversation  on  various  subjects  in  the  fields 
of  literature,  the  arts,  science  --  in  fact,  almost  anything  except 
politics . 

In  keeping  with  the  program's  concept  that  conversation  is  a 
skillful  art  and  one  of  the  most  pleasant  to  take  part  in,  the  invited 
participants  will  be  men  and  women  of  interesting  background  and  with 
stimulating,  worth-listening-to  views.  It  will  not  be  an  argument, 
debate,  forum  or  didactic  lecture.  The  topic  announced  will  simply  be 

a  starter,  let  the  conversation  roam  where  it  may. 

The  program,  a  radio  version  of  a  television  series  of  the 

same  title  over  station  WNBT  this  past  season,  is  produced  by  Louis 
C,  Cowan  in  cooperation  with  the  National  Broadcasting  Company,  The 
broadcasts  will  originate  mostly  in  New  York,  but  some  will  emanate 
from  U.S,  cities  and  in  Europe. 
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TRADE  NEWS 


’TODAY'  CHIMP  J.  FRED  MUGGS  AND  ENTOURAGE  WILL 
CIRCUMNAVIGATE  THE  GLOBE  VIA  AIR  THIS  SUMMER 

As  Good-Will  Ambassador,  He'll  Be  Filmed  at  All  Points 
Of  Interest  for  Viewing  on  Garroway  Telecasts 
FOR  RELEASE  TUESDAY,  P.M.  JUNE  22 

On  Wednesday,  July  21  J,  Fred  Muggs,  chimpanzee  star  of 
NBC -TV' s  TODAY  program, will  take  off  on  the  trip  of  his  career  —  ar 

airborne  junket  around  the  world. 

Accompanied  by  his  co-owners  —  Roy  Waldron  and  Bud 
Mennella  —  Mary  Kelly  of  the  "Today"  staff  and  a  cameraman, 

Muggs  will  fly  directly  to  Paris  on  a  Pan  American  World  Airways 
"Clipper,"  He  will  spend  a  few  days  in  the  French  capital  and  then 
continue,  via  Pan  American,  on  an  itinerary  that  includes  Rome, 
Nairobi,  Cairo,  Beirut,  Hongkong,  Tokyo,  Honolulu,  Los  Angeles, 
Mexico  City,  Havana,  San  Juan  and  return  to  New  York  City  on 
Aug.  20. 

Muggs  and  his  owners  are  using  their  vacation  time  to  act 
as  good-will  ambassadors,  albeit  without  portfolio,  of  the  tele¬ 
vision  industry.  Their  junket  will  also  serve  to  highlight  tne 
great  post-war  increase  in  international  travel  between  this  hemi¬ 
sphere  and  Europe,  Africa,  and  Asia. 

The  travels  of  the  group  will  be  a  carefully  documented 

(more ) 
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2  -  'Today* 

travelogue,  complete  films  of  which  will  be  shown  on  "Today,"  Dave 
Garroway's  early  a.m.  news  and  special  feature  program  on  which  J. 

Fred  Muggs  appears  (Mondays  through  Fridays,  7-9  a.m,,  EDT  and  CDT ) . 

In  each  city  along  the  route,  the  reservations  for  the  group 
will  be  arranged  by  American  Express  Travel  Service.  To  facilitate 
film  coverage  of  the  junket,  10,000  feet  of  35-mm  raw  stock  will  be 
taken  along  on  the  flights.  When  the  Muggs  entourage  reaches  Tokyo, 
they  will  pick  up  5,000  feet  more  film  that  is  being  stockpiled  there 
for  them. 

At  this  time,  the  group  is  occupied  with  the  many  clearance; 
which  good  travelers  find  necessary  to  insure  a  pleasant  trip.  They 
are  taking  a  series  of  immunization  "shots"  and  are  arranging  their 
passports.  In  each  city  where  Muggs  will  visit,  a  leading  veterin¬ 
arian  is  being  contacted  and  familiarized  with  the  simian  star  s 
health  history,  in  case  he  should  come  down  with  the  sniffles  while 

far  from  his  home  in  Glen  Rock,  N.J. 

J.  Fred,  a  bit  more  than  two  years  old,  has  risen  to  tele¬ 
vision  fame  in  less  than  18  months,  merely  by  sitting  each  morning  on 
Dave  Garroway’s  desk  and  acting  as  silent  commentator  on  the  world  in 
general.  He  was  brought  here  from  the  Cameroon  region  of  Africa  while 
a  small  baby,  representing  an  investment  of  $600  for  Waldron  and 
Mennella,  the  pet  shop  owners  and  former  NBC  page  boys  who  are  Muggs' 

owners  and  constant  companions. 

The  chimp  is  an  excellent  and  seasoned  traveler,  having 

toured  many  of  the  major  cities  in  the  United  States  to  make  appear¬ 
ances  for  the  viewers  who  follow  his  activities  on  the  Today 

program. 
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June  18,  195^ 


SEVEN  NAZI  LEADERS  IN  BERLIN'S  SPANDAU  PRISON  TO  BE  SEEN 
ON  FILM  FOR  FIRST  TIME  SINCE  TRIAL,  IN 
SPECIAL  PROGRAM  ON  NBC -TV 


For  the  first  time  since  their  trials  at  Nuremberg  eight 
years  ago,  the  seven  Nazi  leaders  in  Berlin's  Spandau  Prison,  which  is 
under  four-nation  control,  will  be  seen  on  newsfilm  made  exclusively 
for  NBC  television  by  Gary  Stindt,  the  network's  chief  cameraman- 
correspondent  in  Germany. 

The  program,  entitled  "The  Road  to  Spandau,'  will  be  tele¬ 
cast  Sunday,  J- ue  27  (5s 30  to  6  p.m.,  EDT)  and  will  be  narrated  by 
Joseph  C.  Harsch,  NBC's  Washington  commentator,  who  spent  several 
years  in  Germany  as  a  correspondent  for  The  Christian  Science  Monitor 
and  is  author  of  "The  Pattern  of  Conquest,"  an  analysis  of  Germany's 

aggressive  designs  against  Europe  under  Nazism. 

"The  Road  to  Spandau"  was  photographed  in  part  in  Berlin  by 

Stindt,  who  used  for  the  first  time  his  now-famous  "long  lens  camera, 

Perched  atop  a  building  not  far  from  the  high  prison  walls,  Stindt 

spent  several  months  with  his  sights  trained  on  the  garden  walk  in 

which  the  prisoners  take  their  daily  exercise,  and  succeeded  after 

many  trials  in  obtaining  close-ups  of  the  men. 

(more) 
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2  -  Spandau 


The  presentation  also  will  include  historical  background  of 
the  seven  Nazis,  portraying  them  at  the  height  of  their  power.  Also 
to  be  included  are  close-ups  of  the  changing  of  the  guard  at  Spandau, 
which  is  the  only  remaining  vestige  of  four-power  control  of  Germany. 
Each  month  troops  of  the  occupation  forces  of  the  United  States, 
France,  Britain  and  Soviet  Russia  rotate  in  assuming  responsibility 
for  running  the  grim  fortress  in  which  the  prisoners  are  housed  — 
the  lone  residents  of  Spandau,  which  was  originally  built  for  several 
thousand , 

There  will  be  sequences  in  which  the  great  East -West 
struggle  for  control  of  Germany  is  dramatized,  and  a  special  segment 
featuring  the  neo-Nazi  forces  in  Western  Germany  which  are  awaiting  the 
release  of  their  elected  leader,  former  Grand  Admiral  Karl  Doenitz, 
who  is  due  to  be  freed  in  1955.  The  other  six  Nazi  leaders  to  be  seen 
in  the  film  are  Rudolph  Hess,  one-time  deputy  to  Hitler  and  Nazi 
party  boss;  Walther  Punk,  who  once  succeeded  Hjalmar  Schacht  as 
Hitler's  chief  economist;  Albert  Speer,  former  production  minister  and 
user  of  slave  labor;  Erich  Raeder,  Doenitz' s  enemy  and  one-time  grand 
admiral  of  the  Nazi  fleet;  Baldur  von  Schirach,  leader  of  the  Nazi 
Youth  Movement;  and  Konstantin  von  Neurath,  "Protector  of  Bohemia  and 
Moravia"  before  Heydrich's  regime,  once  Hitler's  foreign  policy  ad¬ 
visor,  and  admitted  advocate  of  aggressive  war. 

Reuven  Frank  wrote  the  script  and  Ralph  Peterson  was 

producer  for  NBC  News . 
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NBC -TV  NEWS 


CREDITS  FOR  'A  TIME 

TITLE: 

TIME: 

STORY  LINE: 


STAR: 

CAST: 


PRODUCER  AND  DIRECTOR: 
WRITER: 

CREATOR: 

PREMIERE: 

ORIGINATION: 


TO  LIVE'  ON  NBC -TV 


"A  Time  to  Live" 

NBC -TV,  10:30-10:45  a.m., 

EDT,  Monday  through  Friday 

The  adventures  of  Julie  Byron, 
a  28-year  old  girl  whose 
great  ambition  is  to  be  a 
newspaper  reporter  on  the 
Eastern  big  city  daily 
where  she  works  as  a  proof¬ 
reader.  As  the  story  opens, 
she  is  given  her  first  real 
chance  to  earn  a  reporter’s 
status.  Her  efforts  to 
track  down  the  meaning  be¬ 
hind  an  innocuous  "person¬ 
al"  ad  result  in  intrigue, 
blackmail  and  near  mayhem 
before  she  gets  the  story 
and  a  permanent  job  as  a 
feature  writer. 

Jeanne  Jerrems  as  Julie  Byron 

Larry  Kerr  as  Don  Riker;  Viola 
Berwick  as  Aunt  Madge  Byron; 
Les  Wayland  as  Chick  Bu¬ 
chanan;  Jack  Lester  as  Carl 
Sherman;  Carelton  Kandell 
as  Kroger. 

Alan  Beaumont 

Bill  Barrett 

Adrian  Samish 
July  5,  1954 

Chicago. 
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NBC -TV  NEWS 


I 


LATEST  ADVANCES  IN  HOME  BUILDING,  BUYING  AND  RENOVATION 
TO  BE  PRESENTED  BY  EXPERT  ON  ’HOME'  PROGRAM 

A  new  editorial  feature  explaining  latest  developments  in 
home  building,  buying,  modernization  and  renovation  will  be  introduced 
Wednesday,  June  30  on  HOME,  NBC-TV's  daily  service  program  for  women. 

The  housing  and  building  feature,  to  be  seen  for  10  minutes 
each  Wednesday,  will  be  created  and  presented  by  C.W.  Smith,  director 
of  the  Housing  Research  Foundation  of  the  Southwest  Research  Institute 
of  San  Antonio,  Texas.  Smith  is  one  of  the  country's  top  experts  in 
the  field  of  home  planning,  buying  and  building. 

Among  the  subjects  he  will  cover  are  new  developments  in 
housing  design,  materials  and  equipment,  site  and  community  planning, 
the  value  of  architects,  what  to  look  for  in  buying  a  house,  how  to 
get  maximum  qualities  of  livability,  quality  and  performance  in  homes; 
new  products,  and  current  research  related  to  homes  and  housing. 

Smith's  topics  for  the  first  six  programs  will  be:  "What's 
New  in  Housing,"  "Community  Life  --  the  Trend  to  Surburbia,"  "How  to 
Plan  a  Kitchen,"  "Architect:  Asset  or  Liability?,"  "Fenestration:  The 

Purpose  of  Windows"  and  "So  You  Want  a  Bargain? 

Smith  has  had  wide  experience  in  research,  housing  and  build¬ 
ing  since  his  graduation  in  1929  from  Bard  College  ol  Columbia  Univer¬ 
sity.  Among  the  varied  positions  he  has  he le  in  these  fields  are 
regional  director  of  public  relations.  Household  Finance  Corporation, 
Chicago;  assistant  to  the  chairman  of  the  Building  Research  Advisory 
Board,  National  Research  Council;  administrative  director  of  the  Revere 
Quality  House  Institute;  acting  chairman  of  the  Department  of  Building 
Research,  Southwest  Research  Institute,  and  director  of  the  Division 
of  Construction  Technology  of  the  Southwest  Research  Institute. 

"Home,"  which  features  Arlene  Francis  as  editor-in-chief, 
is  seen  Monday-through-Friday  (11  a.m.-12  noon,  EDT  and  CDT). 
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NBC  TRADE  NEWS 


W.I,  KAUFMAN  OF  NBC  CO-OP  PROGRAM  SALES  IS  AUTHOR  OF 

NEW  ‘BEST  PLAYS'  AND  4  'HOW  TO'  BOOKS  ON  TELEVISION 

/ 

William  I.  Kaufman,  NBC  executive  for  the  network's  Co-Op 
Program  Sales  Department,  is  single-handedly  building  a  television 
''library'1  for  the  industry,  television  scholars  and  the  viewing 
audience . 

The  32-year-old  author's  third  volume  of  "Best  Tele¬ 
vision  Plays"  goes  on  sale,  Wednesday,  June  23  and  will  be 
followed  in  the  Fall  by  a  "how-to"  series  comprising  four  books: 

"How  to  Act  for  Television,"  "How  to  Write  for  Television"  and  "How 
to  Announce  for  Television." 

Besides  making  interesting  reading  for  the  layman,  Kaufman's 
"Best  Plays"  volume  holds  special  interest  for  students,  young  writers 
and  others  working  in  the  television  field,  since  the  scripts  include 
all  camera  directions,  floor  plans  for  sets,  and  photographs  from 
the  actual  productions . 

Kaufman  chooses  six  plays  as  the  best  offei’ed  during  the 
year.  The  "Best  Plays"  anthology  and  the  "how-to"  series  are 
published  by  Merlin  Press. 
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TRADE  NEWS 


June  21,  1954 


TV  SETS  INSTALLED  IN  U.S.  PASS  30,000,000  MARK 

ft - tt 

The  number  of  television  sets  installed  in  the  United  States 
has  passed  the  30,000,000  mark,  according  to  a  May  1,  1954,  estimate 
released  today  by  Hugh  M.  Beville  Jr.,  NBC  director  of  research  and 
planning. 

The  new  estimate  of  30,083,000  sets  indicates  that  during 
the  12-month  period  from  May  1,  1953*  to  May  1,  1954,  more  than 
6,000,000  sets  were  installed.  According  to  Beville,  more  than 
63  percent  of  all  homes  in  the  country  now  have  television. 

As  of  May  1,  there  were  174  NBC-TV  affiliates  operating  in 
l68  markets.  NBC's  interconnected  network  of  133  stations  reached  a 
total  of  29,003,600  sets  --  or  95.4  percent  of  the  country rs  total. 
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NBC  TRADE  NEWS 


TWO  MORE  FALL  SPONSORS  FOR  'DING  DONG  SCHOOL' 

Two  more  advertisers  have  signed  as  Fall  sponsors 
for  NBC -TV's  DING  DONG  SCHOOL,  nursery  school  on  television, 
which  has  won  virtually  every  important  industry  award. 

Beginning  Sept,  28,  Red  Goose  Shoe  Division  of 
International  Shoe  Company,  St.  Louis,  will  sponsor  the 
10:15-10:30  a.m,  segment  on  alternate  Tuesdays.  The  order 
was  placed  through  D'Arcy  Advertising  Company. 

Beginning  in  October,  the  Wander  Company  of 
Chicago,  maker  of  Ovaltine,  will  sponsor  the  10:15- 
10:30  a.m.  Wednesday  segment.  This  order  was  placed  through 
Tatham-Laird  Inc, 

"Ding  Dong  School"  is  seen  Monday  through  Fri¬ 
day  from  10-10:30  a.m.,  EDT.  Other  sponsors  of  the  show 
are  Gerber  Products  Co.  and  General  Mills  Inc. 
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COLOR  TELEVISION  NEWS 


... 


•THE  MARRIAGE, *  STARRING  HUME  CRONYN  AND  JESSICA  TANDY,  WILL  BE 
FIRST  NBC -TV  DRAMA  SERIES  REGULARLY  TELECAST  IN  COLOR 


A 


A 


«J4 


£ 


The  first  NBC -TV  dramatic  series  to  be  telecast  on  a  regular 
continuing  basis  in  compatible  color  will  be  THE  MARRIAGE,  which 
starts  Thursday,  July  1  (10  p.m,,  EDT) •  Hume  Cronyn  and  his  wife, 
Jessica  Tandy,  will  be  co-starred  as  Ben  and  Liz  Marriott, 

The  colorcasts  will  be  available  on  all  standard  television 
sets  in  high  quality  black  and  white. 

On  the  premiere  telecast  Ben  Marriott,  a  New  York  lawyer, 
gets  a  jolting  lesson  in  citizenship  when  he  visits  a  New  York  public 


school  after  his  shocked  discovery  that  his  son  is  reviewing  work  from 


his  previous  school  year.  Does  this  mean  a  form  of  demotion  for  10- 
year-old  Pete? 

Ben  storms  over  to  the  school, and  what  he  learns  there  in¬ 
spires  him  to  take  a  less  casual  attitude  about  his  civic  duties  to¬ 


ward  the  city’s  over-crowded  public  school  system. 

Malcolm  Brodrick  will  portray  Pete,  and  Susan  Strasberg  will 
be  seen  as  his  sister,  15-year-old  Emily,  Jack  Garfein  will  direct 

the  series,  which  will  be  written  by  Ernest  Kinoy. 


- o -  - - 

NOTE  TO  EDITORS: 

Time  and  date  for  "The  Marriage,"  is  correctly 
specified  above:  Thursdays,  10  p.m,,  EDT,  begin¬ 
ning  July  1.  This  countermands  an  original  listing 

for  Fridays,  8  p.m,,  EDT,  beginning  July  2. 

- o - 
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June  21,  1954 


PAUL  GILBERT,  COMIC  WITH  A  CREW  HAIRCUT,  STARS  AS  ’THE  DUKE' 

IN  SERIES  BRISTLING  WITH  BRUSHES  IN  PRIZE-RING  AND  ART  WORLD 

New  NBC -TV  Program  to  Be  Seen  in  Friday  Night  Time -Spot 

\fL 

* - w 

PREMIERE 

Versatile  Paul  Gilbert,  a  young  comedian  with  a  crew  haircut, 
whose  abilities  include  singing,  dancing  and  more  than  a  nodding 

acquaintance  with  every  instrument  in  a  dance  band,  will  star  in  a 

new  situation  comedy,  THE  DUKE, which  has  its  premiere  on  NBC-TV, 

Friday,  July  2  (8  p,m.,  EDT) . 

The  comedian  will  play  the  title  role  in  the  series  which 

concerns  the  adventures  of  a  retired  prizefighter  with  a  penchant  for 

the  arts.  Much  to  the  dismay  of  his  former  trainer,  Johnny  (veteran 

actor  Allen  Jenkins),  the  fighter  has  not  only  deserted  the  ring,  but 

has  taken  up  oil  painting  as  a  hobby,  and  running  a  nightclub  as  his 

new  vocation. 

The  Duke's  partner  in  the  nightclub,  a  Harvard  graduate  named 
Rudy  Cromwell  (Claude  Strough),  encourages  Duke  in  his  cultural 
pursuits,  despite  pressure  from  big-time  fight  promoter  Sam  Marco 
(Sheldon  Leonard)  for  Duke  to  re-enter  the  ring.  In  the  first  few 
episodes,  a  lovely  blonde  named  Gloria  (Phyllis  Coastes)  provides 
romantic  interest  for  the  Duke. 
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2  -  The  Duke 


In  the  premiere  program,  Gloria  persuades  Duke  that  his  oil 
painting  efforts  would  meet  with  more  success  if  he  stuck  to  painting 
fighters.  Acting  upon  her  advice,  Duke  returns  to  Stillman's  Gym  to 
paint,  leading  Johnny  and  Sam  Marco  to  believe  that  he  is  returning 
to  training.  When  the  truth  comes  out,  Johnny  packs  to  leave  and 
denounces  the  manner  in  which  the  Duke  has  deteriorated.  It  takes  a 
sudden  decision  on  Sam  Marco's  part  to  convince  Johnny  that  it  might 
be  worth  sticking  with  the  Duke  for  a  while  longer. 

"The  Duke"  is  produced  by  William  Harmon,  written  by  Charles 
Isaacs  and  Jack  Elinson  and  directed  by  Dick  McDonough.  The  series 
will  originate  in  Hollywood. 
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NBC -TV  NEWS 


CREDITS  FOR  ’THE  DUKE’  ON  NBC-TV 


PROGRAM: 

TIME: 

STAR: 

CAST: 

STARTING  DATE: 

PRODUCER: 

WRITERS : 

STAGED  BY: 

DIRECTOR: 

MUSIC  DIRECTOR: 

NBC  PROGRAM  SUPERVISOR: 
UNIT  MANAGER: 
ORIGINATION: 


THE  DUKE 

NBC-TV,  Fridays,  8  p.m., 
EDT 

Paul  Gilbert 

Allen  Jenkins,  Claude 
S trough,  Sheldon 
Leonard,  Phyllis 
Coastes 

July  2,  1951* 

William  Harmon 

Charles  Isaacs  and  Jack 
Elinson 

Charles  Isaacs 

Dick  McDonough 

Lou  Bring 

Pete  Barnum 

Herb  Braverman 

Hollywood 
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June  21,  195^L 


"HEAR  AMERICA  SWINGIN’" 

New  Radio  Series  to  Feature  Top  Bands  and  Singers 


PREMIERE 

HEAR  AMERICA  SWINGIN’,  a  new  series  featuring  top  name 
bands,  will  be  introduced  on  NBC  Radio  Friday,  June  29  (8:35-9  p.m., 
EDT),  On  successive  Fridays,  the  program  will  be  expanded  by  half  an 
hour  until  July  9*  when  it  will  become  a  two-hour  presentation  of  the 
best  in  popular  music. 

On  the  initial  program,  Freddie  Martin  and  his  Orchestra 
will  be  heard  direct  from  the  Starlight  Roof  of  New  York’s  Waldorf 
Astoria  Hotel,  Throughout  the  series,  famous  orchestras  will  be 
picked  up  "live"  from  the  hotels  or  clubs  in  which  they  are  appearing. 

The  nation’s  top  vocalists  also  will  be  featured  on  "Hear 
America  Swingin’,"  as  well  as  a  weekly  musical  salute  to  a  different 
college.  Five-minute  news  summaries  will  be  offered  from  8:30- 
8:35  P.m.,  EDT,  and  9:30-9:35  p.m.,  EDT. 
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COLOR 


TELEVISION 


NEWS 


NBC  COLOR  TELECASTS  FOR  WEEK 
(June  27  -  July  3) 

Network  Including  WNBT 

Wednesday,  June  30  and  Thursday,  July  1  --  7-9  a.m., 
EDT,  on  TODAY,  and  11  a,m.-12  noon,  EDT  on  HOME: 

8- to- 15-minute  pickups  by  the  Mobile  Unit  from 

* 

the  Governor rs  Mansion  in  Columbus,  Ohio, 

****** 

Thursday,  July  1  --  10-10:30  p.m.,  EDT: 

THE  MARRIAGE  --  A  situation  comedy  series 
about  the  day-to-day  problems  and  joys  of  a  happy 
married  couple  and  their  two  children;  co-starring 

Hume  Cronyn  and  Jessica  Tandy, 

****** 

WNBT  only:  Monday,  June  28  through  Friday,  July  2  — 

1:30-2  p.m.,  EDT: 

HERE’S  LOOKING  AT  YOU,  with  Richard  Willis. 


NBC -New  York,  6/21/5^ 
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TRADE  NEWS 


June  22,  1954 

PLAN  TO  END  EXCISE  TAX  ON  ALL-CHANNEL  TV  SETS  AND  UHF  CONVERTERS 
ENDORSED  BY  JOSEPH  V.  HEFFERNAN,  NBC  FINANCIAL  V.P. 

Executive  Informs  Senate  Subcommittee  46  UHF  Stations 
Are  Now  Affiliated  With  NBC  Television  Network 

Washington,  June  22  --  The  proposal  of  Senator  Edwin  C.  John¬ 
son  (D.-Colo.)  to  remove  the  excise  tax  on  television  sets  equipped  to 
receive  both  VHF  and  UHF  channels  and  on  UHP  converters  was  heartily 
endorsed  today  by  Joseph  V.  Heffernan,  Financial  Vice  President  of  the 
National  Broadcasting  Company,  appearing  before  the  Communications  Sub¬ 
committee  of  the  Senate  Interstate  and  Foreign  Commerce  Committee. 

"This  is  a  most  constructive  proposal  and  we  fully  and 
heartily  endorse  it,"  Heffernan  stated.  "The  proposal,  if  enacted, 
could  help  UHF  so  greatly  that  we  commend  this  committee  for  its 
prompt  and  vigorous  resolution  in  support  of  the  bill." 

Removal  of  the  excise  tax  on  all -channel  receivers  would  en¬ 
courage  other  manufacturers  to  follow  the  example  of  RCA  which  to  date 
has  manufactured  about  5 *000  color  receivers,  all  equipped  at  the 
factory  to  receive  UHF  as  well  as  VHF,  Heffernan  stated. 

(more ) 
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2  -  Joseph  v  Heffernan 


As  of  June  1,  1954,  Heffernan  informed  the  committee,  the 
NBC  Television  Network  had  46  UHF  affiliates,  representing  more  than 
one -third  of  all  UHF  stations  on  the  air.  He  further  reported  that  in 
taking  on  these  UHF  affiliates  NBC  has,  on  the  average,  succeeded  in 
selling  them  to  advertisers  substantially  to  the  same  extent  as  VHF 

affiliates  in  comparable  markets. 

NBC  feels  it  would  promote  the  public  interest  in  UHF  broad¬ 
casting  for  the  commission  to  lift  its  five  television  station  limit 
and  permit  experienced  broadcasters  to  develop  UHF  stations,  Heffernan 
said.  In  January,  1952,  he  pointed  out,  three  months  before  UHF 
channels  were  allocated  by  the  FCC  for  commercial  use,  NBC  filed  a 
petition  requesting  the  commission  to  change  its  rule  limiting  station 
ownership  to  five  so  as  to  permit  NBC  to  participate  in  the  commercial 

development  of  UHF. 

In  conclusion,  Heffernan  cautioned  that  a  proposal  to  study 
the  possibility  of  eliminating  intermixture  of  UHF  and  VHF  channels  in 
the  same  market  should  not  raise  false  hopes  that  it  can  yield  a 
quick  solution  of  the  problems  the  committee  is  studying.  He  also 
urged  that  before  such  a  study  is  made,  the  committee  give  considera¬ 
tion  to  the  effects  on  UHF  that  the  mere  institution  of  the  study 
might  have.  NBC,  however,  does  not  oppose  such  a  study  by  the  FCC, 

he  stated. 
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TRADE  NEWS 


June  22,  1954 

NBC -TV  DAYTIME  SALES  CONTINUE  GATHERING  MOMENTUM  WITH 
BRISK  PACE  IN  ‘HOME,'  'PINKY  LEE'  AND  'TODAY'  ORDERS 

Daytime  television  sales  continued  to  gather  momentum  at 
NBC-TV  today  with  the  announcement  of  sales  of  13  participations  on 
the  network's  HOME  show,  26  participations  on  THE  PINKY  LEE  SHOW,  and 
149  participations  on  TODAY,  early  morning  news  and  special  events  pro¬ 
gram. 

Wesson  Oil  &  Snowdrift  Sales  Co.  of  New  Orleans  has  ordered 
a  Summertime  campaign  of  10  participations  on  "Home,"  ending  Aug.  5. 

The  order  was  placed  through  Fitzgerald  Advertising  Agency  of  New 
Orleans . 

Another  new  sponsor  to  "Home"  is  Cameo  Curtains  Inc.,  of  New 
York  which  ordered  three  participations,  beginning  Sept.  9>  through 

Friend -Re is s-McGlone  of  New  York. 

"Home,"  daytime  service  program  for  women,  stars  Arlene 

Francis  and  is  seen  Monday  through  Friday  from  11  a.m.-12  noon,  EDT. 

Latest  client  to  sign  up  for  "The  Pinky  Lee  Show"  is  Inter¬ 
national  Shoe  Company  (Peter  Shoe  Division)  of  St.  Louis,  Mo.,  which 
ordered  26  participations  in  13  weeks,  beginning  Aug.  19*  The  Inter¬ 
national  Shoe  Company  participations  will  be  seen  on  Thursdays.  "The 
Pinky  Lee  Show"  is  seen  Monday  through  Friday  from  5-5:30  p.m.,  EDT. 

(more) 
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2  -  Daytime  Sales 


Grove  Laboratories  Inc.  of  St.  Louis  ordered  78  participa¬ 
tions  on  "Today"  for  Fitch  hair  products,  the  campaign  to  start  in 
October.  The  order  was  placed  through  Harry  B.  Cohen  Company. 

Another  "Today"  order  by  Grove  Laboratories  was  for  39  parti¬ 
cipations  for  Bromo  Quinine  Cold  Tablets,  starting  Oct.  27.  This 
order  was  placed  through  Gardner  Advertising  Company. 

Royal  Typewriter  Company  of  New  York  ordered  19  participa¬ 
tions  on  "Today's"  Eastern  network,  starting  in  August,  through  Young 
&  Rubicam  Inc. 

Atlantis  Sales  Corp.  of  Rochester,  maker  of  bird  care  pro¬ 
ducts,  ordered  12  participations  on  "Today,"  starting  Oct.  1.  The 
agency  is  Richard  A.  Foley  Inc.  of  Philadelphia. 

And  Vaisey-Bristol  Shoe  Co.  Inc,  of  Monett,  Mo.,  maker  of 
Jumping  Jack  Shoes,  ordered  one  participation  on  "Today,"  scheduled 
for  Aug.  31j  through  Storm  Advertising  Co.,  Inc.,  of  Rochester,  N.Y. 

"Today"  stars  Dave  Garroway  and  is  seen  Monday  through  Fri¬ 
day,  7  to  9  a.m.,  EDT  and  CDT. 


o 


NBC -New  York,  6/22/5^ 


3 3 Is 3  Uy.  'ft 

~fiq±oJ:j‘i  VoaoJbor. r.lir o  r  * d 'i  1o  ,  .v/I 

n  ‘  t-  otf  n<;-  ..cono  OfU  *etf9wl>  aixrf  r  l  ill  \Tr.'C 

•YnaqraoO  nsrfoO  *0  v^rceH  rfjjwcnrttf  beo&£q  ssw  *x9t>?o  orfT  . 

■  -  '  . :  •  •loifriodinl  ©vo'iO  V<S  letno  "^afcoT"  'isritfonA 

i  '  *YS  .  doO  satfrxcda  t8tfcIcteT  blob  onurijmc  rxol  aflOJfciteq 

.^rtfiqmoD  gnXelctaevJbA  'xeoitaaO  xf^wo^ul^  ftaoaJCq  ojcw  *!&& 
-aqJfco.fcctaaq  Cl  bs^e*L  to  ::-..cY  Wi.  •  lo  -tfiaq.TtoO,  •x,..*dl  aisqaT  Ca^ofl 
Vfijjoy  riguoi-C*  t  :iQf.'3uA  ax  3n.i  «.  \o^on  cried t  ••  :  '  \ :  a  no  :ao. 

.onl  nxaoIcfjuH 

e  ■'  •  .  3  GOflOOj 

srfT  .1  ,  joO  ani  t>:  ,Js  '  no  .caojt^sqioi^^  q  »j©*x©frio  f. 

. c  ii  ,I9£.oX Jtfi0  lo  .onl  YoIa’C  ,a  Mx-rfoi ft  si  ;’,ono 

bslnbarioe •  "i^anoT'  ao  noil,  qJt  olcteq  ecu-  b'j’iob-:  :.  : .rtl  qra 

'  tc  -  .  .  .  ■  •  >  ',&i 

-In'1*!  dsno'id 3  scBbcto  wQ  B 

.  -  ‘  ,  ;.  >  i,i*73  C  12  .  ••  .  ••'  T  ,  :, 


o 


£c\SS\o  ^oil-OaVi 


NBC -TV  NEWS 


CAST  AND  CREDITS  FOR  ’GOLDEN  WINDOWS’  ON  NBC -TV 


- 

PROGRAM: 

GOLDEN  WINDOWS 

TIME: 

NBC-TV,  Mondays  through  Fridays, 
3:15-3:30  p.m.,  EDT 

FORMAT: 

The  story  of  two  people  whose 
attraction  for  each  other  stems 
from  their  completely  opposing 
backgrounds.  Juliet  Goodwin  and 
Tom  Anderson  love  each  other, 
but  she,  with  her  ambitions  to 
be  a  singer,  wants  to  go  to  New 
York.  And  he,  tired  of  the  world 
and  bitter,  wants  to  remain  on 
the  island  off  the  coast  of  Maine 
which  has  been  Juliet’s  home 
since  early  childhood. 

STAR: 

Liela  Martin  as  Juliet,  and  Herb 
Patterson  as  Tom  Anderson. 

CAST: 

Includes  Grant  Sullivan  as  John 
Brandon  and  Eric  Dressier  as 
Charles  Goodwin. 

PRODUCER: 

Mary  Harris 

DIRECTOR: 

Dan  Levin 

AGENCY  SUPERVISOR: 

Buck  Buchanan 

WRITER: 

John  M.  Young 

STARTS : 

July  5,  1954 

ORIGINATION: 

New  York 

SPONSOR: 

Procter  and  Gamble  for  Cheer;  on 
an  alternate  schedule  of  Monday- 
Wednesday -Friday  one  week  and 
Tuesday-Thursday  the  next  week. 

AGENCY: 

Young  and  Rub i cam 

NBC -New  York,  6/22/54 
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CREDITS  FOR  ’CONCERNING  MISS  MARLOWE*  ON  NBC-TV 


PROGRAM: 

TIME: 

FORMAT : 


STAR : 
CAST: 


% 


CONCERNING  MISS  MARLOWE 

NBC-TV,  Mondays  through  Fridays, 
3:45-'4  p.m.,  EDT. 

The  story  of  Meg  Marlowe,  who  wants 
the  love  and  family  life  she  has 
never  had.  She's  ready  to  give 
up  her  successful  career  as  an 
actress,  retire  and  marry.  But 
the  death  of  her  prospective  hus¬ 
band  keeps  her  in  the  theatre, 
and  through  her  new  play  she 
meets  the  man  she  is  destined  to 
love,  and  finds  her  young  daughter, 
who  has  been  missing  for  10  years. 

Louise  Allbritton  as  Meg  Marlowe. 

Jane  Seymour  as  "Harriet  the  Hat"; 
Helen  Shields  as  Dot  Clayton; 

John  Raby  as  Bill  Cooke;  John 
Gibson  as  Harry  Clayton;  Patti 
Bosworth  as  Cindy  Clayton;  Eddie 
Brian  as  Tommy  Clayton. 


PRODUCER: 
DIRECTOR: 
WRITERS : 
PREMIERE  DATE: 
ORIGINATION: 
SPONSOR: 


AGENCY: 


Tom  McDermott 
Larry  White 

John  Pickard  and  Frank  Provo 
July  5,  195^ 

New  York 

Procter  and  Gamble  for  TIDE  on  an 
alternate  schedule  of  Monday - 
Wednesday-Friday  one  week  and 
Tuesday-Thursday  the  next  week. 

Benton  and  Bowles. 

- o - 


NBC -New  York,  6/ 22/5*1- 
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•ADVENTURES  OF  SCARLET  PIMPERNEL, •  WITH  MARIUS  GORING 

IN  HERO'S  ROLE,  TO  RESUME  ON  NBC  RADIO 

THE  ADVENTURES  OF  THE  SCARLET  PIMPERNEL,  prototype  of  the 
swashbuckling  hero  of  the  late  l8th  Century,  will  return  to  NBC  Radio 
for  another  Summer  series,  beginning  Thursday,  July  15  (9  to  9:30  p.m., 
EDT,  network  except  WNBC). 

Marius  Goring,  distinguished  British  actor,  will  portray  thi; 
fictional  hero  of  the  French  Revolution,  as  he  has  in  previous  Pim¬ 
pernel"  radio  series. 

Starting  as  a  best-selling  novel  by  Baroness  Orczy,  the  Pim¬ 
pernel"  exploits  have  been  dramatized  in  several  motion  picture  ver¬ 
sions  and  in  radio.  It  is  a  series  of  picaresque  adventures,  each 
complete  in  itself,  by  Sir  Percy  Blakeney  --  ostensibly  a  drawling, 
useless  drawing-room  fop,  but  actually  a  dare-devil  and  resourceful 
rescuer  of  aristocrats  slated  for  the  guillotine. 

This  recorded  series  is  transcribed  in  England  by  Towers  of 


London . 
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TRADE  NEWS 


June  23,  1954 

NBC -TV  ANNOUNCES  GREATEST  VOLUME  OP  NEW  BUSINESS  IN  HISTORY; 
$22,5^3,000  GROSS  TIME  BILLINGS  IN  LAST  60  DAYS 
ARE  REPORTED  BY  PRESIDENT  WEAVER 


The  greatest  volume  of  new  business  in  the  history  of  its 
television  network  was  announced  today  by  the  National  Broadcasting 
Company . 

The  sales,  covering  the  last  60-day  period,  total  $22,543,000 
in  gross  time  billings  alone,  Sylvester  L.  Weaver  Jr.,  President  of 
NBC,  reported. 

With  talent  costs  also  figured  in,  the  total  new  business 
signed  by  NBC-TV  in  the  past  two  months  soars  to  a  spectacular 
$35,500,000,  Mr .  Weaver  said. 

In  addition,  the  network  signed  $29,000,000  in  renewal 
business  ($44,350,000  including  talent  costs)  for  a  total  of  more 
than  $51,500,000  in  new  and  renewed  business  (gross  time  billings 
only)  reported  in  the  last  two  months. 

"This  unprecedented  sales  achievement  is  especially  signi¬ 
ficant  in  that  the  new  business  ranges  from  one -minute,  one  parti¬ 
cipation  buys  on  'Today'  to  multi -million-dollar  purchases  of  our 

color  'spectaculars,'"  Mr.  Weaver  pointed  out. 

"These  figures  graphically  illustrate  the  success  of  the 
NBC-pioneered  magazine  concept  of  selling  television  --  a  concept  that 

makes  network  TV  available  to  any  national  advertiser,  whether  his 
budget  is  large  or  small . 

(more) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 
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2  -  Sales 


"This  surge  in  television  business  also  is  significant  in 
that  it  points  up  sharply  the  ever  increasing  awareness  on  the  part  of 
advertisers  and  agencies  of  the  tremendous  sales  job  that  television 
can  do  for  them." 

Announcement  of  NBC -TV's  recent  whopping  sales  is  the  latest 
evidence  of  the  network's  renewed  drive  to  expand  its  broadcasting 
leadership  under  its  new  management  team  of  Mr.  Weaver  and  Robert  W. 
Sarnoff,  Executive  Vice  President. 

On  May  21,  the  NBC  Radio  Network  reported  that  new  radio 
sales  totalled  $9*083,000  in  the  period  since  Dec.  1,  1953*  the  date 
on  which  Mr.  Weaver  and  Mr.  Sarnoff  took  over  their  present  positions. 
This  is  a  357  per  cent  increase  over  the  comparable  six-month  period 
a  year  ago. 

Here  are  some  of  the  major  pieces  of  new  business  signed  by 
the  NBC  Television  Network  in  the  last  60  days: 

Oldsmobile  Division  of  General  Motors  Corporation 
bought  13  Saturday  night  color  "spectaculars." 

American  Chicle  Company,  the  Speidel  Corporation  and 
RCA  bought  the  new  "Sid  Caesar  Show,"  which  will  be  seen 
three  out  of  four  Mondays  from  8-9  p.m.,  starting  in  the 

Fall. 

The  Texas  Company  bought  the  Jimmy  Durante  and  Donald 
O'Connor  comedy  programs  to  be  seen  three  out  of  four 
Saturdays  from  9:30-10  p.m. 

Green  Giant  Company  and  Pillsbury  Mills  purchased  "The 
Mickey  Rooney  Show,"  scheduled  to  start  Aug.  28  in  the  8- 
8:30  p.m.,  Saturday  time  spot. 

The  Toni  Company  bought  "People  Are  Funny,"  which  will 
be  seen  on  Sundays  from  7-7:30  p.m. 

Seven  sponsors  signed  for  the  "Saturday  Night  Revue," 
to  virtually  sell  out  this  Summertime  variety  show. 

(more) 
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3  -  Sales 


Procter  &  Gamble  bought  two  afternoon  serials. 

Among  the  major  pieces  of  renewal  business  signed  by  NBC-TV 
in  the  last  two  months  are: 

The  American  Tobacco  Company  and  S.C.  Johnson  &  Son, 

"Robert  Montgomery  Presents." 

The  Simoniz  Company  and  the  American  Tobacco  Company, 

"Big  Story." 

The  Coca-Cola  Company,  "Coke  Time  Starring  Eddie 
Fisher . " 

The  Colgate-Palmolive  Company,  "Colgate  Comedy  Hour." 

Armstrong  Cork  Company,  "Armstrong  Circle  Theatre." 

Continental  Baking  Company  and  the  Kellogg  Company, 

"Howdy  Doody." 

Procter  &  Gamble,  "The  Loretta  Young  Show"  and 
"Fireside  Theater." 

Revere  Copper  &  Brass  Company,  "Meet  the  Press." 

The  Buick  Motor  Division  of  General  Motors  Corpor¬ 
ation,  "The  Buick -Berle  Show." 

General  Foods,  "The  Roy  Rogers  Show"  and  "The  Bob 
Hope  Show." 

The  Sunbeam  Corporation,  "Ethel  and  Albert." 

Reynolds  Metals,  "Mr.  Peepers." 

The  De  Soto  Division  of  the  Chrysler  Corporation, 

"You  Bet  Your  Life,"  starring  Groucho  Marx. 


NBC -New  York,  6/23/5^ 
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‘CAVALCADE  OP  SPORTS*  TO  PRESENT  HIGHLIGHTS  OP  EVENTS 
HERE  AND  ABROAD  IN  WEEKLY  TELECASTS 


jz. 
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•vir 


PREMIERE 


"Highlights  of  the  Week  in  the  World  of  Sports,"  a  GILLETTE 
CAVALCADE  OP  SPORTS  presentation,  will  be  a  Summer  series  in  place  of 
the  regular  weekly  boxing  telecasts  on  NBC -TV  Friday ,  July  2  (10- 
10:30  p.m. ,  EDT) . 

With  the  exception  of  the  telecast  of  the  Bobo  Olson-Rocky 
Castellani  middleweight  championship  bout  from  San  Francisco  on 
Aug. 20,  the  "Cavalcade  of  Sports"  coverage  of  boxing  will  not  be  resum¬ 
ed  on  a  regular  basis  until  Friday,  Sept.  3. 

"Highlights"  is  a  half-hour  of  newsreel  coverage  of  import¬ 
ant  sports  events  both  here  and  abroad.  Baseball,  racing,  golf,  tennis 
and  other  Summer  sports  all  will  be  covered  in  the  series.  Commenta¬ 
tors  to  be  heard  include  Bob  Wilson,  Gene  Kelly,  Byrum  Saam  and  Jim 
Learning. 


The  series  will  be  sponsored  by  the  Gillette  Safety  Razor 
Company.  Maxon,  Inc.,  is  the  agency.  The  program  will  be  produced 
by  Tel-Ra  Productions. 


o 


t£2  enuL 

'X* - - - - - - * 

■  va  .  i  8T  oas  oa 

8T8Ao:aaT  yjhiihw  mi  gaohea  oka  anan 


3TT&JJI O  !\n"‘:oq8  To  GIioW  odd  al  :lsoW  srid  *io  f. JdjIIfi  J:! 

lg  soelq  ni  691*796  lammuS  b  sd  IIIw  tnoidBdnoes'iq  GTHOaS  ao  SOAOJAV, 
-  I)  S  y Q/G  l  VT-Offil  no  ad?.G09lod  gnlxocf  ^Jbtesw  '.s/Mgerc  c, 

,  (TOE  t  ,m,q  0£:' 

B09l9d  grid  1o  noidoeoxs  odd  ridlW 

no  ooalon;;^"  morxri  duod  qlrfcnolqnBrio  drial9W9l.bJ&Im  I/iGlIode 

-iiii/ss*!  &d  Ion  IIlw  gnixocT  lo  esmovoo  “ed'ioqS  lo  96boI\&vsO!'  9rt J  ,02.- 

. £  ,clqo8  i  Ildnu  alaccf  'igIjjsot:  £  no  . 

# 

-  i'loqmi  no  93/5*7 o voo  lee-xavjon  lo  iwori-llBri  6  si  "adris-tlda-tH'' 
aasf  tlIog  %gf  ,  1  lacff  8Sfi  .  >n  :■■•••.-•{  ddod  ;:fncv9  ad'ioqs  J. 

-GdnermoO  , aslisa  erid  n.i  &5*isvoo  3d  IIIw  IIb  Gd*7oqs  nommuo  *isrfdo  f>, 
/nit,  bnG  ms£8  rauT^S  tyl  A  sneO  tnoa HW  doH  sLuIonx  irifisd  so  od  gt 

.  .  .gnlnuB 

losfift  \doVG  IIcIIIO  .xi  •  ycf  bs^oonoqa  ocf  III w  cei-tsa  ©ii'i. 
oooubo'iq  9d  Ci.  .w  nieigo'xq  oriT  .^onsgs  odd  ox  t .  on!  •  *noxGM  ,vn,:c;  r 

.  a  no  I  do. tlx  ,  ~  bH-Io? 


o 


NBC -TV  NEWS 


f 

CREDITS  FOR 

‘THE  WORLD  OF  MR.  SWEENEY*  ON  NBC -TV 

PROGRAM: 

THE  WORLD  OF  MR.  SWEENEY 

TIME: 

Starts  Wednesday,  June  30, 
7:30-7:45  p.m.,  EDT. 

Next  telecast  Friday, 

July  2,  Beginning  Tues¬ 
day,  July  6,  will  be 
telecast  Tuesdays  through 
Fridays  every  week  during 
Summer, 

FORMAT: 

Situation  comedy  about  the 
proprietor  of  a  small¬ 
town  general  store  who 
dispenses  free  counsel 
along  with  the  groceries. 

STAR: 

Charles  Ruggles 

CAST: 

Includes  Glenn  Walken  as 
the  young  grandson. 

Helen  Wagner  as  the  boy‘s 
mother. 

PRODUCER: 

Sam  Schiff 

DIRECTOR: 

Alan  Neuman 

WRITER: 

Arthur  Stander 

SPONSOR: 

Offered  for  Co-op  sponsor¬ 
ship 

ORIGINATION: 

New  York 

- o - 

- - - - - - - — - - - - -  JL 
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NBC -New  York,  6/23/54 
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NBC -TV  NEWS 


CAST  AND  CREDITS  FOR 

PROGRAM: 

TIME : 

FORMAT: 

STARS : 

CAST: 

PRODUCER: 

ASSOCIATE  PRODUCER: 


’THE  MARRIAGE’  ON  NBC -TV 


THE  MARRIAGE 

NBC -TV,  Thursdays, 

10  p.m.,  EDT 

Domestic  situation  comedy 
revolving  around  Ben 
Marriott,  a  New  York 
lawyer;  his  wife,  Liz, 
and  their  children  — 
Pete,  10  and  Emily,  15. 
Each  half-hour,  weekly 
episode  is  complete  in 
itself . 

Hume  Cronyn  and  his  wife, 
Jessica  Tandy,  as  Ben 
and  Liz. 

Includes  Susan  Strasberg 
as  Emily  and  Malcolm 
Brodrick  (cq)  as  Pete. 

Hume  Cronyn 

Edward  King 


DIRECTOR: 
WRITER: 
STARTS : 
ORIGINATION: 


Jack  Garfein 
Ernest  Kinoy 
Thursday,  July  1,  195^ 

New  York 

■o - 

- - — - 


NBC-New  York,  6/23/5^ 
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NBC -TV  NEWS 


ESTHER  VAN  WAGNER  TUFTY  NAMED  'HOME'S*  WASHINGTON  EDITOR; 

DR.  ASHLEY  MONTAGU,  ANTHROPOLOGIST,  ALSO  JOINS  PROGRAM 

Esther  Van  Wagner  Tufty,  prominent  Washington  news  corres¬ 
pondent,  and  Dr.  Ashley  Montagu,  nationally  known  anthropologist  and 
social  biologist,  will  join  the  NBC -TV  HOME  staff  of  editors  the  week 
of  July  5  (Mondays  through  Fridays,  11  a.m.-12  Noon,  EDT) . 

Mrs.  Tufty,  who  has  been  signed  as  "Home's"  Washington 
editor,  will  appear  on  the  program  on  Mondays  (starting  July  5)  ana 
will  discuss  topics  and  events  of  current  interest  in  the  nation's 

capital . 

Dr.  Montagu  will  be  seen  on  "Home"  each  Friday  (beginning 
July  9) .  His  discussions  will  be  largely  concerned  with  "growth  and 
health  of  the  human  body."  Topics  will  include:  "Heredity  and 
Environment,"  "Prenatal  Influence,"  "Corporal  Punishment,"  "What  Is 
a  Baby?"  "The  Meaning  of  Love,”  "How  Much  Is  a  Baby  Aware  Of?"  "How 
and  When  Does  a  Child  Start  Learning?"  "Individual  Differences  in  Rate 
of  Development,"  "Children’s  Moods,"  "Difficult  Children,"  "The 
Affectionless  Child,"  "Emotional  Problems  Of  Adolesence"  and  "Pre- 
scription  for  Mental  Health. 

Mrs.  Tufty  has  been  head  of  her  own  news  bureau  since  1931* 
and  her  syndicated  column  on  Washington  activities  now  reaches  some 
300  newspapers  and  magazines  throughout  the  country.  She  is  rarely 
called  "Mrs."  but  is  often  affectionately  referred  to  as  "the 
Duchess"  by  top  Washington  personalities. 


(more) 
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2  -  Home 


A  native  of  Kingston,  Mich.,  Mrs.  Tufty  was  formerly 
managing  editor  of  the  Evanston  (ill.)  News  Index.  She  made  her 
first  trip  abroad  as  a  foreign  correspondent  in  1933  and  has  been  to 
14  countries .  She  first  went  to  Washington  with  her  husband  in  1936 
and  subsequently  was  the  first  Washington  woman  accredited  as  a 
World  War  II  correspondent.  She  has  conducted  a  number  of  her  own 
radio  programs  and  made  her  debut  as  a  TV  correspondent  during  the 
1952  Republican -Democratic  conventions  in  Chicago,  reporting  for  NBC. 
She  later  appeared  as  a  regular  panelist  on  the  program,  nAsk 
Washington . " 

Dr.  Montagu  is  chairman  of  the  department  of  anthropology  at 
Rutgers  University,  director  of  research  for  the  New  Jersey  Committee 
on  Physical  and  Mental  Health,  and  consultant  to  UNESCO  on  race 
problems . 

Born  in  England  and  educated  at  the  University  of  London 
and  the  University  of  Florence,  he  was  formerly  a  professor  of 
anatomy  at  New  York  University  and  at  Hahnemann  Medical  College  and 
Hospital  in  Philadelphia.  He  has  been  a  visiting  lecturer  at  Harvard 
University  and  the  New  School  for  Social  Research.  Among  his  more 
recent  writings  have  been  "The  Natural  Superiority  of  Women, 

"Darwin,  Competition  and  Cooperation,"  "Adolescent  Sterility" 
and  "Introduction  to  Physical  Anthropology." 
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NBC -TV  NEWS 


NBC  TO  DEMONSTRATE  TV  AS  A  TEACHING  AID  FOR  DELEGATES 
TO  NATIONAL  EDUCATION  ASSOCIATION  CONVENTION  IN  N.Y. 

School  administrators  and  teachers  attending  the 
annual  convention  of  the  National  Education  Association  next  week 
in  New  York  City  will  witness  a  demonstration  of  teaching  methods 
by  television  when  NBC  stages  a  closed  circuit  presentation  ex¬ 
pressly  for  the  convention  Wednesday,  June  30,  from  2  to  4  p.m., 
in  the  Century  Theatre*  The  convention  will  be  in  session  from 
June  27  through  July  2. 

The  special  production  will  consist  of  two  "live" 
segments,  "Report  Card"  and  "The  Overloaded  Stork,"  and  a  film 
backed  by  live  introduction  and  commentary.  The  audience  of 
several  hundred  educators  will  observe  simultaneously  the  TV 
production  as  it  originates  on  the  theatre  stage  and  the  tele¬ 
cast  as  it  is  received  on  the  screens  of  the  theatre  TV  monitors, 

Doris  Corwith,  supervisor  of  public  affairs  broad¬ 
casts  for  NBC,  and  E,G,  Sherburne  of  the  NEA  will  be  co-producers. 
Bob  Priaulx  of  NBC  will  direct. 
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TRADE  NEWS 


June  24,  1954 

#  - - - - - - - - - - - *& 

FORD  MOTOR  CO.  AND  RCA  TO  SPONSOR  MONDAY  NIGHT 

COLOR  'SPECTACULARS'  ON  NBC -TV 

'a*  - -A-  -  *iC 

Two  of  the  country's  leading  manufacturers  --  the  Ford  Motor 
Company  and  the  Radio  Corporation  of  America  --  will  sponsor  NBC -TV's 
series  of  Monday  night  color  "spectaculars"  next  season. 

Each  will  sponsor  45  minutes  of  each  program  in  the  series  of 
13  "spectaculars"  to  be  seen  over  NBC-TV  every  fourth  Monday  from  8  to 
9:30  p.m.,  EST,  beginning  Oct.  18,  George  H.  Frey,  NBC  Vice  President 
in  charge  of  Television  Network  Sales,  said.  Both  clients  are  re¬ 
presented  by  Kenyon  &  Eckhardt,  Inc. 

The  Monday  night  series  of  "spectaculars"  will  be  presented 
under  supervision  of  Leland  Hayward,  distinguished  American  producer, 
who  brought  world -wide  honors  to  TV  as  producer  of  the  renowned  Ford 
50th  Anniversary  Show  a  year  ago.  Richard  Whorf,  noted  stage  and 
film  actor,  who  currently  is  appearing  in  the  Broadway  hit,  "The  Fifth 
Season,"  will  be  associated  with  Hayward  in  the  production  of  the 
series . 

The  Hayward  "spectaculars"  will  range  from  adaptations  of 
Broadway  plays  to  one-act  original  plays,  to  original  musical  comedies, 

(more) 
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2  -  'Spectaculars 1 


to  dramatic  readings,  to  melodramas.  Hayward  is  at  present  lining 
up  some  of  the  top  producers  of  Hollywood  and  Broadway  to  put  on  the 
programs  under  his  general  supervision.  Outstanding  personalities 
of  the  stage  and  films  will  appear  in  each  production. 

The  NBC-TV  color  ‘'spectaculars"  will  be  presented  in  RCA 
compatible  color  and  also  will  be  seen  in  high  quality  black-and-whit 

- o - 
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TRADE  NEWS 


June  24,  1954 

7  STATIONS  ADDED  TO  NBC -TV  NETWORK, 

BRINGING  TOTAL  OF  OUTLETS  TO  177 

Seven  more  television  stations  have  signed  affiliation 
contracts  with  the  National  Broadcasting  Company,  bringing  to  177  the 
number  of  stations  in  the  NBC-TV  network,  Harry  Bannister,  NBC  Vice 
President  in  charge  of  Station  Relations,  said  today. 

The  new  NBC-TV  affiliates  are: 

Station  WTIK-TV,  Durham,  N.C.,  which  will  go  on  the  air 
about  Sept.  1,  offering  interconnected  service  on  Channel  11.  The 
station  is  owned  by  Durham  Broadcasting  Enterprises  Inc.,  of  which 
Harmon  L.  Duncan  is  president.  (Station  WTIK-TV  is  awaiting  FCC 
approval  to  change  its  call  letters  to  WTVD). 

Station  WMTV,  Madison,  Wis.,  which  offers  interconnected 
service  on  Channel  33,  and  is  owned  by  Bartell  Television  Corp. 

Gerald  A.  Bartell  is  president. 

KTIV,  Sioux  City,  Iowa,  which  will  go  on  the  air  about 
Sept.  26,  offering  interconnected  service  on  Channel  4,  KTIV  is 
owned  by  KCOM  Broadcasting  Company,  Dietrich  Dirks  president. 

KTVU,  Stockton,  Calif.,  which  offers  interconnected  service 
on  Channel  36,  and  is  owned  by  San  Joaquin  Telecasters.  Knox  La  Rue 
is  general  manager. 

(more ) 
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2  -  New  TV  Stations 


WJPB-TV,  Fairmont,  W,  Va,,  which  is  on  the  air  with  non- 
interconnected  service  on  Channel  35*  J.P.  Beacom  is  president  of 
Fairmont  Broadcasting  Company,  which  owns  the  station. 

WPBN-TV,  Traverse  City,  Mich.,  which  will  go  on  the  air 
about  Aug.  1,  offering  non-interconnected  service  on  Channel  7*  The 
station  is  owned  by  Midwestern  Broadcasting  Company,  of  which  Les 
Biederman  is  president. 

«BMT,  Beaumont,  Texas,  which  offers  non-interconnected 
service  on  Channel  31.  The  station  is  owned  by  Television  Broad¬ 
casters  Inc,,  of  which  John  Rossiter  is  general  manager. 
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NBC  TRADE  NEWS 


IT'S  6  OUT  OF  TOP  10  FOR  NBC -TV  SHOWS 
IN  LATEST  NIELSEN  EVENING  RATINGS 

NBC  Lea'.s  Second  Network  by  10^  on  Homes  Reached  Basis 

Ai. - jr. 

«  «  Vf  - W 

Latest  evidence  of  the  overall  strength  and  depth  of  NBC-TV 
programming  is  provided  in  the  most  recent  Nielsen  ratings,  which  show 
that  NBC  has  6  of  the  10  top  rated  evening  programs,  9  of  the  top  15, 
13  of  the  top  20,  and  14  of  the  top  25. 

Comparing  NBC-TV  with  the  evening  standing  of  the  second 
rated  network  (CBS),  the  Nielsen  figures  give  NBC  a  4  per  cent  ad¬ 
vantage  in  both  average  per  minute  rating  and  average  Nielsen  rating. 

On  a  homes  reached  basis,  NBC-TV  leads  the  second  network  by  10  per 
cent. 

NBC-TV  also  tops  the  second  network  on  a  homes -reached  basis 
on  five  nights  of  the  week  —  Sunday,  Tuesday,  Wednesday,  Thursday 
and  Friday.  On  each  of  these  nights,  NBC-TV  also  has  the  top-rated 
program:  Sunday,  "Colgate  Comedy  Hour,"  36.8  rating;  Tuesday,  "The 
Bob  Hope  Show,"  45.1  rating;  Wednesday,  "This  Is  Your  Life,"  38.6 
rating;  Thursday,  "Dragnet,"  48.4  rating,  and  Friday,  "Gillette 
Fights,"  34.0  rating. 

The  Nielsen  report  is  for  the  two  weeks  ending  May  22. 

- o - 

MRS.  DORIS  CORWITH  TO  SPEAK  AT  LEADERSHIP  SEMINAR 

Mrs,  Doris  Corwith,  supervisor  of  NBC  public  affairs  pro¬ 
grams,  will  address  a  seminar  on  community  leadership  conducted  by 
the  Air  Force  Defense  Command,  Ent  Air  Force  Base,  Colorado  Springs, 
Colo.,  Friday,  June  25.  Mrs.  Corwith* s  subject  will  be  women’s  role 
in  the  community, 

-----o - 
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June  24,  1954 


'THE  WORLD  OF  MR.  SWEENEY, '  COMEDY  SERIES  STARRING 
CHARLIE  RUGGLES  AS  MERCHANT- PHILOSOPHER, 

TO  START  AS  NETWORK  FEATURE  JUNE  30 

- ££  # - $j» 

Charlie  Ruggles,  in  the  role  of  Cicero  P.  Sweeney,  the 

philosophical  proprietor  of  the  Mapleton  general  store,  will  begin  a 
new  15-minute  situation  comedy  over  the  NBC-TV  network  beginning  on 
Wednesday,  June  30  (7:30-7:45  p.m.,  EDT). 

Titled  THE  WORLD  OF  MR.  SWEENEY,  the  program  will  be  pre¬ 
sented  again  on  Friday,  July  2  and  then,  starting  July  5>  will  be 
telecast  regularly  Tuesdays  through  Fridays  at  the  same  time  through¬ 
out  the  Summer. 

Mr.  Sweeney  is  quick  to  lend  a  helping  hand,  equally  alert 
to  offer  a  neighbor  sage  advice.  In  his  efforts  to  do  good,  Cicero 
sometimes  becomes  involved  in  embarrassing  but  humorous  situations. 
Each  program  in  the  series  will  be  a  complete  vignette.  On  occasion, 
the  show  will  feature  seven-year-old  Glenn  Walken  as  Kippie,  Sweeney' 
young  grandson,  and  Helen  Wagner  as  the  boy's  mother. 

On  the  premiere  program,  June  30,  Sweeney  becomes  involved 
with  "The  Widow  Who  Wasn't."  The  story  concerns  Cicero's  shrewd 
efforts  to  get  the  town's  somewhat  snooty  social  leader  to  come  down 
off  her  "high  cloud"  and  become  more  human  and  understanding. 
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2  -  ’The  World  of  Mr,  Sweeney* 


In  the  story  for  July  2,  "The  Unhappy  Sheriff,"  Sweeney 
demonstrates  his  sense  of  humor  and  warm  understanding  in  his  associa¬ 
tion  with  the  sheriff,  who  is  unhappy  because  he  has  nothing  to  do. 

No  crime  has  been  committed  during  his  three  years  in  office.  Sweeney 
provides  a  unique  solution  to  the  problem. 

The  new  Charlie  Ruggles  series  will  be  produced  by  Sam 
Schiff,  directed  by  Alan  Neuman,  with  scripts  by  Arthur  Stander,  and 
will  originate  from  New  York.  "The  World  of  Mr.  Sweeney"  had  been  a 
successful  once-weekly  feature  on  NBC-TV!s  "Kate  Smith  Hour"  this  past 
season. 
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NBC  RADIO  NEWS 


CREDITS  FOR  ’ CONVERSATION '  ON  NBC  RADIO 

i't  -ISr  - it 

NOTE  TO  EDITORS:  The  following  credits  are  for  your  con¬ 
venience  in  reviewing: 


PROGRAM : 
PREMIERE : 
TIME: 
HOST: 


CONVERSATION 
June  27  (NBC  Radio) 
Sundays,  7 : 30 -8  p.m.,  EDT 
Clifton  Fadiman 


DESCRIPTION: 


PRODUCER: 


Each  week  Clifton  Fadiman,  the 
noted  critic  and  raconteur, 
will  welcome  three  guests  for 
conversation  about  the  arts, 
the  sciences  and,  in  fact, 
almost  anything  except  poli¬ 
tics.  The  invited  partici¬ 
pants  will  be  men  and  women 
with  interesting  backgrounds 
and  stimulating  views.  The 
topic  announced  at  the  begin¬ 
ning  of  each  broadcast  will 
be  merely  the  springboard  for 
talk. 

Louis  C.  Cowan 


DIRECTOR: 

POINT  OF  ORIGIN: 


FIRST  BROADCAST: 
(June  27) 


Arnold  Sagalyn 

New  York  chiefly.  Some  of  the 
broadcasts  will  originate  in 
other  U.S.  cities  and  in 
Europe . 

Guests:  Marc  Connelly,  play¬ 
wright  ("Green  Pastures"); 
Alan  Green,  business  execu¬ 
tive  and  author  ("How  to  Do 
Practically  Anything"),  and 
Bennett  Cerf,  author  and 
publisher. 
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A.M.A.  HONORS  ’MARCH  OP  MEDICINE’  SPONSOR  FOR  ’PIONEERING 
USE  OP  TELEVISION  IN  BETTERING  HEALTH  OF  NATION’ 

For  "pioneering  use  of  television  in  bettering  the  health  of 

the  nation, "  the  American  Medical  Association  awarded  a  special 

citation  today  to  Smith,  Kline  &  French  Laboratories,  the  Philadelphia 

pharmaceutical  house,  sponsor  of  "The  March  of  Medicine"  programs 

telecast  on  the  NBC -TV  network. 

The  award  was  made  on  the  fourth  day  of  the  A.M.A. ’s  annual 
) 

meeting  in  San  Francisco.  In  a  presentation  ceremony  at  the  House  of 
Delegates  meeting  in  the  Palace  Hotel,  Dr.  Walter  B.  Martin  of 
Norfolk,  Va.,  new  president  of  the  A.M.A.,  conferred  the  citation 
upon  Francis  Boyer,  president  of  S.K.F.  "Through  your  ’March  of 
Medicine’  programs,"  the  citation  said  in  part,  "you  have  portrayed 
to  the  public  the  vital  role  of  the  doctor  —  both  in  the  research 
laboratory  and  in  his  treatment  of  the  sick. 

"The  March  of  Medicine"  telecasts  to  the  general  public 
were  originated  in  June,  1952.  Since  then  the  programs,  which  have 
been  viewed  by  audiences  ranging  up  to  14, 000, 000,  have  shown  a 
stomach  operation,  post-natal  care  following  a  Caesarian  section, 
care  of  mental  patients,  advances  in  surgery  as  shown  by  the  Brodie 
twins'  separation,  and  medical  progress  in  such  fields  as  heart 
disease,  cancer,  obesity  and  arthritis. 

- o - 
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SEW  WHAT?  A  MIDDY  BLOUSE,  OP  COURSE,  AS  'HOME*  VIEWERS 
WILL  DO  IN  TWO -WEEK  *  SUMMER  SCHOOL  FOR  SEWING* 

Starting  Monday,  July  5*  and  continuing  for  2  weeks  NBC-TV*s 
HOME  show  (NBC-TV,  11  a.m,  -12  noon,  EDT)  /Viill  present  "Home’s 
Summer  School  for  Sewing,"  designed  to  aid  beginners  in  sewing  to 
make  clothes  from  patterns. 

On  each  day  during  the  week  of  June  21  "Home"  viewers  were 
shown  a  special  "Home"  pattern,  an  attractive  middy  blouse  simple  to 
make  and  available  to  them  by  mailing  in  25  cents.  Allowing  a  week 
for  the  patterns  to  be  mailed  out,  the  actual  sewing  lessons  will 
begin  on  the  July  5  program  and  will  be  presented  by  "Home’s"  fashion 
editor.  Eve  Hunter. 

Miss  Hunter  will  use  a  retarded  speed  of  demonstration  to 
permit  viewers  to  follow  her  at  home,  and  will  actually  have  a  beginner 
in  the  studio  attempting  to  follow  her  so  that  she  can  gauge  her 
speed  correctly.  These  sewing  lessons  will  consist  of  the  following 
steps,  each  of  approximately  five  minutes' duration  and  presented  on 
10  consecutive  days:  (l)  equipment  and  laying  of  pattern  on  material, 
(2)  cutting,  (3)  pinning,  (4)  basting,  (5)  fitting,  (6)  machine  sew¬ 
ing,  (7)  pressing  (wrong  side  out),  (8)  hand  finishing,  (9)  decorating, 

and  (10)  pressing  (right  side  out). 

*  *  * 

NOTE  TO  EDITORS: 

The  correct  spelling  of  the  Washington  editor  of  NBC-TV* s 
"Home"  program  is  Esther  Van  Wagoner  Tufty.  It  was  incorrectly 
spelled  as  Esther  Van  Wagner  Tufty  in  the  June  23  Daily  News  Report. 

- o - 
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NBC -TV  NEWS 


- - — - #> 

’MISS  PRANCES’  DING  DONG  SCHOOL  PIANO  BOOK,'  NEWLY 

PUBLISHED,  INCLUDES  VIEWERS'  FAVORITE  SONGS 


Eight  enjoyable  songs  for  children  and  parents  make  their 
appearance  in  'Miss  Prances'  Ding  Dong  School  Piano  Book,"  just  pub¬ 
lished  by  Charles  H.  Hansen  Music  Corporation,  New  York.  All  of  the 
songs  have  been  sung  by  Dr.  Frances  Horwich  on  her  NBC-TV  "Ding  Dong 
School"  program  and  have  been  favorites  with  her  pre-school -age 
viewers . 

Included  in  the  book  are  "Getting  up  in  the  Morning,"  "Walk¬ 
ing  Down  the  Street,"  "Riding  Along"  and  "The  Rhyming  Song,"  all  with 
words  by  Dr.  Horwich;  "The  Little  Frog,"  with  words  by  Reinald  Werren- 
i  rath,  Jr.,  the  program's  producer -director;  "Opposites,"  "Going  to  Bed 
at  Night"  and  "The  Ding  Dong  School  Song,"  with  words  by  Elizabeth 
Imbrie  Werrenrath.  Bill  Walker  is  the  author  of  all  the  music  except 
that  for  "The  Ding  Dong  School  Song,"  which  is  by  Mrs.  Werrenrath. 

The  easy  piano  arrangements  are  by  Henry  Gass. 


NBC -New  York,  6/24/54 
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NBC  TRADE  NEWS 


BOB  BANNER  TO  PRODUCE  AND  DIRECT  'DINAH  SHORE  SHOW' 

Bob  Banner  has  been  signed  to  produce  and  direct  NBC -TV's 
DINAH  SHORE  SHOW  next  season,  Fred  Wile,  Jr.,  NBC  Vice  President  in 
charge  of  Network  Programs,  Western  Division,  has  announced. 

He  will  replace  Alan  Handley,  who  has  entered  into  a  new 
agreement  with  NBC  as  a  producer-director  assigned  to  develop  new  pro¬ 
grams  for  the  network. 

Banner  is  a  veteran  TV  director  who  first  gained  prominence 
as  director  of  the  original  "Garroway  at  Large"  program  when  it 
originated  over  the  NBC-TV  network  from  Chicago.  He  has  since  been 
associated  as  a  director  with  "The  Fred  Waring  Show,"  "Omnibus"  and, 
this  past  season,  "The  Dave  Garroway  Show." 

With  tie  season’s  final  telecast  of  "The  Dinah  Shore  Show" 
on  July  1,  Handley  completes  three  years’  association  with  the  NBC 
singing  star,  which  began  with  the  debut  of  her  TV  series  on  Nov.  27 > 
1951.  As  the  producer,  director  and  writer,  Handley  was  responsible 
in  a  large  measure  for  the  notable  success  of  the  musical  series. 

His  outstanding  production  techniques,  his  original  ideas  and 
ability  to  create  unusual  visual  effects,  coupled  with  the  brilliant 
personality  and  talent  of  the  singing  star,  have  won  high  praise  from 
critics  and  viewers  alike  for  the  show,  which  has  been  called  "The 
fastest  15  minutes  on  television." 

Handley  will  spend  this  Summer  in  Europe  and  Africa  shooting 
film  backgrounds  for  a  new  program  he  is  developing,  a  musical 
melodrama . 

- o - 

NBC -New  York,  6/24/54 
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TRADE  NEWS 


June  25,  1954 


BOB  SMITH  (OP  ’HOWDY  DOODY’  FAME)  LAUNCHES 
NEW  DAYTIME  SERIES  FOR  ADULTS  ON  NBC  RADIO 

-ft  - -ft 

The  BOB  SMITH  SHOW,  a  sparkling  new  Monday-through-Friday 
variety  program,  will  make  its  debut  on  the  NBC  Radio  Network  Monday , 
June  28  (10  to  10:30  a.m.,  EDT;  starting  July  12,  10  to  10:45  a.m., 

EDT,  thereafter). 

Bob  Smith,  idol  of  the  peanut  gallery  set  as  creator  and 
guiding  light  of  the  successful  "Howdy  Dooay"  program,  will  showcase 
the  wealth  of  talent  as  singer,  musician  and  raconteur  that  first 
brought  him  into  prominence  in  the  broadcasting  world. 

Supporting  Smith  in  the  early  morning  show,  which  is 
especially  designed  for  the  housewife  and  other  members  of  the  daytime 
audience,  are  Clark  Dennis,  talented  tenor,  and  the  Honeydreamers,  a 
vocal  quintet. 

Bobbie  Nicholson  and  his  orchestra  will  supply  musical 
support.  Many  of  the  arrangements  will  bear  the  inventive  imprint  of 
Nicholson  himself,  a  young  and  versatile  musician. 

A  special  feature  of  the  series  will  be  spontaneous  inter¬ 
views  between  Bob  and  guests  in  the  studio  audience  on  topics  of 
general  interest. 


o 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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NBC  RADIO  NEWS 


CREDITS  FOR  THE  ‘BOB  SMITH  SHOW ‘  ON  NBC  RADIO 


TITLE i 

BOB  SMITH  SHOW 

BROADCAST : 

NBC  Radio  network,  Monday 
through  Friday,  10  to 

10:30  a.m.,  June  28 
through  July  9;  10  to 

10:45  a.m,  thereafter. 

STAR: 

Bob  Smith 

CAST: 

Clark  Dennis,  vocalist ; 
the  Honeydreamers,  vocal 
quintet;  Bobbie  Nicholson 
and  his  orchestra. 

FORMAT: 

Variety  acts  and  inter¬ 
views  with  guests  from 
studio  audience.  Show 
is  designed  to  appeal 
to  the  housewife  and 
other  members  of  the 
daytime  audience. 

PRODUCER- DIRECTOR : 

Sy  Rady 

ORIGINATION: 

"Live11  from  NBC  studios 
in  New  York, 

NBC -New  York,  6/25/54 
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June  25,  1954 


# - 

’JUST  FOR  YOU, '  NEW  MUSICAL  VARIETY  SHOW,  SPOTLIGHTS 

EDDY  HOWARD,  HIS  BAND  AND  HIS  TRIO 

% - K  ft - # 

Eddy  Howard,  singer,  orchestra  leader  and  recording  artist, 

is  featured  on  JUST  FOR  YOU,  a  musical  variety  show  which  is  a  new 
Saturday  feature  on  the  NBC  Radio  network  (except  WNBC)  starting 
June  26  (9:30-10:30  a.m.,  EDT). 

The  show  will  spotlight  Howard's  12-piece  instrumental  unit 
and  the  Eddy  Howard  Trio.  It  will  blend  current  hits  and  favorites 
of  the  1930s  and  early  1940s.  Howard  also  will  interview  guest 
celebrities.  Dick  Noble  will  be  announcer  and  assist  Eddy  in  the 
interviews  and  emcee  chores, 

Eddy  Howard  first  achieved  popularity  as  vocalist  with  the 
Dick  Jurgens  Band  of  the  mid- ' thirties .  Following  the  success  of  his 
recordings  of  "Careless"  and  "If  I  Knew  Then  What  I  Know  Now,"  he 
formed  his  own  band  and  has  been  one  of  the  nation's  favorites  since. 
Ralph  Knowles  will  direct  the  show,  which  originates  in 

Chicago . 
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June  25 ,  195^ 


‘IT  HAPPENED  TO  YOU,'  NEW  DRAMA  SERIES 
ON  NBC  RADIO,  TO  START  JULY  6 

A  new  drama  series  of  original  half-hour 
plays  will  be  presented  under  the  title  IT  HAPPEN¬ 
ED  TO  YOU  on  the  NBC  Radio  network  starting  Tues¬ 
day  ,  July  6  (8  p.m.,  EDT) • 

Writer  of  the  series  is  Rod  Serling,  well 
known  for  his  contributions  to  many  leading  drama 
programs  on  NBC  radio  and  television.  Veteran 
director-producer  Charles  Lammers  will  be  in 
charge  of  the  series.  The  broadcasts  will  origin¬ 
ate  in  station  WLW,  Cincinnati, 

The  scripts  will  be  on  varying  themes  — 
drama,  mystery,  suspense  and  comedy.  The  open¬ 
ing  play,  "You  Be  the  Bad  Guy,"  is  a  story  of  a 
detective  and  his  kid  brother,  in  which  devotion 
to  duty  may  also  mean  fratricide. 

Th'  program  will  be  heard  during  the  Summer 
months  in  the  time  period  of  the  vacationing 
"Dinah  Shore  Show,"  which  will  return  to  NBC 
Radio  in  October, 
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NBC  TRADE  NEWS 


NOTED  PLAYERS  TO  STAR  IN  POUR  RADIO  DRAMAS  INTERPRETING 
COLUMBIA  UNIVERSITY’S  BICENTENNIAL  THEME 
OP  ‘MAN’S  RIGHT  TO  KNOWLEDGE’ 

Pour  documentary  broadcasts  interpreting  in  dramatic  form 
Columbia  University's  Bicentennial  theme  of  "Man's  right  to  knowledge 
and  the  free  use  thereof"  will  be  presented  by  NBC  Radio  on  successive 
Sundays  in  July,  from  1  to  1:30  p.m.,  EDT,  with  some  of  the  country's 
be st -known  actors  in  the  leading  roles. 

Starring  in  the  four-broadcast  cycle  will  be  Frederic  March 
as  Socrates,  Florence  Eldridge  as  Xantippe,  his  wife;  Walter  Hampden 
as  Galileo,  Macdonald  Carey  as  Elijah  Lovejoy,  and  Alfred  Drake  as 
Mohandas  Gandhi. 

The  first  program,  to  be  broadcast  July  4,  will  be  "Socrates." 
It  will  underscore  "the  right  to  explore  freely  the  world  of  knowledge 
and  ideas."  The  July  11  broadcast,  "Galileo,"  will  stress  "the  right 
to  form  and  hold  one's  own  opinions,  however  unpopular."  "Lovejoy," 
the  July  18  program,  will  point  up  "the  right  to  communicate  knowledge 
and  ideas  to  others."  The  final  broadcast,  on  July  25  ^  will  be 
"Gandhi."  It  will  underscore  the  idea  that  "these  rights  belong 
equally  to  all  i  embers  of  the  human  family." 

The  programs  have  been  prepared  by  Columbia  University's 
Center  for  Mass  Communications  under  supervision  of  Erik  Barnouw. 

Edward  King  is  director. 

- o - 
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TELEVISION  NEWS 


BIG  TECHNOLOGICAL  ADVANCE  SEEN  IN  NBC-TV 
FIRST  USE  OF  35  MM  COLOR  FILM 

NBC-TV  became  the  first  network  to  use  35  mm 
color  film  when  it  presented  the  ''The  Story  of 
Leather"  today  Friday,  June  25.  The  color  film  was 
seen  on  MRS.  U.S.A,  (3-3:30  p.m.,  EDT),  a  women’s 
service  show.  The  occasion  marked  a  technological 
advance  in  the  use  of  color  film, 

Barry  Wood,  executive  producer  in  charge  of 
NBC  Color  TV,  said  the  35  mm  film  was  superior  in 
picture  quality  to  the  conventional  16  mm  film. 

The  35  mm  film  is  the  same  size  used  for  motion 
picture  theatre  projection. 

"The  Story  of  Leather"  was  seen  in  black  and 
white  on  the  nation’s  existing  monochrome  sets. 
MRS.  U.S.A.  is  produced  and  directed  by  Lee 
Painton.  Stan  Parian  is  the  network’s  color  film 
consultant. 

- o - 
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NBC -TV  NEWS 


‘DAY  OP  DECISION1 

NBC -TV  Cameras  to  Range  Over  Independence  Hall  Building; 

Off-Screen  Narration  to  Recall  Historic  Day  in  1776  j 

..  w  _ _ 'v'f 

•ft - w 

Independence  Hall  in  Philadelphia  will  be  the  point  of  origin 
of  "Day  of  Decision/'  a  special  telecast  to  be  presented  by  NBC-TV  in 
observance  of  Independence  Day  ( Sunday  *  July  4,  5:30-6  p.m.,  EDT). 

This  will  be  the  third  annual  production  of  the  program, 
which  exploits  fluid  camera  coverage  and  is  unusual  in  that  it  has  no 
on-screen  characters.  As  four  cameras  range  (from  32  positions)  over 
the  interiors  and  exterior t  of  the  three  buildings  of  the  Independence 
Hall  group,  off-screen  narration  re-creates  some  of  the  key  events  of 
Independence  Day,  1776. 

Assistant  Secretary  of  the  Interior  Orme  Lewis  will  speak 
briefly  in  the  Liberty  Bell  Room  at  the  close  of  the  dramatic  portion 
of  the  telecast.  He  will  talk  about  the  governments  stake  in  Indepen¬ 
dence  Hall,  which  until  1932  was  in  the  custody  of  the  State  of 
Pennsylvania. 

The  program  will  be  presented  through  the  facilities  of  LPTZj 
Philadelphia.  Cal  Jones  is  the  producer-director.  Harry  K.  Smith,  whc 
wrote  the  script,  is  the  narrator. 


CORRECTION  PLEASE: 

In  the  credit  sheet  for  THE  DUKE  (NBC-TV,  Fridays,  8  p.m., 
EDT  beginning  July  4)  in  the  June  21  Daily  News  Report,  two  cast  names 
were  misspelled.  The  correct  spellings  for  these  cast  members  follow: 
Claude  Stroud  (not  Strough)  and  Phyllis  Coates  (not  Coastes). 

The  director  for  the  comedy  series  will  be  Sid  Smith,  not 


Dick  McDonough  as  stated  in  the  original^credlts 
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June  28,  195^ 
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NBC’S  WILLIAM  H.  FINESHRIBER,  JR. ,  NAMED  CHAIRMAN  OF 
m'  ,  AMERICAN  JEWISH  TERCENTENARY  RADIO-TV  COMMITTEE 

FOR  RELEASE  WEDNESDAY  A.M.  JUNE  30,  1952* 

William  H.  Fineshriber,  Jr.,  Vice  President  in  charge  of  the 
NBC  Radio  Network,  has  accepted  the  chairmanship  of  the  American  Jew¬ 
ish  Tercentenary  Committee  on  Radio  and  Television,  Ralph  E.  Samuel, 
chairman,  announced  today.  The  celebration  will  be  held  from  Sept.  12, 
1954  through  May  29,  1955. 

Samuel  said  that  the  American  Jewish  Tercentenary  was  grati¬ 
fied  to  know  that  it  will  have  the  advice  and  guidance  of  Fineshriber 
in  planning  radio  and  television  programs  in  connection  with  the  cele¬ 
bration  of  the  300th  anniversary  of  Jewish  settlement  in  the  United 

/ 

States. 

Fineshriber  heads  a  national  committee  which  will  include  top 
executives  of  all  radio  and  television  networks  and  many  independent 
stations.  One  of  the  committee's  functions  will  be  to  advise  the 
American  Jewish  Tercentenary  on  the  most  effective  use  of  radio  and 
television  in  bringing  before  the  American  public  the  story  of  Jewish 
participation  in  American  life  through  three  centuries, 

'  In  accepting  the  chairmanship  of  the  Tercentenary  radio  and 
television  committee,  Fineshriber  said: 

(more ) 

PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


2  -  Fineshriber 


"It  is  a  privilege  to  head  up  the  committee  charged  with 
planning  radio  and  television  aspects  of  this  historic  observance. 
American  Jewish  history,  through  300  years,  offers  a  challenging 
opportunity  to  present  this  dramatic  story  in  terms  of  the  Tercentenary 
theme:  'Man’s  Opportunities  and  Responsibilities  Under  Freedom.’ 

! 

"By  bringing  to  radio  and  television  audiences  the  story 
and  meaning  of  the  American  Jewish  experience  in  the  last  three  cen¬ 
turies,  we  shall  be  underscoring  the  vital  importance  of  strengthening 
fiuman  freedom  for  all  people.  Vie  are  confident  that  the  networks  and 
the  individual  stations  will  cooperate  in  this  great  undertaking." 

Fineshriber  is  a  member  of  the  radio  committee  of  the 
National  Association  of  Radio  and  Television  Broadcasters  and  of  the 
executive  committee  and  of  the  board  of  directors  of  the  Broadcast 
Advertising  Bureau.  He  has  held  chairmanships  in  the  radio  campaigns 
of  many  charitable,  educational  and  philanthropic  organizations.  He 
became  Vice  President  of  the  National  Broadcasting  Company  on  March  2, 
1953#  and  on  Aug.  3 ,  was  appointed  to  his  present  post. 

Born  in  Davenport,  Iowa,  on  Nov.  4,  1909,  Fineshriber  enterec 
the  broadcasting  business  following  his  graduation  from  Princeton 
University  in  1931.  After  completing  post-graduate  studies  at  the 
Sorbonne,  in  Paris,  he  joined  the  Columbia  Broadcasting  System  as  a 
member  of  the  publicity  staff.  In  October,  1934,  he  left  CBS  to  manage 
Carnegie  Hall  in  New  York  City.  He  returned  to  CBS  in  1937  where  he 
served  in  a  series  of  important  positions,  and  was  general  manager  of 
the  CBS  program  department  when  he  left  to  join  the  Mutual  Broadcast¬ 
ing  System  in  1949.  He  resigned  as  executive  vice  president  and  member 
of  the  board  of  directors  of  Mutual  to  assume  his  duties  at  NBC. 

- o - 

NBC -New  York,  6/28/54 
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NBC -TV  NEWS 


TIME  CHANGE  FOR  3  NBC -TV  DAYTIME  SHOWS 

•Hawkins  Falls,’  ’Bride  and  Groom,'  Betty  White 
To  Take  New  Time  Periods  Startipg  July  5 

Three  of  NBC's  popular  daytime  television  programs  -- 
HAWKINS  FALLS,  BRIDE  AND  GROOM  and  the  BETTY  WHITE  SHOW  --  will  be 
telecast  in  new  time  periods  beginning  Monday,  July  5. 

HAWKINS  FALLS  will  be  telecast  at  4:00  p.m.,  EDT,  BRIDE  AND 
GROOM  at  4:15  p.m.,  EDT,  and  the  BETTY  WHITE  SHOW  from  4:30  to 
5:00  p.m.,  EDT,  under  the  new  change  in  schedule.  All  three  programs 

are  presented  Mondays  through  Fridays. 

HAWKINS  FALLS,  currently  seen  at  12:15  p.m.,  EDT,  is  a 
serial  drama  about  the  lives  of  the  people  living  in  the  community 
bearing  the  title  of  the  show.  It  originates  from  Chicago  and  has 
been  a  daytime  feature  of  NBC-TV  since  the  Summer  of  1950. 

BRIDE  AND  GROOM,  the  show  which  marries  couples  on  tele¬ 
vision  1b  now  seen  at  12  Noon,  EDT.  Emceed  by  John  Nelson,  the  series 
originates  from  New  York  and  is  sponsored  on  Mondays,  Wednesdays  ana 

Fridays  by  the  Jergens  Company. 

THE  BETTY'  WHITE  SHOW,  now  being  seen  from  12:30  to  1:00  p.m., 

EDT,  is  an  informal  variety  show  which  originates  from  Hollywood. 

Miss  White,  a  refreshing  new  TV  personality,  is  featured  in  songs  and 

comments,  interviews  with  nationally -known  guests,  and  human  interest 
features.  Last  year,  she  won  the  Academy  of  Television  Arts  and 
Sciences  "Emmy"  award  as  the  best  new  personality  of  the  year. 

- o - 

NBC -New  York,  6/28/54 


•  •  --  ■  ■■  r  ;r 

-  -  » 

3  ’  ^moo'xQ  be:  ebiig*  \8XLbH  --JnJbJwsH1 
^  nJ:~)  :  (yjQ  ebc^> &rt  omi  ~  wolf  o?/£T  oT 

9rt  SUM  -  WOHS  3TIHW  Wffl  3ritf  i,„*  MOOSD  OMA  aaiHH  , SJJA1  8H»T, 

' 

' 

••  !•  .*rc  I  b^tnaz-.i'iq  9 

V  ;'  ;’“00  ;  <”r  "’■  1  :"  2  -  r:  'r  ivii  c  u  uock  eineib  iel'y 

■  8;:  *  °  ;J3C  10  0  io*I  .  -  :o  9I?«  aita, 

'**  s  '  A<5,'K  '  r  i-stem  rt->  Iw  .  3  er;»  .MOQflD  OKA  ECIIHfl 

•  Yff^qoioO  ans^'isL  sriJ  yrf  s^sbX': 

1 

*S~'10  ‘  ;:"1"  ;ii  bl  '  ■»  'rfC:  '■?  •  •  -i  •:  Jttf  vs/visani  ,a;fc.v~o 

■ 


COLOR  TELEVISION  NEWS 


NBC  COLOR  TELECASTS  FOR  WEEK 
(July  4-10) 

MONDAY.  JULY  5  THROUGH  FRIDAY.  JULY  9  (WNBT  ONLY)-  1:30- 
2  p.m.,  EDT  -  HERE’S  LOOKING  AT  YOU  -  with  Richard 

Willis. 

****** 

THURSDAY,  JULY  8  -  10-10; 30  p.m.,  EDT  -  THE  MARRIAGE  - 

starring  Hume  Cronyn  and  Jessica  Tandy. 

****** 

THURSDAY.  JULY  8  AND  FRIDAY.  JULY  9  -  7-9  a.m.,  EDT  &  CDT 
TODAY  -  and  11  a.m.-12  noon,  EDT  -  HOME  -  8-to-15“ 
minute  pickups  by  the  Color  Mobile  Unit  from  Karamu 
Settlement  House  in  Cleveland,  Ohio;  talk  with  Mr. 
and  Mrs.  Jelliffe,  the  founders,  regarding  arts  and 
crafts  and  other  activities,  plus  Slavic  dancero, 
fashions  for  blind  people  and  Slavic  food. 
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’SENOR 'BEN1  GRAUER  SALUTES  LATIN  AMERICAN  NATIONS 
WITH  RECORDS  AND  COMMENTARY  IN  NEW  NBC -RADIO  SHOW 

- &  * - * 

Ben  Grauer,  veteran  NBC  commentator  and  newscaster,  will 

write  and  produce  SENOR  BEN,  new  NBC  Radio  series  of  Latin  American 

recordings  and  his  own  commentary,  beginning  Thursday,  July  8  (NBC 

Radio,  9:35-10  p.m.,  EDT) . 

Grauer,  who  has  been  covering  the  globe  with  special  events 
reportage  since  1930,  has  traveled  extensively,  in  Mexico,  Central 
America  and  South  America.  He  has  toiled  his  way  along  the  still- 
under-construction  Pan  American  Highway  by  automobile,  burro  and  even 
on  foot.  He  speaks  fluent  Spanish  and  has  many  friends  in  Latin- 
American  countries.  As  for  their  music,  he  endorses  the  Variety  head¬ 
line  which  read  "Yanks  Dig  That  Mamba  (and  Rhumba  and  Tango)  Beat." 

Grauer  will  emphasize  a  different  capital  city  in  each 
broadcast,  playing  authentic  recordings  from  that  country  and  making 
his  narration  topical  by  telephoning  a  newspaper  columnist  in  each 
city  to  exchange  current  news. 

There  will  be  a  weekly  progress  report,  from  authoritative 
sources  such  as  the  International-Road  Federation,  on  the  construction 

of  the  Pan  American  Highway. 

Parker  Gibbs  will  direct  the  "Senor  Ben"  series. 
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NBC  RADIO  NEVIS 


* - 

CAST  AND  CREDITS  FOR 

- «§$• 

PROGRAM: 

TIME: 

FORMAT : 


STAR: 

PRODUCER: 
WRITER: 
DIRECTOR: 
PREMIERE  DATE: 
ORIGINATION: 


’SENOR  BEN ’  ON  NBC  RADIO 


SENOR  BEN 

NBC  Radio,  Thursdays, 

9:35  p.m.,  EDT  (begins 
July  o) 

Recorded  half-hour  of  authen¬ 
tic  Latin  American  popular 
music  with  commentary  by 
Ben  Grauer,  long-distance 
telephone  conversations  by 
Grauer  and  Latin  American 
newsmen,  and  progress  re¬ 
ports  on  the  Pan  American 
Highway . 

Ben  Grauer 

Ben  Grauer 

Ben  Grauer 

Parker  Gibbs 

Thursday,  July  8,  1954 

New  York 
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NBC  RADIO  NEWS 


‘STARS  IN  ACTION'— TOP  BANDS  AND  SINGERS --WILL  BE 

NATIONAL  GUARD  FEATURE  ON  ‘HEAR  AMERICA  SWINGIN" 

"Stars  in  Action/'  featuring  the  nation's  top  name  bands  and 
vocalists,  will  be  presented  in  cooperation  with  the  National  Guard  in 
the  8-8:30  p.m.,  EDT,  segment  of  NBC  Radio's  new  two-hour  Summer 
musical  series,  HEAR  AMERICA  SWINGIN',  Friday,  July  9  (8-10  p.m,,  EDT). 

Ben  Grauer,  NBC  commentator,  will  serve  as  spokesman  for  the 
National  Guard,  Fred  Collins  will  be  master  of  ceremonies.  Ray 
Anthony  and  his  Orchestra  and  vocalist  Patti  Page  will  be  featured  on 
the  premiere  prc  'ram  July  9. 

The  National  Guard  is  a  volunteer  organization  of  citizen- 
soldiers  with  one  or  more  units  in  each  home  town.  It  is  a  military 
organization  but  its  members  are  civilians.  They  are  local  residents 
who  go  to  school  or  work  —  in  offices,  stores,  banks  or  farms.  But 
whatever  their  civilian  occupation,  they  give  a  part  of  their  time 
each  week  to  train  in  defense  of  their  community  and  country.  Today 
there  are  5,500  Guard  units  in  more  than  2,200  communities.  They  are 
located  in  every  one  of  the  48  States  and  in  Alaska,  Hawaii,  Puerto 
Rico  and  the  District  of  Columbia. 
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NBC -TV  NEWS 


CAST  AND  CREDITS  FOR  'THE  BEST  IN  MYSTERY'  ON  NBC -TV 


PROGRAM: 

TIME: 

FORMAT  AND  STARS: 


SPONSOR: 

AGENCY: 

AGENCY  SUPERVISOR: 

ORIGINATION: 

REPLACES: 


THE  BEST  IN  MYSTERY 

Fridays,  9-9:30  p.m.,  EDT  (Premiere 
July  16) 

These  filmed,  half-hour  dramas  will  be 
seen  July  16  through  Sept .  3  : 

July  16  -  "Lullabye, "  with  Agnes  Moore  - 
head,  Tom  Drake  and  Betty  Lynne; 

July  23  -  "Lost  Kid,"  with  Elizabeth 
Patterson,  Mary  Field  and  Harry 
Harvey,  Jr,; 

July  30  -  "Death  Makes  a  Pass,  with 
Lloyd  Corrigan  and  Jay  Novello; 

Aug.  6  -  "Account  Closed,"  with  George 
Nader  and  Carolyn  Jones; 

Aug.  13  -  "The  Watchers  and  the 

Watched,"  with  Fay  Roope,  and  Lynn 
Roberts; 

Aug.  20  -  "Frozen  Escape,"  with  Jorja 
Cartwright  and  Morris  Ankrum; 

Aug.  27  -  "Death  Has  No  System,"  with 
Kim  Spaulding  and  Alex  Talton; 

Sept.  3  -  "Victim  Ann  Norville,"  with 
James  Milliken  and  Marilyn  Erskine. 

American  Tobacco  Company  and  the 
Simoniz  Company,  on  an  alternate 
week  basis. 

Sullivan,  Stauffer,  Colwell  and  Bayles 

Thomas  F.  Viet or 

New  York 

"Big  Story"  which  returns  Friday, 

Sept.  10. 
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NBC  RADIO  NEWS 


CREDITS  FOR  'IT  HAPPENED  TO  YOU’  ON  NBC 

RADIO 

PROGRAM: 

IT  HAPPENED  TO  YOU 

BROADCAST: 

NBC  Radio,  Tuesdays 
8:30  p .m . ,  EDT . 

,  8- 

STARTING  DATE: 

July  6,  1954 

FORMAT: 

Half  hour  original 

radio 

plays,  including 

drama , 

mystery,  suspense 
comedy. 

and 

PRODUCER -DIRECTOR : 

Charles  Lammers 

WRITER: 

Rod  Serling 

ORIGINATION: 

WLW,  Cincinnati 

• 
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June  29 ,  195^ 

AFFILIATES  MEET  WITH  EXECUTIVES  OF  NBC  RADIO  TO  DISCUSS 
PLANS  FOR  FURTHER  ADVANCEMENT  OF  NETWORK’S  POSITION 

Plans  for  further  advancement  of  the  position  of  the  NBC 
Radio  Network  were  discussed  in  detail  by  its  affiliated  stations 
with  top  representatives  of  the  network  at  an  all-day  meeting  Monday 

(June  28)  at  the  Plaza  Hotel  in  New  York. 

"The  meeting  accomplished  its  purpose  in  developing, 
through  detailed  discussion  and  questions  from  the  floor,  a  complete 
understanding  of  NBC’s  position  and  plans,"  stated  Robert  D.  Swezey, 
executive  vice  president  of  WDSU,  New  Orleans,  La.,  who  is  chair 
man  of  the  NBC  affiliates  group. 

t 

Sylvester  L.  Weaver,  Jr.,  President  of  NBC,  was  warmly 
applauded  by  the  station  executives  as  he  outlined  for  them  NBC’s 
spirit  of  confidence  in  its  ability  to  build  network  radio  to  a 
position  of  greater  stature  and  service  through  new  program  excite¬ 
ment  along  with  establishment  of  a  broader  range  of  opportunities 
for  America’s  advertisers. 

Progress  made  by  the  network  in  sales  development,  pro¬ 
gramming  and  promotion  was  reported  to  the  affiliates  by  William  H. 
Fineshriber,  Jr.,  Vice  President  in  charge  of  the  NBC  Radio  Network 
ana  Ted  Cott,  Operating  Vice  President. 

(more ) 
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2  -  Radio  Affiliates  Meeting 


The  affiliates  voted  to  reconstitute  their  present  sub¬ 
committee  as  a  permanent  executive  committee  which  will  undertake 
studies  to  be  conducted  with  NBC  for  further  increasing  the 
effectiveness  of  radio  network  service. 

Members  of  the  committee  in  addition  to  Swezey,  who 
continues  as  chairman,  are: 

Robert  Hanna,  general  manager  of  WGY,  Schenectaday,  N.Y. 
and  E.R.  Vadeboncoeur,  general  manager  of  WSYR,  Syracuse,  N,Y,, 
vice  chairmen;  Harold  Essex,  executive  vice  president,  WSJS, 
Winston-Salem,  N.C.,  secretary-treasurer;  and  Paul  W.  Morency, 
general  manager,  WTIC,  Hartford,  Conn,;  George  Norton,  president, 
WAVE,  Louisville,  Ky.;  Milton  Greenebaum,  president,  WSAM,  Saginaw 
Mich.,  and  Richard  H.  Mason,  president  and  general  manager,  WPTF , 
Raleigh,  N.C. 
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June  29,  195^ 


NBC  TV  OPERA  PLANS  FOR  NEXT  SEASON  INCLUDE  A  LUKAS  FOSS  PREMIERE 
AND  A  SPECIALLY-COMMISSIONED  WORK  BY  STANLEY  HOLLINGSWORTH 

Most  Operas  Expected  to  Be  Presented  in  Color ;  Puccini’s  ’Tosca’ 

And  Repeat  of  Menotti 1 s  ’Amahl'  Among  195^-55  Highlights 

The  world  premiere  presentation  of  a  new  American  opera  by 
Lukas  Foss,  and  the  commissioning  by  NBC  of  a  new  opera  by  the  American 
composer  Stanley  Hollingsworth,  were  announced  by  Samuel  Chotzinoff 
for  the  NBC  Television  Opera  Theatre.  The  Foss  opera,  still  untitled, 
will  definitely  be  given  in  the  195^-55  season  of  the  NBC  opera 
series  --  its  sixth  complete  season  --  which  is  expected  to  start  in 
October.  The  Hollingsworth  opera  will  be  given  when  it  is  ready. 

Chotzinoff  also  announced  several  other  operas  for  the  coming 
season’s  schedule  which  will  include  Puccini's  "Tosca"  in  a  new 
English  translation  by  John  Gutman  a  repeat  of  Menotti 's  "Amahl  and 
the  Night  Visitors,"  "Ariadne  Auf  Naxos"  by  Richard  Strauss  in  the 
original  first  version  by  the  composer  and  Mozart's  "Abduction  from 
the  Seraglio." 

Chotzinoff  said  there  also  was  the  likelihood  of  a  repeat 
performance  of  either  "Billy  Budd"  by  Britten  or  "Sister  Angelica"  by 

(more) 
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2  -  NBC -TV  Opera 


Puccini,  presented  two  years  ago  with  great  success  by  the  NBC 
Television  Opera  Theatre. 

Most  of  the  operas  are  expected  to  be  presented  in  compatible 
color  from  the  new  giant  color  studios  of  NBC -TV  in  Brooklyn;  the  re¬ 
maining  ones  will  be  seen  in  black  and  white  only.  Three  colorcasts 
were  presented  by  the  NBC  TV  Opera  Theatre  during  the  past  season; 
they  were;  "Carmen,"  "Amahl  and  the  Night  Visitors"  and  "Taming 
of  the  Shrew." 

Other  operas  also  are  under  consideration  and  their  pre¬ 
sentation  will  depend  on  casting  possibilities.  One  of  them  is 
Beethoven's  "Fidelio."  Further  plans,  including  casts  and  dates  of 
presentations,  will  be  announced  later.  Last  season  the  eight  operas 
were  given  once  a  month  on  Saturdays,  at  4  p.m..  Eastern  Time.  It  is 

expected  that  the  same  pattern  will  be  followed  this  season. 

The  NBC -TV  Opera  Theatre  again  will  be  run  jointly  by  pro¬ 
ducer  Samuel  Chotzinoff  and  music  and  artistic  director  Peter  Herman 
Adler,  who  wei  the  founders  of  the  project.  Charles  Polacheck  is 

associate  producer. 

Lukas  Foss  is  one  of  the  more  successful  young  American 
composers.  His  opera  written  on  Mark  Twain's  story.  The  Celebrated 
Jumping  Frog,"  has  had  wide  success,  and  his  symphonic  and  choral  work 
have  been  widely  played,  too.  Foss  will  speno.  che  Summer  composing 

and  teaching  at  the  Berkshire  Music  Festival  at  Tanglewood,  Mass.  The 
libretto  for  his  new  opera  is  by  Alastair  Reid. 

Hollingsworth  was  a  pupil  of  Gian  Carlo  Menotti  at  the  Curtis 

Institute  where  he  also  has  been  a  teacher  himself.  His  first  opera, 
"The  Mother,"  based  on  a  Hans  Christian  Andersen  fairy  tale,  will  be 
published  in  the  Fall  by  Schirmer.  Hollingsworth  will  write  the 
libretto  himself.  The  new  work  will  be  based  on  Balzac's  story,  "La 

Grande  Breteche,"  suggested  by  Chotzinoff. 

- o 
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NBC  TOPS  THE  FIELD  IN  TV  AND  RADIO  POLL  OF  FEDERATION 
OF  BUSINESS  AND  PROFESSIONAL  WOMEN’S  CLUBS 


FOR  RELEASE  TO  P.M,  PAPERS  THURSDAY,  JULY  1 

With  four  winners,  NBC  took  the  lead  in  the  nationwide  poll 
of  television  and  radio  programs  conducted  by  the  National  Federation 
of  Business  and  Professional  Women’s  Clubs,  results  of  which  were 
announced  today  at  the  Federation’s  biennial  convention  in  St. 

Louis . 


NBC's  three  winners  in  television  were: 


HOME,  with  Arlene  Francis,  honored  for  "best  advancement 


of  the  interests  of  women  on  television." 

CAMEL  NEWS  CARAVAN,  with  John  Cameron  Swayze,  cited  for 
"best  news  coverage." 

THIS  IS  YOUR  LIFE,  conducted  by  Ralph  Edwards,  named  the 
"greatest  human  interest  program"  in  TV. 

NBC’s  ONE  MAN'S  FAMILY  was  named  the  "greatest  human 
interest  program"  in  radio. 

Three  thousand  clubs  throughout  the  United  States,  Alaska 
and  Hawaii  balloted  to  choose  the  best  network  programs  in 
various  classes. 


Awards  were  presented  in  Kiel  Auditorium,  St.  Louis 
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2  -  NBC  Tops  the  Field 


where  the  convention  is  now  in  progress.  Mrs.  Dorothy  Titchener 
of  Binghamton,  N.Y.,  the  Federation’s  radio  and  television  chair¬ 
man,  announced  the  winners.  Richard  A.R,  Pinkham,  executive 
producer  of  "Home,"  and  Francis  McCall,  producer  of  "Camel  News 
Caravan,"  accepted  the  awards  to  these  programs.  David  Pasternak 
of  KSD,  NBC  St.  Louis  affiliate,  accepted  the  awards  on  behalf 
of  "This  Is  Yc Jr  Life"  and  "One  Man’s  Family." 
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NBC  TRADE  NEWS 


JACK  RAYEL  IS  NAMED  GENERAL  PROGRAMMING  EXECUTIVE 
FOR  NBC  TELEVISION  NETWORK 

Jack  Rayel,  who  recently  completed  an  assignment  as  pro¬ 
ducer  of  NBC-TV's  HOME  show,  has  been  appointed  general  pro¬ 
gramming  executive  for  the  television  network,.  Thomas  A,  McAvity, 
NBC  Vice  President  in  charge  of  Television  Network  Programs,  an¬ 
nounced  today. 

In  his  new  position,  Rayel  will  serve  in  a  coordinating 
and  liaison  capacity  for  each  of  the  three  series  of  color 
."spectaculars1'  which  NBC  will  present  next  season.  The  "spec¬ 
taculars"  will  be  seen  every  fourth  Saturday  night  from  9-10 : 30  p.m., 
Eastern  Time;  every  fourth  Sunday  night  from  7:30-9  p.m..  Eastern 
Time,  and  every  fourth  Monday  nignt  from  8-9:30  p.m..  Eastern  Time. 
In  addition,  Rayel  will  supervise  the  production  of  other  special 

NBC  programs  throughout  the  year . 

Before  taking  over  the  production  of  "Home,"  NBC-TV's 
daytime  service  program  for  women,  Rayel  was  program  manager  for 
the  NBC -TV  network.  He  is  38,  and  lives  in  Riverside,  Conn., 
with  his  wife  and  two  children. 
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NBC -TV  NEWS 


CAST  AND  CREDITS 

PROGRAM: 

TIME: 

FORMAT  AND  STARS: 


SPONSOR: 

AGENCY: 

ORIGINATION: 


FOR  'CAMPBELL  SOUNDSTAGE »  ON  NBC -TV 


THE  CAMPBELL  SOUNDSTAGE 

Fridays,  9*30  to  10  p.m., 
EDT 

These  filmed,  half-hour 
dramas,  will  be  seen 
July  9  through  Aug.  13* 

July  9  --  Gilbert  Roland  and 

Phyllis  Thaxter  in  "The 
Ardent  Woodsman." 

July  lo  --  Edmund  Gwenn  and 
Jay  C.  Flippen  in 
"Come  On,  Red," 

July  23  —  Nancy  Olson  and 

Bruce  Bennett  in  "For 
the  Love  of  Kitty." 

July  30  --  Thomas  Mitchell, 

John  Beal  and  Rosemary 
DeCamp  in  "Good  of  His 
Soule . " 

Aug.  6  —  Peter  Lawford  and 

Joanne  Gilbert  in( "The 
Mason-Dixon  Line . " 

Aug.  13  --  Diana  Lynn  and  Fay 
Bainter  in  "The  Unlock¬ 
ed  Door. " 

Campbell  Soup  Co. 

Batten,  Barton,  Durst ine  and 
Osborn 

New  York. 
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June  29,  1954 


ADVENTURES  OF  ’DOCTOR  SIXGUN,'  FIGHTING  AGAINST  INJUSTICE 
IN  THE  WEST,  DRAMATIZED  IN  NEW  RADIO  SERIES 

DOCTOR  SIXGUN,  a  new  Western  adventure  series,  is  a  new 

Thursday  night  feature  on  NBC  Radio  (network  except  WNBC,  8:30  to 

9  p.m.,  EDT,  starting  July  1). 

The  series  dramatizes  the  experiences  of  Grey  Matson,  M.D., 

practicing  in  the  rugged  Territory  during  the  l870s.  Doc  Sixgun,  his 
friend  Pablo  and  a  talking  raven  named  Midnight  are  the  principals  in 
the  series.  The  only  medical  man  in  the  area  is  known  to  ranchers, 

badmen,  Indians  and  agents  as  "Doc  Sixgun"  because  of  the  sixshooter 
he  wears  strapped  under  his  coat. 

A  young  man,  direct,  outspoken,  tall,  confident  and  powerful, 

"Doc"  leads  a  hazardous  life.  His  keen  sense  of  justice  often  prompts 
him  to  fight  for  the  rights  of  others.  Though  essentially  against 
violence,  he  can  outfight  the  toughest  desperado  or  face  down  a  bad- 
man  with  his  sixgun. 

The  program  of  July  1  will  tell  of  a  wagon  train  of  German 
emigrants  from  Pennsylvania  entering  the  Territory,  and  how  one  of 
their  leaders  tries  to  turn  a  measles  epidemic  among  an  Apache  tribe 
to  his  own  advantage.  Fearful  of  the  disease,  the  Indians  plan  to 
leave  their  lands  and  head  north.  Doc  Sixgun  moves  in  to  prevent 
a  grave  injustice. 
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TRADE  NEWS 


June  30,  1954 

’THE  BOB  SMITH  SHOW’  GOES  ON  NBC -TV  WITH  SAME  CAST 

AS  NBC  RADIO  SERIES  WHICH  STARTED  A  WEEK  EARLIER 

/ 

Monday-Through-Friday  Variety  Show  Aimed  at  Adult  Audience 

The  BOB  SMITH  SHOW  --  a  series  for  adults,  starring  the  head 
man  of  "Howdy  Doody"  --  has  been  scheduled  for  NBC-TV  beginning  Mon¬ 
day,  July  5  (Monday  through  Friday,  12  noon-12:30  p.m.,  EDT).  A 
radio  series  of  the  same  title  started  a  week  earlier  (June  28)  on  the 
NBC  Radio  network  (Mondays  through  Fridays,  10-10:30  a.m.,  EDT). 

The  television  program  will  be  paced  by  the  same  perform- 
ers  who  combined  their  talents  to  make  the  radio  program  an  immediate 
hit.  Headed  by  Bob  Smith,  singer,  musician,  commentator  and  raconteur, 
it  will  feature  Clark  Dennis,  vocalist;  the  Honeydreamers,  vocal 

quintet,  and  Bobbie  Nicholson  and  his  orchestra. 

Nicholson’s  imaginative  musical  arrangements  are  a  highlight 
of  the  radio  show  and  will  be  given  a  similar  place  of  prominence  on 
the  midday  TV  program. 

As  with  the  morning  radio  show,  the  television  program  is 
designed  for  the  housewife  and  other  members  of  the  daytime  audience. 
The  radio  "Bob  Smith  Show"  will  be  extended  15  mintues  (to 
10:45  a.m.,  EDT),  beginning  July  12. 

Roger  Muir  will  produce  the  TV  series. 

- o - 
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june  30,  1954 


NBC -TV  GOES  ’OUT  ON  THE  FARM'  FOR  FIRST  FULL-HOUR  SERIES 

Program  to  Highlight  Farm  Family's  Activities,  With 
Eddy  Arnold  as  Host  and  other  TV  Personalities 
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PREMIERE 


a 

NBC  Television  is  about  to  move  its  cameras  out  on  the  farm 


for  its  first  regular  agricultural  series. 

_ 

The  network  will  launch  a  new  weekly  series  of  hour-long 
visits  to  an  actual  working  farm  not  far  from  Chicago  on  Sunday,  July  11 
(5-6  p.m.,  EDT) .  The  locale  will  be  a  modern  160-acre  farm  near 
Cloverdale,  Ill. 


The  program,  titled  OUT  ON  THE  FARM,  will  be  designed  to  give 
both  city  and  rural  viewers  a  completely  authentic  picture  of  American 
agriculture  in  terms  of  people  --a  farm  family  along  with  a  group  of 
well-known  TV  personalities.  It  will  mirror  the  day -by -day  activities 
of  owner-operator  Wilbert  Landmeier,  his  wife  and  their  four  children. 

Eddy  Arnold,  one  of  the  nation's  favorite  entertainers  and 

^  l"  7 

a  successful  farmer  himself,  wi-11  be  host  on  the  weekly  visits. 

Arnold  will  serve  as  guide  to  the  various  sections  of  the  farm  and  will 
offer  a  song  or  two  as  well  on  each  program.  The  Mid-States  Four, 
popular  barber-shop  quartet,  will  assist  Arnold  in  his  musical  chores. 

(more) 
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'Out  on  the  Farm' 


Other  familiar  personalities  who  will  be  seen  on  the  program 
are  Clint  Youle,  NBC  weatherman,  who  will  report  on  weather  and  how  it 
affects  agriculture;  Don  Herbert,  NBC-TV's  "Mr.  Wizard,"  who  will  ex¬ 
plain  the  whys  and  hows  of  farm  machinery;  and  John  Ott,  gardening 
and  time-lapse  photography  expert. 

The  real  stars  of  the  show,  though,  will  be  Wilbert  and 
Bertha  Landmeier  and  their  four  lively  youngsters:  Joyce,  13;  Janet, 
12;  Judy  11,  and  Jimmy,  seven.  According  to  the  University  of  Illinois 
Agriculture  School,  Landmeier  is  the  outstanding  farmer-owner  in 
Northern  Illinois.  The  chief  business  of  his  160  acres  is  a  herd  of 
45  pure-breed  Holstein  dairy  cattle.  All  the  feed  for  the  herd, 
chicken  flock  and  other  stock  is  grown  on  the  farm;  the  food  for  the 
family  comes  from  its  fields,  garden  and  orchard. 

The  Landmeiers '  attractive  white  frame  home  has  been 
equipped  for  TV  programming  to  permit  indoor  operations.  Portions  of 
each  week's  program  will  come  from  the  interior  of  the  home;  most  of 
the  program,  however,  will  originate  in  the  fields,  garden,  dairy 
barn  and  other  farm  buildings.  One  camera  has  been  mounted  on  a  jeep 
for  mobility.  A  75-foot  steel  tower  has  been  erected  on  the  farm  to 
provide  micro -wave  equipment  to  beam  the  TV  signal  to  receiving  equip¬ 
ment  atop  the  Kemper  Insurance  Building  in  Chicago,  some  30  miles 
away.  A  technical  and  production  crew  of  about  40  will  visit  the 
Landmeier  farm  each  week  to  prepare  for  the  telecasts. 

The  initial  telecast  (July  11 )  will  be  an  introduction  to 
the  farm  and  the  people  who  live  on  it.  It  will  show  the  Landmeier 
girls  just  back  from  a  week  at  their  annual  4-H  Club  camp.  There  will 
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'Out  on  the  Farm' 


be  films  of  their  camp  activities  and  a  report  on  the  4-H  camp  pro¬ 
gram  by  Ollie  Gabe,  director  of  4-H  extension  work  for  Illinois. 

There  also  will  be  talk  about  weather  and  its  effect  on  milk 
production . 

Subsequent  telecasts  will  feature  reports  on  soil  conser¬ 
vation  and  grain  harvesting,  family  preparations  to  attend  and  exhibit 
at  the  annual  Dupage  County  fair,  and  films  of  the  family  at  the  fair. 

Film  clips  from  the  U.S.  Department  of  Agriculture  and  other 
agencies  will  be  used  to  cover  national  phases  of  the  agricultural 
picture . 

Ben  Park,  NBC  Chicago  network  program  manager,  will  produce 
"Out  on  the  Farm.n  Don  Meier  will  be  the  director,  Harry  Maule  the 
technical  director,  and  Marv  David  the  writer.  Ken  Fiske,  a  success¬ 
ful  Woodstock,  Ill.,  farmer  and  operator  of  his  own  farm  advisory 
service,  will  be  agricultural  advisor  for  the  series, 

- o - 
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NBC  TRADE  NEWS 


GEORGE  F.  Me GARRETT  IS  NAMED  GENERAL  PROGRAMMING  EXECUTIVE 
IN  CHARGE  OF  NBC -TV  DAYTIME  PROGRAMMING 

George  F.  McGarrett,  a  veteran  of  25  years'  experience  in 
radio  and  television,  has  been  named  general  programming  executive  in 


President  in  charge  of  Television  Network  Programs,  said  today. 

In  his  new  position.  Me Garrett  will  supervise  the  production 
of  daytime  programming  and  also  will  be  responsible  for  the  coordina¬ 
tion  of  the  daytime  schedule. 

In  recent  months,  McGarrett  has  been  engaged  in  new  program 
development  for  NBC -TV.  Before  that,  he  was  NBC  executive  producer 
for  "Your  Show  of  Shows."  Active  in  radio  since  1929 >  McGarrett  has 
been  associated  as  producer  and  director  with  many  of  the  greatesc 
names  in  the  entertainment  field,  including  Fred  Allen,  Helen  Hayes, 
Bing  Crosby,  Paul  Whiteman,  Imogene  Coca,  Sid  Caesar  and  many  others. 

- o - 

BIBLE’S  'SUPPORTING  CAST'  SUBJECT 
OF  'ETERNAL  LIGHT'  SUMMER  SERIES 

A  weekly  series  of  10  discussions  on  "The  Supporting  Cast  of 
the  Bible"  will  be  presented  by  NBC's  ETERNAL  LIGHT  radio  program 
starting  Sunday,  July  4  (12:30-1  p.rrw,  EDT),  with  two  of  the  country's 

distinguished  men  of  letters  as  participants. 

Mark  van  Doren,  critic,  poet  and  professor  of  English  at 

Columbia  University,  and  Maurice  Samuel,  author  and  lecturer,  will  dis 
cuss  unusual  aspects  and  interpretations  of  some  lesser-known  Biblical 
characters  in  the  series. 

The  Summertime  feature,  titled  "Words  We  Live  By,  will  be 
presented  in  cooperation  with  the  Jewish  Theological  Seminary  of 
America. 

- o - 
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